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What  if  you  knew  state  engineers  said  there 
wasn’t  enough  traffic  to  justify  it? 

What  if  you  knew  local  residents  would 
suffer  only  minor 
inconvenience  if  it 
was  closed? 

What  if  you 
knew  the  average 
bridge  replacement 
in  the  state  only 
costs  $800,000? 

And  what  if  you 
knew  the  governor’s 
piersonal  farm  was 
a  few  miles  away 
and  he  told  you  his 
neighbors  wanted 
it  done? 

It  w^lsn’t  a  diffi¬ 
cult  decision  for 
the  North  Carolina 
Department  of 
Transportation  — 
they  decided  to 
replace  it  ...  as 
quickly  as  piossible. 

That’s  just  one  of 
the  controversial 
state  road  projects 
revealed  by  a  team 
of  investigative  repiorters  at  The  Charlotte 
Observer.  Over  several  months,  they  grabbed 
the  state’s  attention  with  a  series  of  articles 


about  significant  problems  at  the  department 
—  where  politicians  and  businessmen  often 
got  better  treatment  than  the  public. 

Now,  the  two  top 
officials  at  the 
department  have 
been  removed,  the 
FBI  has  launched 
an  extensive 
investigation  of  the 
department  and 
wide-ranging  reform 
proposals  are 
drawing  lawmakers 
and  the  public  into 
the  fray.  And  that 
bridge  project  has 
been  cancelled. 

During  our 
coverage,  phone 
calls  and  letters  have 
poured  into  The 
Observer,  the  kind 
of  reader  reaction 
that  makes  us  proud 
to  be  North 
Carolina’s  leading 
newspaper.  The 
message  we’re 
hearing;  Thanks  for 
watching  out  for  us.  The  Charlotte  Observer. 
Just  one  of  Knight  Bidder’s  31  publications. 
What  a  difference  a  newspaper  makes. 
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Dauphin  Graphics 
BuHs  Them  Better. 


DauphHi  Graphic  Machines,  he. 

Box  573 

Elizabethville,  PA  17023 

ToUFY-ee  800-346-6119  FAX  800-648-0213 

717-362-3243  FAX  717-362-4165 


JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 


AUGUST 


Association  for  Education  in  Journalism  and  Mass 
Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

Asian  American  Journalists  Association  Conference, 
Sheraton  Hotel  and  Towers,  Chicago 
Inter  American  Press  Association,  Chapultepec 
Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 


SEPTEMBER 


National  Press  Photographers  Association  Digital 
Imaging  Conference,  Adam’s  Mark  Hotel,  Columbus, 
Ohio 

Society  of  Newspaper  Design  Convention, 
Philadelphia  Marriott,  Philadelphia 
Annual  Mid-America  Newspaper  Conference,  Lake 
of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 
Independent  Free  Papers  of  America  Fall  Conference, 
St.  Louis  Airport  Marriott,  St.  Louis 
New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 
America  West  ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev. 
National  Conference  of  Editorial  Writers  Annual 
Convention,  Chateau  Laurier,  Ottawa,  Canada 
Suburban  Newspapers  of  America  Fall  Publishers/ 
Retail  Ad  Managers  Meeting,  J.  W.  Marriott, 
Washington,  D.C. 

National  Newspaper  Association  Convention  and 
Trade  Show, The  Nugget,  Reno,  Nev. 

American  Association  of  Sunday  and  Feature  Editors 
Annual  Convention,  Ritz-Carlton  Kansas  City,  Kansas 
City,  Mo. 


OCTOBER 

5-7  Editor  &  Publisher  Online  Classifieds  Industry’ 
Symposium,  Adam’s  Mark  Hotel,  St.  Louis 
8-11  Society  of  Professional  Journalists  Annual 
Conference,  Chattanooga,Tenn. 

14-17  Associated  Press  Managing  Editors  Annual 

Conference,  Disneyland  Hotel,  Anaheim,  Calif. 

19- 22  Advertising  Media  Credit  Executive  Association 

International,Tropicana  Hotel,  Las  Vegas 

20- 22  International  Newspaper  Group  Conference, 

Marriott  Biscayne  Bay  Hotel,  Miami 
22-24  Society  of  Professional  Journalists  National 

Convention,  Sheraton  Universal  City'/Universal  City 
Hilton  &  Towers,  Los  Angeles 

27-2  1998  Society  of  American  Travel  Writers  Convention, 

Hyatt  Regency  Hotel,  Jerusalem,  Israel 

July  August  September 
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CIRCULATION  SENSE 


NIE  Coordinators: 
Nice,  Interesting,  Enthused 

Even  though  we  disagree  on  NIEs  advertising  benefits 


My  last  debate  was  in 

the  third  grade,  so  when 
when  Newspaper 
Association  of  America 
vice  president  Toni  Laws  asked  me  to 
participate  in  a  newspaper  in  educa¬ 
tion  conference  in  San  Diego  not  long 
ago,  I  was  initially  excited. 

What  piqued  her  interest 
was  a  column  I  wrote  — 

“NIE,  Or  No  Income 
Expected,”  {E&PJ'dn.  24, 
p.  4)  —  which  caused  a 
stir  in  the  NIE  world. 

Subsequent  letters  to 
the  editor  referred  to  me 
as  “idiotic”  and  “circula¬ 
tion  senseless”and  said 
that  NIE  stood  for  me  hav¬ 
ing  “no  intelligence  exhibited.”These 
reasonably  clever  barbs  brought  back 
memories  of  some  un-Waltonlike  fami¬ 
ly  gatherings. 

The  responses  were  so  one-sided 
that  I  called  a  friend’s  opinion. The 
best  he  could  offer  was  that  the  maga¬ 
zine  should  airbrush  my  second  chin 
in  the  photo  accompanying  my  col¬ 
umn.  That  was  the  extent  of  my 
groundswell  of  support.  It  was  becom¬ 
ing  clear  I  might  face  a  less  than 
admiring  reception  in  San  Diego. 

When  I  arrived,  NAA  people  did 
their  best  to  make  me  feel  at  ease. The 
moderator  of  the  session  was  Kathy 
Mihalak  from  the  Los  Angeles  Times. 
Before  the  start  of  the  debate,  I  told 
her  that  since  the  audience  was  most¬ 
ly  women,  things  couldn’t  be  that  bad. 
(The  implication  being  that  women 
were  essentially  harmless.)  So  natural¬ 
ly  when  Kathy  introduced  me,  she 
repeated  what  I  said  verbatim  ensur¬ 
ing  a  healthy  round  of  boos  and  hisses 
to  start  off  the  proceedings. 

My  opponent  was  A1  Getler,  publish¬ 
er  of  the  Newark,  Ohio,  Advocate.  He 
was  well-groomed  and  articulate  and 


Schiller,  a  contract  auditor  and 
former  circulation  supervisor,  is 
based  in  Plantation,  Fla. 


came  equipped  with  clever  anecdotes 
and  pithy  sayings.  I  was  a  perspiring 
and  overmatched  Nixon  facing  a  cool 
and  confident  Kennedy. 

My  opening  salvo  had  to  do  with  an 
article  about  high  school  grade  point 
averages  going  up  while  SAT  scores 
were  dropping.  That  led 
to  an  analogy  about 
newspapers  increasing 
their  circulation  numbers 
without  generating  more 
readers.  Then  I  addressed 
various  ways  newspapers 
maintain  or  increase  the 
numbers  while  diluting 
their  value.  1  mentioned 
corporate  sponsors  and 
how  advertising  revenues 
are  sometimes  redirected  to  pay  for 
NIE  copies  —  in  violation  of  ABC 
bylaws.  I  also  referred  to  a  1986  article 
headlined  “Why  the  Toronto  Globe 
and  Mail  left  the  Audit  Bureau.”  One 
reason  cited  was  that  ABC  included  in 
paid  circulation  bulk  sales  such  as  NIE 
papers. 

When  it  was  Getler’s  turn,  he  was 
gracious  regarding  my  remarks  but 
strove  to  make  his  points  about  the 
benefits  of  NIE.  Much  of  what  he  said 
was  predictable  —  for  example,“Both 
advertising  and  our  industr\’  endorse 
measuring  the  eyeballs  that  see  a 
paper.  Kids  have  eyeballs.” 

I  found  it  to  be  clever  rhetoric. The 
fact  is  advertisers  regularly  demon¬ 
strate  their  disinterest  in  “young  eye¬ 
balls”  by  withholding  ad  inserts  from 
school  papers. 

There  was  no  arguing  with  Getler’s 
statements  that  NIE  “makes  kids  better 
citizens”  and  “connects  newspapers  to 
the  community  through  schools.”  Nor 
could  anybody  dispute  that  “Kids  are 
people,  ttx)”  —  which  drew  healthy 
applause. 

Responding  to  my  points  about  NIE 
abuses,  he  said  they  are  why  the 
industry  has  auditing  rules  and  audi¬ 
tors.  He  also  said,  correctly,  1  believe, 
that  the  industry  shouldn’t  give  up  on 


NIE  because  of  a  few  bad  apples. 

One  issue  that  seemed  to  strike  a 
chord  in  the  audience  was  frustration 
with  confusing  Audit  Bureau  of 
Circulations  bylaws  applying  to  NIE 
copies.  Getler  also  observed  that  ABC 
circulation  numbers  do  not  accurately 
measure  the  real  power  of  newspa¬ 
pers. 

’While  my  article  certainly  galva¬ 
nized  NIE  people,  the  real  actual  prob¬ 
lem  appears  to  be  how  NIE  programs 
are  undervalued  by  newspaper  man¬ 
agements.  WTien  Getler  observ'ed  “how 
little  our  industry'  understands  NIE,” 
many  heads  nodded  in  assent. A  lot  of 
NIE  people  privately  decry-  the  lack  of 
respect  and  funding  NIE  programs  get. 

In  response  to  a  question,  I  offered 
that  NIE  should  not  be  housed  in  the 
circulation  department  —  an  idea 
seemingly  well-received.  1  believe  NIE 
should  not  be  subject  to  the  same 
mandates  for  immediate  groyvth  as  cir¬ 
culation. 

As  a  matter  of  fact,  one  attendee 
wrote  in  a  que,stion:“l  feel  that  NIE 
coordinators  should  be  housed  in  the 
marketing  and  advertising  department 
and  report  directly  to  the  publisher  so 
that  we  can  be  more  visible  in  the 
company  and  treated  more  like  a  pro¬ 
fessional  who  is  working  to  improve 
literacy-  and  community-  relations. 

“Being  located  in  the  basement  in 
circulation  with  people  who  belittle 
the  program  and  try-  to  rope  me  into 
answering  customer  service  phones 
and  delivering  down  routes  is  not  pro¬ 
ductive  for  NIE.  WTiat  can  I  do  to  be 
treated  like  a  professional  in  the  office 
and  to  get  more  support  for  our  pro¬ 
grams?” 

I  also  suggested  “segmenting”  NIE 
reporting  into  grade  school,  junior 
high,  high  school  and  college  —  cate¬ 
gories  that  could  be  meaningful,  per¬ 
haps  even  attractive,  to  advertisers. 
This  was  in  response  to  a  widely- 
asked  question:  Why  do  advertisers 
sponsor  school  papers  but  refuse  to 

(See  Circulation  Sense  on  page  33) 
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Reader  Services 

How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mecliainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 
Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services. 
Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  net  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 

Publisher  International  Year  Book  is  available  In  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 
at  ext.  172. 
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STOCKQUOTES 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


..  .  .  7/8/98  6/30/98  7/8/97  | 

A.H.  Belo  Corp.  (NY)+ 

24.875 

24.375 

21.375 

American  Media  Inc.  (NY) 

7.188 

6.625 

7.188 

Central  Newspapers  Inc.  (NY) 

69.500 

69.750 

74.437 

Dow  Jones  &  Co.  Inc.  (NY) 

58.500 

55.750 

42.812 

E.W.  Scripps  Co.  (NY)* 

55.375 

54.813 

43.750 

Gannett  Co.  Inc.  (NY)# 

72.000 

71.063 

52.655 

Gray  Comm.  Sys.  (NY) 

32.938 

32.375 

22.000 

Harte-Hanks  Inc.  (NY)++ 

25.375 

25.813 

29.687 

Hollinger  International  (NY) 

17.313 

17.000 

11.500 

Journal  Register  Co.  (NY) 

18.625 

16.750 

18.375 

Knight  Bidder  (NY) 

57.375 

55.063 

49.625 

Lee  Enterprises  Inc.  (NY) 

30.750 

30.625 

25.500 

McClatchyCo.(NY) 

34.625 

34.625 

33.375 

Media  General  Inc.  (AM) 

48.438 

49.250 

36.625 

New  York  Times  Co.  (NY)+++ 

40.000 

39.625 

26.344 

News  Corp.  Ltd. 

32.313 

32.125 

19.500 

Pearson  Ltd. 

18.375a 

18.750a 

7.060a 

Pulitzer  Publishing  Co.  (NY)** 

87.750 

89.250 

52.875 

Quebecor  Inc.  Class  A 

19.875b 

19.875b 

26.750b 

Sun  Media  Corp,  (TSE)## 

14.100b 

14.200b 

N/A 

Thomson  Corp.  (TSE) 

45.100b 

42.700b 

32.900b 

Times  Mirror  Co.  (NY) 

62.688 

62.875 

58.062 

Tribune  Co.  (NY)*** 

71.125 

68.813 

49.375 

Washington  Post  Co.  (NY) 

588.438 

579.000 

421.375 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
(a)  British  pounds  (b)  Canadian  dollars 
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Media  Meltdown?  Planets  Misaligned? 
Searching  For  Answers  To  Crisis  Of  Confidence 


IS  THE  SEASON  for  journalistic  apologies. 

They  seem  to  be  coming  fast  and  furious  these  days  — 
lapses  and  lamentations  from  some  of  the  nation’s  biggest 
news  organizations. 

“Looks  like  a  media  meltdown  to  me,”  says  Reed  Irvine, 
chairman  of  the  right-wing  news  watchdog  group 
Accuracy  in  Media. 

"This  is  a  strange  alignment  of  planets,  isn’t  it?”  adds  Len 
Bruzzese,  deputy  director  of  Investigative  Reporters  and 
Editors. 

Here’s  a  rundown  of  some  of  the  biggest  gaffes; 

♦  Early  in  the  year,  in  pursuit  of  scoops  in  the  White 
House  sex  scandal,  the  Dallas  Morning  News  and  Wall 
Street  Journal  retracted  stories  based  on  anonymous 
sources.The  result:  embarrassment,  but  nobody  fired. 

♦  Then  came  Stephen  Glass,  who  admitted  to  piping  all 
or  part  of  dozens  of  stories  for  the  New  Republic  maga¬ 
zine.  Casualties:  red  faces,  but  only  Glass  booted. 

♦  A  few  weeks  back,  Boston  Globe  editors  axed  metro 
columnist  Patricia  Smith  after  she  admitted  she  made  up 
characters  in  four  columns.  The  paper  has  since  reported 
that  as  many  as  48  of  her  columns  dating  back  to  1995  may 
be  suspect.  Judge’s  card:  Smith  out;  editors  sorry'. 

♦  Two  weeks  ago,  the  Cincinnati  Empiirer  genuflected 
and  agreed  to  cough  up  10  million  bananas  —  U.S.  dollars, 
that  is  —  to  Chiquita  Brands  (update,  p.  8)  after  running 
more  than  20  broadsheet  pages  of  investigative  stories  that 
“created  a  false  and  misleading  impression  of  Chiquita’s 
business  practices,”  the  paper  confessed.  Fallout:  $10  mil¬ 
lion  penalty;  lead  reporter  fired,  sued,  investigated;  Titanic- 
size  black  eye. 

♦  Enter  Time  magazine  and  Cable  News  Network.  Time 
Warner's  brand-name  news  outfits  retracted  their  joint 
story  about  U.S.  military'  use  of  deadly  sarin  nerve  gas  on 
defectors  during  theVietnam  War,  saying,  "The  facts  simply 
do  not  support  the  allegations  that  were  made.”  Score:  one 
resignation,  two  producers  sacked,  Pulitzer  Prize-winning 
former  AP  Vietnam  correspondent  Peter  Arnett  reprimand¬ 
ed  (he  says  he  provided  voice-over  but  wrote  “not  one 
comma”  of  the  piece),  all  others  safe  but  sorry'. 

The  parade  of  apologies  has  provoked  heightened  hand 
wringing  in  a  profession  characterized  by  chronic  self¬ 
doubt.  “Our  credibility'  is  our  most  important  asset,”  Tipne 
managing  editor  Walter  Isaacson  wrote  in  a  note  to  read¬ 
ers.  “When  we  make  mistakes,  it’s  important  to  be  open 


and  honest  about  them,  get  all  the  facts  out  as  quickly  as 
possible  and  try  to  set  the  record  straight.  And  to  say  we’re 
sorry.  We  are.” 

Beyond  self-flagellation  —  and  cleansing  power  of  con¬ 
fession  —  investigative  reporters  were  particularly  trou¬ 
bled.  Bruzzese  proposes  increased  education  for  investiga¬ 
tive  reporters,  saying,  “We’ve  got  to  be 
careful  about  taking  shortcuts.  You 
can’t  just  take  a  face-to-face  interview 
on  its  own  as  proof.”  1 

And  Sandra  Mims  Rowe,  editor  of 
the  Oregonian,  in  Portland,  and  imme¬ 
diate  past  president  of  the  American 
Society'  of  Newspaper  Editors,  suggest¬ 
ed  editors  review  newsroom  manage-  | 
ment  practices. “It’s  the  editor’s  respon¬ 
sibility  to  ask  tough  questions,”  she 
says.“rm  critical  of  reluctance  —  in  my 
own  shop  or  anybody’s  else’s  shop  —  i 
to  ask  how  reporters  got  information  and  whether  it  was  I 
properly  sourced.”  At  ASNE,  Rowe  pushed  to  address  j 
declining  new  spaper  credibility',  and  results  of  initial  sur-  i 
veys  are  due  this  fall.  Eight  papers,  including  the  | 
Oregonian,  have  agreed  to  woric  with  ASNE  to  alter  news-  | 
room  procedures,  where  indicated.  | 

"These  lapses  are  troubling,  embarrassing  and  damaging  | 
to  all  of  us,”  Rowe  said.“None  of  us  should  take  them  lightly  j 
and  none  of  us  should  come  up  with  any  pat  answers.” 

Meanwhile,  up  in  Maine,  the  publisher  of  seven  weeklies 
is  feeling  vindication  over  his  1992  decision  to  kill  a 
lengthy  investigative  piece  about  health  fears  at  a  local 
paper  mill.  David  E.  Morse,  CEO  of  Courier  Publications, 
said  he  spent  $10,000  vetting  the  article  but  couldn’t  nail 
down  supporting  details.  Nonetheless,  earlier  this  year,  the 
writers  group  PEN  American  Center  honored  the  reporter 
of  the  unpublished  piece  and  accused  Morse  of  censor¬ 
ship. 

But  given  the  high  rate  of  high-profile  apologies  lately, 
Morse  is  more  certain  than  ever  about  his  decision.  “Here 
is  the  newspaper  industry  reeling,  pinned  to  the  wall 
because  people  have  fabricated  or  inappropriately  gath-  j 
ered  information,”  he  said.  “And  here  is  a  news  organization  j 
that  spent  thousands  on  an  award-winning  story  and 
bagged  it  because  we  couldn’t  verify  it.  We  did  what  was  I 
right.”  —  Robert  Neuwirth 


Sandra  Mirm 
Rmve 


D.C.  press  leans 
right:  survey 

The  WASHINGTON  PRESS  corps  is 
more  conservative  than  the  public 
on  a  range  of  economic  topics,  accord¬ 
ing  to  a  recent  survey  for  the  liberal 
press  watchdog  group  Fairness  and 


Accuracy  in  Reporting. 

The  survey  of  141  journalists  found 
that  while  most  national  journalists 
identify'  themselves  as  “centrists,”  their 
views  on  the  state  of  the  economy,  cor¬ 
porate  power  and  taxes  on  the  rich  are 
more  conservative  than  public  opin¬ 
ion.  For  example,  barely  half,  57%,  of 
journalists  said  “a  few  large  corpora¬ 


tions”  have  “too  much  power”  while 
77%  of  the  public  responded  affirma¬ 
tively  in  a  1995  poll. 

In  terms  of  sourcing  economic  poli¬ 
cy  issues,  the  survey  found  that  jour¬ 
nalists  consult  go\  emment  officials 
and  business  representatives  more  fre¬ 
quently  than  they  call  labor  representa¬ 
tives  and  consumer  advocates. 
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/THE  FOURTH  ESTATE 


Hold  The  Code:  Just  Say  No 
To  International  Ethics  Rules 


IN  A  SUMMER  when  the  sheer  number  —  and  astonishing  shoddi¬ 
ness  —  of  ethical  missteps  by  U.S.  journalists  is  beginning  to  rival 
anything  Ken  Starr  is  investigating,  it  takes  no  small  amount  of 
courage  for  the  American  Society’  of  Newspaper  Editors  to  roundly 
reject  calls  for  an  international  news  media  ethics  code. 

With  all  the  quotation-inventing,  people-fabricating,  nerve  gas-imag¬ 
ining  and  voice  mail-stealing  journalism  —  all  highly  publicized  — 
recently,  it  surely  is  tempting  to  shout  in  frustration,  “There  oughtta  be 
a  law!"But  ASNE  is  taking  the  right  stance  —  despite  the  unfortunate 
timing.The  U.S.  editors  group  has  been  invited  to  help  create  an 
International  Code  of  Ethics  for  Media,  the  latest  nostrum  from  the 
international  community’’s  many  faux  friends  of  press  freedom. 

ASNE  president  Edward  L.  Seaton,  editor  in  chief  of  the  Manhattan 
fKan.)  Mercury!,  wrote  the  other  day  to  say  thanks,  but  no  thanks  to  the 
organizer  of  an  international  conference  that  hopes  to  formulate  this 
ethics  code,  Oktay  Eksi  of  the  Press  Council  of  Turkey.  By  the  way,  that’s 
the  same  Turkey  whose  government  has  demonstrated  a  disturbing 
habit  of  throwing  journalists  —  unethical  or  otherwise  —  into  prison. 

“While  ASNE  believes  all  media  should  operate  with  high  standards, 
it  has  learned  from  experience  that  agreements  on  standards  and  their 
enforcement,  even  voluntary’  ones,  are  dangerous  for  press  freedom,” 
Seaton  said.  Courts  routinely  use  ethical  guidelines  and  press  council 
statements  “as  evidence  and  the  basis  for  court  decisions  against  the 
press,”  he  said.  “What  is  intended  as  voluntary  becomes  coercive.” 
Seaton  rightly  says  an  ethics  code  would  be  turned  against  the  press 
and  “could  become  mandatory’  under  international  law.  It  would  be  an 
open  invitation  to  authorities  in  other  countries  to  inhibit  our  press.” 

And  at  the  moment  our  press  has  enough  problems  right  here  at 
home. 


The  Fourth  Estate  By  Steve  Greenberg 
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School  lockout 
tied  to  principals 

Your  may  23  article  on  the  press 
being  shut  out  of  public  schools 
(“Do  Press  Freedoms  Stop  At 
Schoolhouse  Door?”  May  23,  pp-  8-10, 
33)  was  largely  accurate  and  long  over¬ 
due.  However,  it  left  out  an  important 
factor:  the  degree  to  which  building 
principals  assume  ownership  of  their 
buildings  and  responsibility  for  events 
in  them. 

This  is  a  double-edged  sword. 
Principals  answer  to  superintendents 
and  school  boards,  but  also  want  to 
feel  proud  of  the  building,  faculty'  and 
students.Those  concerns  drive  princi¬ 
pals  to  exert  maximum  control. They 
are  also  extremely  sensitive  to  image 

Newspaperdom* 


50  YEARS  AGO  ...  In  3  unanimous 
ballot  vote,  the  American  News¬ 
paper  Guild  said  members  cannot 
be  fired  for  their  political  affilia¬ 
tions.  The  action  came  after  the 
union’s  Washington,  D.C.,  local 
refused  to  process  the  grievance  of 
Washington  Star  reporter  Thomas 
G.  Buchanan  Jr.,  who  was  fired  on 
the  belief  that  his  Communist  Party 
membership  compromised  his  abili¬ 
ty  to  report  on  local  government. 
The  national  union  decided  the 
local  was  wrong  to  deny  the  griev¬ 
ance  but  failed  to  force  the  paper  to 
reinstate  him. 

Kansas  Sen.  Arthur  Capper 
retired,  taking  with  him  proposed 
legislation  to  offer  citations  and 
medals  to  17  newspaper  and  radio 
correspondents  who  observed  the 
military’s  embargo  on  news  of  the 
Nazi  surrender. 

From  Editor  &  Pubusher 
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and  dread  the  idea  of  others  control¬ 
ling  news  about  their  schools. 

As  any  CEO  would  concur,  a  princi¬ 
pal’s  very  job  sometimes  rests  upon 
image,  accurate  or  not. That,  of  course, 
is  where  the  comparison  ends.  The 
public  has  no  need  to  know  what  is 
happening  inside  public  schools,  if 
nothing  else  to  show  that  far  more 
good  than  bad  takes  place,  especially 
in  light  of  the  negative  image  in  which 
most  public  schools  are  presently  cast, 
school  shootings  notwithstanding.  But 
principals  fear  the  twisting  of  facts 
into  inaccurate  images,  and  if  it  hap¬ 
pens,  their  distrust  of  the  press 
becomes  pervasive  and  immutable. 

I  have  taught  in  a  high  school  for  25 
years,  and  for  18  of  them,  I  also  moon¬ 
lighted  by  writing  a  sports  column  for 
the  local  newspaper  in  Cedarburg,Wis. 
At  times  covering  high  school  sports,  1 
maintained  credibility  by  calling  things 
as  1  saw  them,  sometimes  pulling  off 
negative  articles  by  generalizing.  Even 
then,  administrators  were  critical 
rather  than  perspicacious  and  feared 
one  negative  article  would  ruin  their 
careers. 

It’s  also  a  matter  of  reader  interest. 
School  successes  don’t  make  Page  One 
because  nobody’s  interested  in  what 
should  be  happening.The  few  inci¬ 
dents  of  violence  and  sexual  miscon¬ 
duct  catch  the  public  eye  —  along 
with  simplistic  solutions  from  politi¬ 
cians  out  of  touch  with  real  life  in  pub¬ 
lic  schools.  Stories  about  National 
Merit  Scholarships  and  ACT  over¬ 
achievers  don’t  sell  papers.  Principals 
know  that  and  resent  the  lack  of  credit 
schools  get  for  what  many  do  so  well. 
And  what  does  make  print  rarely  has 


the  same  impact  as  a  scandal.  Negative 
always  outsells  positive. 

I’m  not  sure  that  chasm  of  trust  can 
be  bridged,  especially  in  light  of 
today’s  attacks  on  public  education.  If 
administrators  could  be  persuaded  the 
press  would  treat  schools  fairly,  it 
would  be  a  huge  step  toward  an  under¬ 
standing  and  access.  But  their  “fair”  usu¬ 
ally  differs  from  an  outsider’s  —  and 
probably  ne’er  the  twain  shall  meet. 

As  it  stands,  ironically,  evert  body 
loses  —  the  press,  the  public  and  the 
principals  —  because  all  stand  to  gain 
from  an  accurate  understanding  of 
what  happens  inside  schools.  And  that 
is  more  about  what  children  are  doing 
than  about  mistakes  others  make. 

As  in  most  kinds  of  journalism,  we 
have  lost  that  focus,  so  the  inclination 
of  principals  to  err  on  the  side  of  pro¬ 
tection  becomes  quite  understandable. 

Mark  Cebulski 

Whitefish  Bay,  Wis. 


Correction 

A  BRIEF  REPORT  on  the  James 
Wright  Brown  Award  (June  20,  p. 
30)  misidentified  the  award’s  namesake 
as  the  founder  of  Editor  &  Publisher. 
While  James  Wright  Brown  founded 
what  is  today  Editor  &  Publisher  Co.,  he 
acquired  a  controlling  interest  in  E&P 
in  1912,  when  it  was  11  years  old  and 
he  was  general  manager  of  the  compet¬ 
ing  Eourth  Estate.  At  the  time,  8(K)  sub¬ 
scribers  paid  $  1  a  year,  and  advertising 
revenue  totalled  $16,0(K)  a  year,  E&P 
reported  in  1959.  In  1927,  £’(S'P  acquired 
and  absorbed  the  Eourth  Estate. 


“Crimes  Against  Children 

The  Tribune,  Mesa,  Arizona 
Reporter,  Kirk  Mitchell 

is  the  winner  of 
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EVERY  SATURDAY  SINCE  1884 


BY  DAVID  NOACK 

Enquirer  Newsroom  Source 
Cited  In  Chiquita  Lawsuit 

In  its  lawsuit  against  fired  Enquirer  investigative  reporter  Mike  Gallagher, 

Chiquita  presents  the  court  with  a  report  from  inside  the  Enquirer  newsroom 
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IN  A  LAWSUIT  filed  in  U.S.  District  Court  for 
the  Southern  District  of  Ohio,  Chiquita  Brands 
has  included  a  copy  of  an  anonymous  letter 
from  a  source  inside  the  Cincinnati  Enquirer 
newsroom  highly  critical  of  that  newspaper’s 
Chiquita  story. 

The  lawsuit  is  against  Mike  Gallagher,  the  fired 
lead  reporter  of  the  Enquirer's  controversial 
Chiquita  stories  project. 

Two  weeks  ago,  the  Enquirer  printed  front¬ 
page  retractions  of  its  18-page  investigative  report 
of  Chiquita  and  announced  it  was  paying  the  inter¬ 
national  banana  company  more  than  $10  million 
as  part  of  an  unusual  agreement  whose  details 
remain  a  mystery. 

Enquirer  employees  are  under  orders  not  to 
discuss  any  aspect  of  the  journalistic  debacle  with 
the  outside  world. 

However,  as  part  of  a  47-page  suit  against  former 
investigative  reporter  Gallagher,  Chiquita  included 
a  letter  written  on  Enquirer  stationery  by  some¬ 
one  who  purports  to  provide  intimate  details  of 
how  the  Chiquita  story’  was  handled  —  or  mis¬ 
handled  —  by  editors,  including  Enquirer  editor 
Larry  Beaupre. 

The  anonymous  letter,  which  starts  “Dear 
Willie,”  was  originally  sent  to  Bill  Cunningham,  a 
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A  letter  to  Chiquita 
(far  right)  from  an 
Enquirer  journalist 
says  stories  by  for¬ 
mer  reporter  Mike 
Gallagher,  above,  ' 
were  not  subjected 
to  normal  editing. 
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WLW  radio  talk  show  host  who  read  it  over  the  air. 

“This  should  have  never  happened,”  the  letter 
said.  “This  newspaper  has  myriad  checks  and  bal¬ 
ances  to  prevent  just  such  an  occurrence.  But  in 
his  zeal  to  win  a  coveted  Pulitzer  Prize,  Larry 
Beaupre  bypassed  all  of  those  checks  and  balances 
and  rushed  the  Chiquita  series  to  print.” 

For  the  second  week  in  a  row,  Beaupre  failed  to 
respond  to  E&P’s  request  for  comments  about  the 
Chiquita  incident.  Publisher  Harry  M.  Whipple  on 
Thursday  said  that  due  to  ongoing  investigations 
he  could  not  comment. 

Earlier,  Whipple  told  the  newsroom  staff  that 
the  newspaper’s  editors  were  the  victims  of  a 
“massive  deception”  masterminded  by  Gallagher. 


7  AM  A  NEWSROOM  EDITOR' 

However,  the  anonymous  letter,  penned  by  a 
self-described  “newsroom  editor,”  says  the  stories 
included  “sloppy  writing,  reporting  and  news-gath¬ 
ering  techniques”  and  were  kept  from  editors  who 
might  have  raised  important  questions  about  the 
project’s  veracity. 

The  letter  describes  how  stories  typically  go 
through  editing  steps,  from  an  assistant  editor, 
copy  editor,  copy  desk  chief  and,  for  Page  One  sto¬ 
ries,  an  editor  in  charge  of  that  page,  and  up  to  the 
managing  editor  and  even  executive  editor. 
iT]  “Chiquita,  however,  was  kept  secret  until 
the  presses  were  ready  to  roll.  Copy  editors 
I  were  not  allowed  to  read  it  and  ask  hard 
questions  or  challenge  its  premise,  which  is 
f  what  they’re  paid  to  do. . . .  Even  the  Page  1 
f  (News  Editor)  was  not 

-W3P>  letter. 

The  letter  says  that  on  the 
night  the  series  went  to 
press, “copy  editors  through- 
out  the  newsroom  were 

SsSSSSS^-aSar-  expressing  dismay  at  the 

r.’sr  reliance  on  stolen  voice-mail 

tapes.  We  asked  each  other 
a»asaysa»a,’W-jsatn.  questions  that  we  would 

r.^§fSsJ£riStK?£.  posed  to  Larry  HAD  WE 
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OUR  JOBS”  (emphasis  in  the 
,  original). 

letter  alleges  that 
Beaupre  “didn’t  WANT  any- 
one  to  challenge  Mike’s 
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work  and  ends  with  the  request: “Please  be  careful 
with  this.This  is  very  risky,  but  we  can’t  stay  silent.” 

WALL  OF  SILENCE 

With  local  and  national  law  enforcement  agen¬ 
cies  investigating  allegations  of  theft  of  voice-mail 
files,  the  newspaper  has  been  largely  silent, 
beyond  its  initial  Page  1  apology  June  28.  Various 
law  enforcement  officials  and  lawyers  involved  in 
criminal  and  civil  aspects  of  the  case  have  also 
declined  to  comment. 

The  Chiquita  lawsuit  charges  Clallagher  with 
defamation,  trespass,  illegal  wiretapping  and  inten¬ 
tional  misconduct.  Gallagher  was  not  part  of  the 
agreement  between  Clhiquita  and  the  FMquirer.  He 
has  retained  his  own  counsel  and  has  declined  to 
comment  on  allegations  against  him  from  the 
FMquirer  and  Chiquita. 

In  the  latest  twist,  Ciallagher  is  fighting  a  sub¬ 
poena  to  appear  before  a  grand  jury.  Special  coun¬ 
ty  prosecutor  Perry  L.  Ancona  is  investigating 
whether  property,  including  confidential  voice- 
mail  messages,  was  stolen  from  Chiquita. The  com¬ 
pany  alleges  that  Gallagher  used  the  voice  mail  sys¬ 
tem  to  produce  the  stories  published  by  the 
Enquirer  on  May  3. 

The  Associated  Press  reported  that  Gallagher 
repeatedly  declined  to  comment  in  court. 

Meanwhile,  the  Cincinnati  Post,  in  a  Page  One 
story  July  4  by  Barry  H.  Horstman  and  CJiff  Peale, 
pieced  together  the  chain  of  events  following  the 
bombshell  news  that  the  newspaper  was  renounc¬ 
ing  its  scries  because  Ciallagher  allegedly  pilfered 
C'.hiquita  voice-mail  messages. 

The  Pftst,  story'  also  reported  on  the  mood  and 
frustration  within  the  Enquirer  newsroom. 

The  Post  reported  that  Enquirer  staffers  are 
“disturbed  that  their  bosses  have  not  been  more 
forthcoming  with  them.  In  staff  meetings,  tough 
questions  about  precisely  how  the  disaster 
occurred,  they  say,  typically  pn)duce  little  more 
than  reiterations  of  the  claim  that  Gallagher  thor¬ 
oughly  deceived  his  superiors.  Reporters  who 
press  for  more  details  have  been  cut  off  with 
abrupt  suggestions  that  they  re-read  the  public 
statement.” 

Since  the  Enquirer  retracted  the  entire  C'hiquita 
report,  readers  and  journalists  alike  have  been  left 
to  wonder  what  was  or  wasn’t  accurate. 

CHIQUITA  WENT  DIRECTLY  TO  GANNETT 

The  Post  also  reported  that  after  the  special  sec¬ 
tion  ran  on  May  3,  C^hiquita  took  its  complaints 
directly  to  Ciannett  corporate  officials. 

“We’d  been  negotiating  with  the  Enquirer  for  a 
year,  so  what  good  would  that  have  done?”  Steven 
Warshaw,  the  president  of  C-hiquita,  told  the  Post. 

While  the  Enquirer  and  Ciallagher  have  taken  a 
beating  over  the  controversy,  a  column  by  Yale 
University  journalism  professor  Bruce  Shapiro  in 
the  online  magazine  Salon,  says  the  press  has  failed 
to  follow  up  on  the  allegations  about  Cihiquita’s 
business  practices. 

“Not  a  single  major  story  on  Gallagher’s  firing 


has  bothered  to  examine  the  paper’s  original  alle¬ 
gations  about  C'.hiquita,”  Shapiro  said.  He  went  on 
on  to  list  allegations  that  seemed  to  be  based  on 
documents  and  interviews. 

“Amid  all  of  these  serious  charges  of  law  break¬ 
ing  and  exploitation  on  a  transnational  scale,  it  is 
Mike  Ciallagher  —  fired,  sued  and  awaiting  a  grand 
jury  subpoena  —  who  is  being  written  about  as  a 
criminal,”  writes  Shapiro. 

Economy,  Clustering 
Create  Climate 
For  Deal-Making 

FORCiET  DICKENS:  1997  was  the  best  of  times 
—  if  you  were  selling  a  newspaper  company. 
The  6 1 6-page  Veronis,  Suhler  &  Associates 
Communications  Industry  Transactions  Report 
for  1997  shows  another  stellar  year  for  newspaper 
deals. The  number  of  transactions  rose  to  67,  from 
42  in  199Ci,  and  the  value  of  newspapers  changing 
hands  tripled  to  $7.5  billion. 

Newspaper  financing  transactions  —  acquisi¬ 
tions  plus  the  sale  and  redemption  of  public  debt 
—  totaled  $19  billion.  All  told,  newspapers 
accounted  for  almost  16.5%  of  the  deal-making  in 
the  communications  industry  in  1997,  a  giant  leap 
from  a  mere  4%  in  1996. 

“Everybody’s  repositioning  themselves,”  said 
Kevin  M.  Lavalla,  managing  director  of  Veronis, 
Suhler.  “There’s  been  a  lot  of  transactions  follow¬ 
ing  the  clustering  concept.  That  is  certainly  a  dri¬ 
ving  factor." 

Volume  measures  aside,  price<‘arnings  multi¬ 
ples  dropped.  On  average,  1997  buyers  of  newspa¬ 
per  companies  paid  12.2  times  net  cash  flow, 
down  from  16.6  in  1996.  Revenue  multiples 
dropped,  too,  to  2.4  from  2.7. 

Lavalla  pegged  the  decline  in  multiples  to  high¬ 
er  profits,  a  result  of  the  continuing  strong  econo 
my  and  lower  newsprint  costs. 

“As  the  newspaper  industry  experiences 
tremendous  grow  th,  profitability  increases,”  Lavalla 
said.  “Higher  profits  mean  multiples  are  going  to 
drop  down.” 

Last  year  was  also  a  banner  year  for  companies 
seeking  to  raise  money.  Journal  Register  Co.  raised 
$130  million  in  a  public  offering  and  Central 
Newspapers  raised  an  equal  amount  in  a  sec¬ 
ondary  stock  .sale.  And  seven  newspaper  compa¬ 
nies  dipped  into  the  public  market,  selling  notes  to 
raise  cash. 

In  sum,  Ijvalla  said,  “1  don’t  think  there’s  any 
question  that  the  market  for  all  media  companies 
right  now  is  at  a  peak. The  question  is,  how  long  is 
it  going  to  last?” 

He  added,  “I  think  you  will  continue  to  see 
a  high  number  of  transactions.  Newspapers  have 
the  funds  available  to  expand.  They’ll  grow 
through  acquisitions  and  swapping.” 

—  Robert  Neuwirth 
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TOLEDO  BLADE  CARTOONIST  •  KIRK  WALTERS 


BY  DAVID  NOACK 


Racism  Or  Satire? 
Cartoon  Sparks  Outrage 

Editorial  cartoonist  accused  of  racism  after  trying  to  criticize  it;  cartoonists  mixed; 
Blade  bosses  call  cartoon  'stupid/  promise  stricter  prepublication  review 


A  TOLEDO  BLADE  editorial  cartoon  trying 
to  condemn  Kii  Klux  Klan  slurs  about  a 
black  man  who  was  dragged  to  death  in 
Jasper,  Texas,  has  itself  become  the  target 
of  racism  charges. 

John  Robinson  Block,  co-publisher  and  execu¬ 
tive  vice  president  of  the  Ohio  newspaper,  says  the 
work  by  staff  cartoonist  Kirk  Walters  was  “a  stupid 
cartoon,  badly  executed.” 

The  June  22  cartoon  depicts  a  hooded  member 
of  the  Klan  opposing  the  act  of  “tying  Negroes  to 
the  bumpers  of  pickup  trucks  and  dragging  them 
around”  because  “it  could  hurt  the  resale  value  of 
the  truck.”  It  came  in  response  to  the  June  6  killing 
of  James  Byrd  Jr.,  a  black  man  who  was  tied  to  a 
pickup  truck  and  dragged  for  two  miles,  allegedly 
by  three  white  supremacists,  now  in  custody. 

While  the  cartoonist  says  he  intended  to  empha¬ 
size  inconsistencies  between  recent  Klan  com¬ 
ments  about  nonviolence  and  their  violent  history, 
the  cartoon  has  become  a  flash  point  in  a  city  that 
is  about  19%  black. 

GROUP  CALLS  FOR  NEWSPAPER  BOYCOTT 

Organizers  of  a  protest  movement,  called 
Concerned  Citizens  for  a  Fair  and  Free  Press,  have 
called  for  a  60-day  circulation  and  advertising  boy¬ 
cott  of  the  Blade  and  are  also  seeking  an  apology. 

Block  defended  the  paper’s  long  tradition  of 
progressive  stands  on  civil  rights.  He  said  one  out¬ 
come  of  the  incident  will  be  a  stricter  editorial  car¬ 
toon  review  process.The  l47,0()0-circulation  daily 
is  owned  by  Blade  Communications  Inc. 


“This  was  a  land  mine,”  he  said.  “We  didn’t  delib¬ 
erately  get  into  this  and  cause  a  problem.  What 
[protesters]  seem  to  say  is  well,  even  if  it  wasn’t 
deliberate,  it  shows  how  insensitive  you  are.  You 
have  sensitivity  issues  there. . . .  Maybe  it  does.” 

The  group,  formed  by  former  Republican  may- 
oral  candidate  Woody  Adams,  denounced  the  car¬ 
toon  as  a  “slap  in  the  face  of  the  community”  and 
morally  unacceptable. 

At  a  recent  meeting  between  newspaper  execu¬ 
tives  and  community  leaders.  Block  criticized  the 
cartoon  and  pledged  to  work  more  closely  with 
the  community'. 

PRINTED  APOLOGY  DEMANDED 

Adams,  saying  the  Blade's  explanation  was  no 
apology,  demanded  a  printed  apology  in  the  news¬ 
paper.  “Our  position  is  that  it  is  outside  the  bounds 
of  proper  journalism,”  he  said  of  the  cartoon.  Over 
the  weekend,  Adams  said,  he  met  with  the  Rev. 
Jesse  Jackson  to  discuss  the  situation. 

Johnny  Mickler  Sr.,  president  and  CEO  of  the 
Greater  Toledo  Urban  League,  said,  “With  all  the 
rest  of  the  country  feeling  sadness  about  this  inci¬ 
dent  we’re  really  appalled  that  whatever  the  rea¬ 
son  was  for  the  cartoon  from  the  Blade's  stand¬ 
point,  that  the  newspaper  wasn’t  sensitive  enough 
to  realize  that  this  is  a  real  issue  that  we  do  not 
take  lightly.” 

The  Toledo  chapter  of  the  National  Association 
for  the  Advancement  of  Colored  People  and  the 
Urban  League  have  denounced  the  cartoon. 

The  Ohio  Legislative  Black  Caucus  joined  the 


"I  am  now  being  accused  of 
doing  something  that  I  am 
totally  against  —  racism," 
editorial  cartoonist  Kirk 
Walters  (above)  says  of 
bitter  reaction  to  his 
cartoon  intending  to 
skewer  KKK. 
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chorus,  blasting  the  cartoon  as  “inap¬ 
propriate  and  highly  insensitive.” 

“Political  cartoons  are  expected  to  be 
either  funny,  sharply  provocative,  or 
with  enough  ‘edge’  to  make  the  point,” 
the  group  said,  declaring  Walters’  car¬ 
toon  “fails  miserably  to  meet  any  of 
those  tests.” 

Scripps  Howard  News  Service  dis¬ 
tributed  Walters’  cartoon  to  400  clients, 
but  heard  no  feedback  and  didn’t  know 
how  many  papers,  if  any,  printed 
it. “There  was  no  reaction  one  way  or 
another  that  we  heard  about,”  said  man¬ 
aging  editor  Peter  C'x)peland. 

Walters,  a  13-year  Blade  veteran, 
called  the  community  response  “terribly 
distressing.” 

“I  am  now  being  accused  of  doing 
something  that  1  am  totally  against  — 
racism,”  he  said.  “The  cartoon  was  not 
meant  to  be  racist  in  any  way.”  He  drew 
the  cartoon  because  he  was  “simply  out¬ 
raged  by  the  fact  that  the  Klan  was  try¬ 
ing  to  make  these  offers  of  condemna¬ 
tion  of  the  death  of  James  Byrd  and  they 
were  getting  away  with  it,  and  nobody 
was  calling  them  on  the  fact  that  their 
history  is  just  littered  with  people  just 
like  James  Byrd.” 

But  publisher  Block  said  Walters’  car¬ 
toon  “seemingly  trivializes”  the  legacy  of 
violence  and  terrorism  associated  with 
the  Ku  Klux  Klan.  It  was  “a  bad  cartoon 
by  a  cartoonist  who  is  struggling,  unfor¬ 
tunately.  ...  It  was  an  idea  that  did  not 
work,  and  the  additional  problem  is  that 
it  became  very  highly  charged.” 

Despite  “good  intentions,”  it  was  “  just 
a  bad  cartoon,”  said  Michael  Ramirez, 
president  of  the  Association  of 
American  Editorial  Cartoonists  and  a 
Los  Angeles  Times  canonist.  “I  don’t 
necessarily  agree  that  it’s  a  stupid  car¬ 
toon,”  said  Ramirez.  “I  just  don’t  think 
it’s  one  of  Kirk’s  best  cartoons.  ...  It 
wasn’t  very  clear  or  focused  because 
Kirk’s  stuff  is  usually  very,  very  good. . . . 
In  this  case,  the  cartoon  was  try  ing  to 
show,  despite  some  of  its  members’ 
peaceful  overtures,  that  the  KKK  is  still 
a  nasty  organization.” 

Paul  Fell,  editorial  cartoonist  at  the 
Lincoln  (Neb.)  Journal  Star,  said  he 
sensed  no  bad  taste  in  the  cartoon,  sim¬ 
ple  people  misreading  it.  “I’d  say  that 
what  Walters  has  done  is  more  of  an 
example  of  what  cartoonists  should  be 
doing  these  days.  .  .  .  The  cartoonists 
should  not  be  a  cheerleader  for  the 
community,  but  rather  more  like  the 
boy  in  the  story  of  the  Emperor’s  New 
Clothes.  .  .  .  Kirk  is  doing  exactly  what 
we  in  the  profession  should  be  doing, 
rather  than  lame  gag  cartoons  so  that 
we  can  get  reprinted  in  Newsweek^  said 
Fell. 
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BY  JOE  NICHOLSON 


Publisher’s  Order  Riles  Staff 

Story  about  advertiser  moved  to  inside  page 


A  DECISION  TO  move  a  news  story  about  an 
advertiser  from  Page  One  to  the  front  page 
of  the  business  section  has  sparked  a  con¬ 
troversy  in  the  newsroom  of  the  Home  News  & 
Tribune  in  New  Jersey. 

The  incident  comes  at  a  time  of  heightened  sen¬ 
sitivity  about  newsroom  ethics  and  the  separation 
of  newspaper  editorial  and  business  interests. 

Two  editors  and  a  staff  reporter  say  a  story  about 
Home  News  &  Tribune  advertiser  Nationwide 
Computers  &  Electronics  was  moved  at  the  request 
of  Robert  Collins,  publisher  of  the  Gannett  paper. 
Collins  declined  to  comment  on  the  matter. 

The  story  by  business  reporter  Liz  Johnson  said 
Nationwide  was  charged  with  15  counts  of  decep¬ 
tive  advertising  and  consumer  fraud  after  a  three- 
year  investigation  into  more  than  135  complaints 
to  the  state’s  consumer  affairs  unit.  Johnson  said 
the  story  switch  demoralized  the  newsroom. 

Editors  had  agreed  that  the  story  belonged  on 
Page  One,  according  to  editor  Richard  Hughes.  In 
an  interview,  he  said  he  carried  out  the  publisher’s 
order  even  though  he  disagreed  with  it  and  felt  the 
decision  was  based  on  “a  misunderstanding  about 
the  quality  of  the  story  .” 


“For  a  lot  of  good  reasons  it  was  a  good  local 
story  for  us  and  belonged  on  Page  One,”  said 
Hughes,  a  veteran  of  13  years  at  the  paper.  “I  had 
to  take  the  story  off  Page  One  and  put  it  on  the 
business  page.  I’m  always  uncomfortable  with  that 
sort  of  thing.” 

The  story  ran  June  18  on  the  front  of  the  busi¬ 
ness  section  with  the  headline  “Retailer  cited  for 
deceptive  ads.” 

Like  the  newspaper.  Nationwide  is  based  in 
Middlesex  County.  Business  editor  John 
Harrington  said  the  news  staff  was  “stunned”  by 
the  publisher’s  intervention.  Since  Gannett 
acquired  the  paper  last  fall,  with  the  Asbury  Park 
Press  in  neighboring  Ocean  County',  business  exec¬ 
utives  haven’t  meddled  in  news,  he  said. 

Asked  if  he  anticipated  being  overruled  again 
on  story  play,  Hughes  said,“I  don’t  think  so.”  But  he 
added,  “You  know  a  publisher  has  a  right  to  do  a 
lot  of  things  at  this  newspaper  and  all  others. 
Publishers  are  not  inclined  to  abrogate  those 
rights  whether  it  is  with  the  editorial  page  or 
Page  One,  the  sports  page  or  with  our  comics,  for 
that  matter; . . .  and  through  three  different  owners 
I’ve  always  respected  that  right.” 


BY  KELVIN  CHILDS 

Postal  Rate  Hike  Delayed  To  January 

Surpluses  cited  for  going  slow  on  modest  increases 


The  U  S.  POSTAL  service  Board  of 
Governors  decided  to  wait  until 
next  year  to  raise  rates. 

The  board  set  the  rate  hike  to  take 
effect  Jan.  10, 1999,  chairman  Sam 
Winters  said  at  the  board’s  monthly 
meeting  in  late  June  in  Washington, 
DC. 

The  rate  hike  —  on  average  2.9% 
—  is  the  first  since  Jan.  1, 1995,  and 
raises  the  price  of  a  first-class  stamp 
to  33 from  32f.  Rates  for  in<ounty 
periodicals,  the  category’  used  by 
many  community'  newspapers,  rise 
1.1%. 

The  average  hike  is  the  lowest 
increase  in  modern  postal  history. 
Winters  said. 

The  new  rates  allow  discounts  for 
in-county  mailers  that  sort  by  carrier 
route  sequence,  as  they  mail  to  25% 
of  a  route’s  addresses.  Existing  rules 
provide  for  discounts  only  if  mailers 


target  at  least  125  addresses  on  the 
route,  an  unreachable  number  in 
many  rural  areas. 

The  rates  were  approved  in  May 
by  the  Postal  Rate  Commission, 
which  scaled  back  the  Postal 
Service’s  initial  request  by  some 
$700  million. The  Postal  Service  has 
posted  surpluses  of  more  than  $  1  bil¬ 
lion  in  each  of  the  past  three  years, 
and  expects  another  this  year. 
Because  of  that  largess,  the  rate  com¬ 
mission  —  and  such  groups  as  news¬ 
papers,  commercial  mailers  and  even 
the  House  of  Representatives  — 
argued  that  the  rate  increase  be 
pushed  back  to  next  January  or  later. 

The  board  voted  unanimously 
June  29  to  approve  the  rates. 
Winters  said,  but  did  send  some 
minor  items  back  to  the  Postal  Rate 
Commission  for  further  review,  and 
rejected  two  new  products. 


Courtesy  Envelope  Mail  and  Prepaid 
Reply  Mail. 

Winters  said,“We  need  to  continue 
investing  m  those  things  that  will 
improve  consistency  in  home  deliv¬ 
ery  and  improve  and  innovate  ser¬ 
vices  for  American  businesses.” 

The  National  Newspaper 
Association,  which  represents  com¬ 
munity  newspapers,  lauded  the  deci¬ 
sion  to  delay  the  rates. 

“The  governors  have  demonstrated 
overall  good  business  judgment  in 
this  rate  announcement,”  said 
Kenneth  B.  Allen,  NNA’s  executive 
vice  president  and  CEO.  “It  is  difficult 
to  explain  to  postal  customers  why 
an  institution  that  has  shown  record 
profits  in  the  past  few  years  needs 
additional  operating  revenues,  but  we 
also  understand  the  need  for  upgrad¬ 
ing  information  systems  and  for  bet¬ 
ter  mail  management,” Allen  said. 
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Youreap 
what  you  sow. 


When  it  comes  to  growing 
high-quality,  value-oriented 
solutions  for  the  newspaper 
industry,  I  homson  Newspapers 
has  a  green  thumb.  Just  look 
at  the  phenomenal  61%  growth 
of  our  I  homson  Target  Media 
niche  publications  division. 

Beginning  in  1992  with  a  little 
seedling  called  ('.overSTORY, 
r r.Ms  quality  niche  publications 
ha\e  grow  n  to  10  titles  that  are 
increasing  re\enue  and  readership 
in  almost  200  markets  throughout 
North  .America.  {)\  erall,  I  homson 
Newspapers  reaches  8  million 


homes:  2  million  through  our 
own  newspapers  and  the  other  6 
million  through  rr.M’s  prod¬ 
ucts  reaching  other  newspaper 
company  subscribers. 

Our  hands-on  approach  to 
syndicated  publishing  can  make 
a  difference  for  your  newspaper, 
too.  (lombined  with  our  com¬ 
prehensive  sales  and  marketing 
support  program,  you’ll  find 
r  r.\I  a  valuable  tool  in  cultivating 
more  profits  for  your  publica¬ 
tion.  Call  (800)  217-8679  for 
more  details.  Or  e-mail  us  at 
moreinfo^<'ttmedia.com. 


-rtir»*eV 


O 


CNHI  Buys  34  Papers  In  3  Deals 


COMMUNITY  NEWSPAPER 
Holdings,  Inc.,  based  in 
Birmingham,  Ala.,  is  buying  31  dailies 
and  nondailies  in  10  states. 

In  three  separate  deals  —  with  a 
family-owned  company,  a  small  chain 
and  the  nation’s  largest  newspaper 
publisher  —  Community  is  raising  its 
newspaper  holdings  by  almost  40%. 

President  and  CEO 
Ralph  Martin  said  that 
with  these  deals,  he 
will  have  spent  more 
than  $600  million  on 
newspaper  acquisitions 
since  founding 
Community  17  months 
ago,  and  its  papers  will 
be  generating  revenues 
at  the  rate  of  $250  mil¬ 
lion  a  year. 

Martin  plans  to  con¬ 
tinue  buying  community  newspapers 
until  hitting  about  $400  million  in 
annual  revenues. “We  will  probably 
never  own  a  paper  larger  than 
35,000  circulation,”  he  said.  With  his 
deal-making  running  ahead  of  sched¬ 
ule,  he  could  reach  the  target  size 
within  a  year,  he  said. 

Martin,  who  spent  19  years  with 
Thomson  Newspapers  before  setting 
out  on  his  own,  said  he  is  working 
on  24  more  newspaper  deals  and 
expects  “another  large  deal  this  year.” 

iMartin  also  said  he  plans  to  offer 
employees  a  stake  in  the  company. 
CNHI  is  bankrolled  by  Retirement 


Systems  of  Alabama,  which  invests 
pension  funds  for  state  employees. 
The  retirement  fund  has  a  history  in 
newspapering,  having  financed  the 
1994  purchase  of  106  newspapers 
owned  by  Park  Communications  by 
two  private  investors. 

With  profit  margins  running 
between  25%  and  30%,  Martin  said 
his  newspapers  were  a  safe 
investment.  “I  don’t  think 
anybody  could  fault  them 
for  this  risk,”  he  said. 

Under  an  agreement  with 
the  retirement  fund,  CNHI 
recently  moved  its  corpo¬ 
rate  offices  from  Kentucky 
to  Alabama.  But  the  firm  has 
yet  to  buy  any  papers  in  its 
home  state. 

CNHI’s  latest  acquisi¬ 
tions  began  June  30  with 
word  on  the  purchase  of  the 
Palestine  Herald-Press,  a  9,300-circu¬ 
lation  Texas  daily  owned  by  the 
Patrick  family  for  32  years. 

Next  came  25  dailies  and  three 
weeklies  being  bought  in  eight  states 
from  Donrey  Media. 

And  just  after  July  4,  CNHI  and 
Gannett  Co.  disclosed  the  sale  of  five 
Gannett  dailies.  Gannett  is  the 
nation’s  largest  newspaper  company. 

Terms  of  the  deals  were  not  dis¬ 
closed.  When  the  deals  close.  Com¬ 
munity  will  own  1 24  newspapers. 

The  latest  deals  also  include. 

From  Donrey; 


Indiana:  Washington  Times- 
Herald 

Iowa:  Clinton  Herald,  Oskaloosa 
Herald 

Kentucky:  Glasgow  Daily  Times 

Mississippi:  Picayune  /fern,  and 
Poplarville  Democrat  (a  weekly.) 

Missouri;  Moberly  Monitor-Index 
&  Democrat 

New  Mexico:  Alamogordo  Daily 
News 

Oklahoma:  Altus  Times, 

Blackwell  Journal-Tribune, 

Chickasha  Daily  Express,  Claremore 
Daily  Progress,  Durant  Daily 
Democrat,  Guymon  Daily  Herald, 
Henryetta  Daily  Free-Lance, 

Norman  Transcript,  Okmulgee  Daily 
Times,  Pauls  Valley  Daily  Democrat, 
and  Frederick  Leader  (a  weekly.) 

Texas:  Athens  Daily  Review, 
Borger  News-Herald,  Cleburne 
Times-Review,  Gainesville  Daily 
Register,  Jacksonville  Daily 
Progress,  Kilgore  News  Herald, 
Sweetwater  Reporter,  Weatherford 
Democrat,  and  Cedar  Creek  Pilot  (a 
twice-weekly  paper  in  Gun  Barrel 
City.) 

From  Gannett; 

Illinois:  Danville  Commercial- 
News 

Ohio:  Chillicothe  Gazette, 
Gallipolis  Daily  Tribune  and 
Sunday  Times-Sentinel,  and  Pomeroy 
Daily  Sentinel 

W.Va.:  Point  Pleasant  Register. 

—  Robert  Neuwirth 


Ralph  Martin 


Abitibi  Wins 
Ruling  Vs.  Strikers 

ONTARIO’S  LABOR  RELATIONS 
Board  found  the  Communications, 
Energy  and  Paper-workers  union  violat¬ 
ed  two  sections  of  the  province’s  Labor 
Act  when  it  struck  Abitibi-Consolidated. 
The  board,  saying  the  union  took  to 
impasse  the  issue  of  companywide  vs. 
individual-mill  negotiations,  ruled 
union  strike  vote  unlawful  because  it 
was  based  on  pooled  rather  than  mill- 
by-mill  results. 

About  5,000  members  walked  out 
June  1 5  at  11  Abitibi  mills.  Abitibi  was 
targeted  for  pattern  negotiations  by 
25,000  eastern  Canadian  paper  work¬ 
ers. 

Union  members  voting  a  second 
time  at  the  four  Ontario  mills  over¬ 
whelmingly  favored  the  strike. 
Negotiations  at  three  Ontario  mills 


resumed  this  past  week. 

The  union  has  appealed  the  order 
for  mill-by-mill  negotiations,  and  the 
company  is  suing  for  profits  lost  during 
the  first  week  of  the  strike.  Union 
deputy  president  Serge  Lord  said  if  the 
union’s  appeal  succeeds,  it  probably 
wouldn’t  affect  any  contract  then  in 
effect  but  could  have  a  bearing  on 
Abitibi’s  suit. 

Newfoundland’s  labor  board 
announced  no  decision,  and  Abitibi 
filed  no  similar  complaint  in  Quebec. 
Lord  said  Quebec  has  no  law  like  the 
one  in  Ontario,  which  mandates  unit- 
by-unit  voting.  The  company  has  not 
invoked  the  law  before. 

But,  depending  on  the  strike’s  dura¬ 
tion,  Abitibi  said  it  may  extend  down¬ 
time  or  permanently  close  two  of  its 
five  mills  in  Quebec.  Abitibi  said  it  had 
informed  the  union  at  the  outset  of  the 
strike  that  two  higher-cost  mills  — 
employing  more  than  one  in  four  strik¬ 


ing  workers  —  were  especially  vulner¬ 
able  and  have  lost  major  export  orders. 

Before  the  strike,  employees  at  one 
mill  received  letters  from  management 
praising  their  work,  said  Lord. 

— Jim  Rosenberg 

Inventories  Up 

U.S.  DAILY  NEWSPAPERS  consumed 
815,000  metric  tons  of  newsprint 
last  April,  up  2.8%  from  a  year  earlier,  as 
publishers’  inventories  surged  9.7%  to 
over  1  million  tons,  or  a  38-day  supply, 
according  to  the  Newspaper  Associa¬ 
tion  of  America. 

Though  April  inventories  are  the 
shortest  in  days  so  far  this  year,  the 
increase  is  the  largest  of  the  year,  and 
May  inventories  are  projected  to  surge 
over  12%,  to  40  days.  Rising  inventories 
suggest  publishers  are  building  a  buffer 
against  higher  prices,  which  a  long 
strike  could  only  help. 
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To  enter  the  third  annual  VCR  Rus+  contest,  simply  send  six  copies  of  your  TV 
book  to  Gemstar.  For  additional  information,  call  Asif  Ahmed  at  (626)  792-5700. 


For  more  information  on  VCR  Plus+,  please  coll  Lisa  Klem  Wilson 

at  800-221-4816  or  212-293-8500 


VCR  Plus+  is  now  such  a  standard  part  of  TV  listings,  this  one-touch  recording 
feature  is  published  in  best  bets,  sports  highlights,  and  children’s  listings. 


if  you  display  PlusCode  numbers  in  an  inventive,  creative  style,  you  could  win 
up  to  $5,000  toward  next  year’s  VCR  Plus+  licensing  fees. 


Grand  Prize  Division  I 
Grand  Prize  Division  II 
Grand  Prize  Division  III 
Grand  Prize  Division  lY 
Grand  Prize  Cable  Books 


FI.  Worth  Star-Telegram 
Chattanooga  Free  Press 
The  Gainesville  Sun 
The  Republic  (Columbus,  IN) 
Newfoundland  Herald 


BY  ROBERT  NEUWIRTH 


Angry?  Click  Here  To 
Tell  Your  Congressman 

Democracy  meets  the  Internet:  Newspaper  Web  sites  eager  for  service  empowering 
readers  to  tell  public  officials  how  they  feel  via  automated  e-mail  service 


EWSFAPERS  OFTEN  MAKE  people  mad 
as  hell.  Now  one  Internet  service  is  giv¬ 
ing  readers  an  outlet. 

More  than  30  online  papers  have  signed 
up  to  distribute  a  feature  allowing  readers  to  react 
to  stories  by  sending  immediate  e-mails  to  local 
and  national  politicians.  Called  E-The  People,  it  uses 
a  searchable  database  of  140, ()()()  officials  from 
inside  the  beltway,  all  50  states,  and  7,000  U.S.  cities 
and  towns  to  route  messages  to  relevant  public 
servants.  Should  the  officials  lack  e-mail  addresses, 
E-The  People  will  automatically  fax  them.  For  citi¬ 
zens  who  don’t  know  an  official’s  name,  the  service 
offers  a  simple  search  feature.”!  think  it’s  a  very'  good 
idea,”  said  Jeff  Jarvis,  editorial  director  of  Advance 


Readers  can  react  to  the  news  at  e-thepeople.com. 


section  of  democracy  and  the  Internet,  but  not  a 
lot  of  people  writing  the  code,”  Sheshunoff  said.  His 
business  plan  calls  for  attracting  visitors  through 
sites  of  papers  and  other  news  organizations.  “We 
want  to  help  the  newspapers  maintain  their  place 
at  the  center  of  public  debate,”  Sheshunoff  said. 

Participating  papers  get  E-The  People’s  customiz¬ 
able  software  —  allowing,  for  instance,  the  addition 
of  local  officials  to  the  database  of  e-mail  address¬ 
es  —  and  stand  to  gain  by  selling  half  the  banner 
ads  on  the  site.  Sheshunoff  takes  the  other  half.  He 
projects  15  million  page  views  through  newspa¬ 
per  portals  in  the  first  six  months  of  live  service. 

The  service  also  allows  readers  to  e-mail  letters 
and  story  tips  to  editors  and  newspapers  to  con¬ 
duct  instant  online  polls. 

Executives  say  they  tailored  the  service  to 
address  concerns  raised  by  the  newspapers.  For 
instance,  the  service  avoids  flaming  —  the  prac¬ 
tice  of  sending  foul-mouthed  e-mail  screeds  —  by 
automatically  filtering  out  messages  containing 
curse  words.  “A  lot  of  newspapers  are  frustrated 
with  the  ranting  and  raving  that  happens  in  chat 
rooms,”  Sheshunoff  said.  But  the  service  won’t 
block  all  angry  missives  because,“at  a  certain  level, 
you  should  be  able  to  write  your  congressman  and 
say  bad  things  about  him,”  he  said. 

Neither  E-The  People  nor  its  linked  newspaper 
hosts  will  be  liable  for  defamatory  postings  —  “no 
more  so  than  the  post  office  is”  —  he  said. 

To  avoid  being  swamped  by  special-interest 
groups  interested  in  spam-like  mass  mailings,  indi¬ 
vidual  messages  are  limited  to  three  officials.  As 
executive  producer  Bennett  Voyles  said,  “We  want 
to  try  to  make  it  a  personal  communication 
between  the  people  and  government.” 

However,  the  service  allows  individuals  and  spe¬ 
cial-interest  groups  to  post  petitions  for  other 
users  to  read  and  sign,  and  it  automatically  regis¬ 
ters  petitions  with  Internet  search  engines,  driving 
more  traffic.  Users  can  program  the  software  to 
hold  petitions  until  a  set  number  of  signatures  is 
reached  and  then  to  e-mail  them. 

Newspaper  executives  are  enthusiastic.  Jarvis 
suggests  the  e-mail  service  will  be  useful  by  allow¬ 
ing  readers  to  take  action  in  response  to  the  news. 

He  says  he  has  no  fear  about  people  becoming 
confused  between  the  neutrality  of  the  newspaper 
and  the  partisan  messages  hosted  by  E-The  People. 

“This  is  about  citizens  communicating  with 
their  elected  officials,”  Jarvis  said.  “To  enable  that 
can  only  be  good  in  a  democracy.” 


Internet,  which  runs  Newhouse  newspaper  Web 
sites.  “We  like  things  that  empower  the  audience.” 

“Our  mission  is  a  lofty  one  —  to  make  the 
American  city  a  better  place  to  live,”  E-The  People 
president  Alex  Sheshunoff  said. 

Billed  “America’s  Interactive  Town  Hall,”  the  ser¬ 
vice  is  operating  in  a  beta  version  now,  and  execu¬ 
tives  project  it  will  be  publicly  available  in  weeks. 

The  company  has  agreements  to  be  carried  on 
Web  sites  of  more  than  30  newspapers,  including 
nine  Newhouse  papers,  the  New  York  Daily  News 
and  San  Antonio  (Texas)  Express-News. 

Sheshunoff  started  work  on  the  project  in  1997, 
when  he  grew  tired  of  the  chatter  about  the  Web’s 
public  service  potential  and  free-speech  ethic. 
“1'here  were  a  lot  of  people  talking  about  the  inter¬ 
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BY  MARK  FITZGERALD 

Soul  Searching  Over 
Seattle  As  Unity  ’99  Site 

Statewide  vote  on  affirmative  action  exposes  disunity  among  minority  journalism 
groups,  as  blacks  hold  veto  power  over  the  second  Unity  gathering 


1 


The  fate  t)F  unity  '99  —  next  summer’s 
huge  scheduled  gathering  of  the  nation’s 
black,  Hispanic,  Asian  American  and  Native 
American  journalists  —  could  well  be 
determined  at  the  National  Association  of  Black 
Journalists’  convention  in  Washington,  D.C.,  later 
this  month. 

Unity  ’99  would  be  essentially  impossible  with¬ 
out  the  participation  of  NABJ,  the  minority  jour¬ 
nalists  as.sociation  with  by  far  the  most  members 
and  the  greatest  attractiveness  to  corjiorate  spon¬ 
sors  and  media  job  recruiters. 

But  that  participation  is  in  doubt  now,  after 
three  years  of  planning 
for  the  second  joint  meet¬ 
ing  of  NABJ  and  the  three 
other  national  minority 
journalists  associations; 
the  National  Association 
of  Hispanic  Journalists, 
Asian  American 

Journalists  Association 
and  Native  American 
Journalists  Association. 

The  rub  is  that  Unity 
’99  is  planned  for  Seattle 
—  and  Washington  state 
has  on  its  ballot  this  fall  an 
initiative  that  would  ban 
affirmative  action.  Some 
minority  journalists  are 
suggesting  pulling  out  of 
Seattle  if  the  so-called 
Initiative  200  passes. 

In  a  vote  last  spring, 
everybody  on  Unity’s  board,  comprised  of  repre¬ 
sentatives  of  each  association,  cast  in  favor  of 
Seattle  —  except  for  NABJ  president  Vanessa 
Williams. 

“I  was  deeply  concerned  that  people  did  not 
even  want  to  discuss  the  issue,”  Williams  said  at 
the  recent  NAHJ  convention  in  Miami. “I  was  quite 
offended  and  upset  when  people  said,  it  will  cost 
us  too  much  money.  We  couldn’t  find  another 
place.’  I  was  offended  by  the  attitude  that  we  had 
no  choice.” 

U.ertainly  big  money  is  at  stake.  Unity  has 
reserved  space  in  1 5  hotels  for  the  expected  8,000 
attendees,  and  cancellation  penalties  could  run  as 
high  as  $900,000,  according  to  former  NAHJ  pres¬ 
ident  Dino  Chiecchi.  And  finding  another  site 
would  be  extraordinarily  difficult. 


Leaders  of  the  Native  American  and  Asian 
American  groups  said  they  supported  Seattle  no 
matter  what  and  will  be  “confronting”  the  issue  of 
affirmative  action  there  at  the  convention.  NAHJ  is 
polling  its  members,  but  its  officers  lean  strongly 
toward  going. 

NAHJ  has  experience  wfith  boycotts:  In  1992  it 
observed  a  national  boycott,  called  by  homosexu¬ 
al  groups,  of  Colorado  after  voters  there  approved 
Proposition  2,  a  measure  forbidding  gay  rights  leg¬ 
islation.  While  the  cancellation  was  costly,  the 
worst  effect  was  on  Denver  minorities,  C'hiecchi 
said. “Our  members  in  Colorado  said  . . .  the  people 
you  were  hurting  in  many  cases  were  people  like 
us,  because  many  of  the  contracts  were  with 
Hispanic  vendors  and  not  people  who  suppt)rted 
Proposition  2,”  Chiecchi  said. 

Williams,  however,  said  the  groups  need  to  dis¬ 
cuss  seriously  whether  going  to  Seattle  w'ould 
send  the  message  they  are  apathetic  about  affir¬ 
mative  action. 

“We  are  more  than  willing  ...  to  beat  up  on  our 
own  industry  if  they  don’t  progress  on  our  goals 
on  hiring,”  Williams  said.  “Are  we  saying  this  is 
good  ft)r  us  and  our  own  industry’  —  but  not  good 
enough  for  the  rest  of  the  people?” 

Williams  said  NABJ  leaders  would  informal!)’ 
poll  members  on  the  issue  during  the  association’s 
convention  July  29  to  Aug.  3  in  Washingtt)n,  D.C. 


Baca  Takes 
NAHJ  Helm 

NANC^Y  BACA,  ASSISTANT  features  editor  for 
the  Albucjuenjue  (N.M.)  Journal,  was  elect¬ 
ed  president  of  the  National  Association  of 
Hispanic  Journalists  at  the  group’s  recent  conven¬ 
tion  in  Miami.  She  narrowly  defeated  John  Garcia, 
a  senit)r  producer  for  WNBC-TV  in  New  Y’ork  City. 
Dallas  Morning  News  assistant  metro  editor 
Sylvia  Martinez  was  elected 
vice  president  for  print. 
Diana  R.  Puentes,  regional/ 
political  editor  for  the  San 
Antonio  (Texas)  Express- 
News,  was  elected  financial 
officer.  Marilyn  (iarateix, 
assistant  cit)'  editor  at  the 
Miami  Herald,  was  elected 
secretar). 


“We  are  more  than 
willing  ...to  beat 
III)  on  our  own 
industry  if  they 
don ’t  progress  on 
our  goals  on 
hi ri ng,”  Williams 
said.  “Are  we  saying 
this  is  good  for  us 
and  our  own 
industry  —  but  not 
good  enough  for  the 
rest  of  the  peopled” 
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NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson 


NANCY 
SUMAC,  vice 
president  of  sales 
and  service  for 
Community 
Newspaper  Co., 
Needham,  Mass., 
has  been  named 
classified  advertis- 


NAJVCYSTIMAC 


ing  manager  at 

the  Hartford  Courant. 


ROBERT  O’SULLIVAN,  vice  presi¬ 
dent  and  circulation  director  at  the 
Baltimore  5i<«,has  been  appointed 
vice  president  of  circulation  at  the 
Record  based  in  Hackensack,  N.J.,  and 
its  affiliated  North  Jersey  Herald  & 
News  of  Passaic. 


RUSSELL  BURNETT,  interim  manag¬ 
ing  editor  at  the  Hunstville  (Texas) 
/fe//i,has  been  promoted  to  managing 
editor. 

JOHN  M.  JONES  JR.,  editor  at  the 


Greeneville  Sun,  has  been  elected 
president  of  the  Tennessee  Press 
Association. 

He  succeeds  SCOTT  WHALEY,  pub¬ 
lisher  of  the  Chester  County 
Independent  and  president  and  CEO  of 
Independent  Publishing  Inc.,  who  was 
elected  director-at-large. 

Other  new  officers  include  TERRY 
CRAIG,  publisher  at  the  Tullahoma 
News  —  re-elected  vice  president  for 
nondaily  newspapers;  SCOTT 
BROWN,  publisher  at  the  Jackson  Sun 
—  vice  president  for  daily  newspa¬ 
pers;  and  DALE  GENTRY,  editor  at 
the  Jefferson  City  Standard  Banner, 


Liberty  Group  Publishing 

has  agreed  to  trade 

TonStWAndU  (NY)  News  (11,700  daily  circulation) 

and  other  considerations 
to 

Community  Newspaper  Holdings,  Inc. 

in  exchange  for 

Macomb  (IL)  tjournal  (7,  lOOdally  clrcidatlon) 

Burley  (ID)  South  Idaho  Press  (5,200  daily  circulation) 
Devils  Lake  (ND)  Journal  (4.500  daily  circulation) 

We  are  proud  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  In  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  DIRKS.VAN.ESSEN@INTERNF.TMCI.COM  H  TT  P : //w  W  W  .  D I  R  KS  V  A  N  E  S  S  F.  N  .COM 


JOHN  M.  JONES  JR. 


re-elected  treasur¬ 
er. 

DAN  HOWLEY, 

executive  sports 
editor  at  the 
Albany,  N.Y., 

Times  Union,  and 

JAMES 

ROGALSKI, 


managing  editor  at  the  Bennington 
(Vt.)  Banner,  have  been  named  to  the 
new  positions  of  Times  Union  bureau 
chiefs  of  expanded  bureaus  in 
Rensselaer  and  Saratoga  counties, 
respectively. 

LORI  SODERLAND,  formerly  at 
the  Newark,  N.J.,  Star-Ledger,  was 
named  assistant  city  editor. 


DENNIS  A.  GETZ,  vice  president  and 
corporate  secretary  at  Lancaster 
Newspapers  Inc.,  Lancaster,  Pa.,  has 
been  named  treasurer. 

He  succeeds  JAY  H.  WENRICH, 
who  retired. 

STEVEN  WEAVER,  personnel  man¬ 
ager,  was  pntmoted  to  director  of 
human  resources  and  administration. 

JEFFREY  D.  BUNTING,  tax  man¬ 
ager,  becomes  assistant  treasurer. 

JACK  W.  DAVIS  JR.,  president, 
publisher  and  CEO  at  Tribune  Co.’s 
Hampton  Roads,  Va.,  Dr///)’  Press,  has 
been  named  president  of  Tribune 
Interactive. 

THOMAS  C.  EASTWOOD,  43,  a  vet¬ 
eran  technology  executive  most 
recently  with  SportsLine  USA,  was 
appointed  vice  president  and  chief 
information  officer  for  Tribune  Co. 

GLEN  SHERWIN,  advertising  manag¬ 
er  at  the  Lethbridge  Herald,  in  Alberta, 
(Canada,  has  been  promoted  to  director 
of  advertising. 

DAVID  MILLIGAN,  assistant  circula¬ 
tion  manager  at  the  Zanesville,  Ohio, 
Times  Recorder,  has  been  named  circu¬ 
lation  manager  at  the  Lancaster  (Ohio) 
Eagle-Gazette. 

MARK  RAGER,  classified  manager, 
was  promoted  to  assistant  advertising 
manager. 

RISHA  WAGNER,  telemarketing 
and  major  accounts  representative,  was 
promoted  to  advertising  manager. 

BILL  SME/4,  assistant  sports  editor, 
becomes  sports  editor  at  the  Eagle- 
Gazette. 
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I  Isaacs  Remembered  | 
I  As  Last  Of  A  Breed ! 

A  MEMORIAL  SERVICE  was  held 
recently  at  Columbia  University 
for  Norman  E.  Isaacs,  former  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors  and  a  crusading 
editor  of  the  Louisville,  Ky.,  Courier- 
Journal,  winner  of  three  Pulitzer 
Prizes  under  his  leadership. 

At  the  service,  Barry  Bingham  Jr., 
a  former  Courier-Journal  owner, 
called  Isaacs  “the 
last  of  the  great  self- 
directed  editors  — 
people  who  knew 
themselves  what  a 
newspaper  ought  to 
be.” 

Isaacs,  who,  in 
March,  died  of  heart  failure  at  the 
age  of  89  in  Santa  Barbara,  Calif., 
was  credited  with  introducing  the 
six-column  format  to  daily  newspa¬ 
pers,  appointing  the  first  ombuds¬ 
man  and  initiating  an  ethics  code 
that  banned  junkets  and  gifts  from 
news  sources,  and  hiring  the  paper’s 
first  black  reporter,  in  1961. 

A  native  of  Manchester,  England, 
Isaacs  started  at  the  Indianapolis 
Star  at  17,  became  city  editor  of  the 
Indianapolis  Times  at  24,  and  man¬ 
aging  editor  at  26,  prompting 
Newsweek  to  call  him  “the  boy  won¬ 
der  of  Indianapolis  newspapers.” 

Over  20  years  in  Louisville,  he 
rose  from  managing  editor  of  the 
Louisville  Times  to  executive  editor 
of  the  Courier-Journal.  His  crusades 
included  a  statewide  campaign 
against  strip  mining. 

Isaacs  was  active  in,  and  past 
president  of,  the  Associated  Press 
Managing  Editors  Association,  and 
led  an  editors’  tour  of  the  Soviet 
Union,  reciprocated  in  the  United 
States  by  Soviet  editors.  He  was 
chairman  of  the  National  News 
Council  from  1977  until  it  folded  in 
1982.  From  1971  to  1980,  he  was  an 
editor-in-residence  at  Columbia’s 
Ciraduate  Schot)l  of  Journalism, 
where  he  wrote  frequently  for  the 
Columbia  Journalism  Review  and 
was  the  author  of  the  book 
Untended  Gates:  The  Mismanaged 
Press.  —  M.L.  Stein 


TOMMY  JOE  WOLFE,  50,  former 
managing  editor  at  the  Grenada,  Miss., 
Daily  Sentinel-Star,  died  of  cancer 
April  19  in  Winona,  Miss. 

NICK  AVF  DER  MAVR,  55,  one  of 
Montreal’s  best-known  newspaper 
columnists,  died  of  cancer  April  7  in 
Montreal. 

ROBERT  LASCH,  who  won  a  Pulitzer 
Prize  in  1966  for  editorial  writing  at 
the  St.  Louis  Post-Dispatch,  died  of  kid¬ 
ney  failure  April  6  in  Green  Valley,  Ariz. 

PHIL  R.  NORTH,  79,  a  former  execu¬ 
tive  editor  and  general  manager  at  the 
Fort  Worth  Star-Telegram  and  later 
president,  chairman  and  chief  execu¬ 
tive  of  the  Tandy  Corp.,  died  April  12 
in  Fort  Worth. 

GERMAN  ORNES,  78,  editor  and 
publisher  of  the  Santo  Domingo, 
Dominican  Republic,  daily  El  Caribe, 
and  a  member  of  the  Inter  American 


Press  Association  board  of  directors 
and  chairman  of  the  Legal  Affairs 
Committee,  died  April  14  in  the 
Dominican  Republic. 

He  was  recently  named  honorary 
life  chairman  of  the  lAPA’s  Committee 
on  Freedom  of  the  Press  of 
Information,  in  recognition  of  his 
staunch  defense  of  press  freedom  over 
more  than  half  a  century. 

MAXWELL  *^MICKEY” 
WIESENTHAL,  82,  a  longtime 
reporter  and  editor  at  the  Portland 
(Maine)  Press  Herald,  Evening  Express 
and  Maine  Sunday  Telegram,  died 
May  2  in  Portland. 

CLYDE  LANDON  WILLS,  8 1 ,  owner 
and  editor  at  the  McLean  County  (Ky.) 
News  from  1946  until  1971,  died  May 
14  in  Frankfort,  Ky. 

During  that  period  he  served  as 
president  of  the  West  Kentucky’  Press 
Association  and  the  International 
Society  of  Weekly  Newspaper  Editors. 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

ManapHg  Director 
broadwater@vsacomm.coin 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Veronis,  Suhler  &  Associates  Inc. 


KEVIN  M.  LAVALLA 

Manapnj^  Director 
Iavallak@vsacomm.com 


hveitment  bankers  to  the  communications, 
mectia,  publishing  broadcasting,  interactipe 
digital  media,  and  information  indststries. 


3S0  PAKK  AVENUE  •  NEW  YORK,  NY  10022  >(212)  93S-4990  WEB  SITE!  WWW.VSACOMH.COM 
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CONFERENCES 


BY  MARK  FITZGERALD 


ASNE  Gets  Earful 
From  Hispanic  Journalists 

Delay  of  Year  2000  diversity  goal  stirs  questions  about  commitment, 
but  NAHJ  suggests  practical  steps  of  its  own  to  help  achieve  the  goal 


WITH  ITS  YEAR  2(XK)  diversity  goal 
dead  in  the  water,  the  American 
Society  of  Newspaper  Editors’  substi¬ 
tute  —  the  so-called  “interim  bench¬ 
mark”  —  is  not  doing  much  better  and  may  well  be 
scrapped,  ASNE  president  Edward  L.  Seaton  says. 

“People  have  interpreted  that  interim  bench¬ 
mark  of  achieving  20%  minority  newsroom  repre¬ 
sentation  by  2010  as  backing  off  the  goal,  and  if 
that  continues  to  be  the  percep¬ 
tion  out  there,  we  ll  probably 
take  it  out  because  that  is  not 
our  intention,”  Seaton  said. 

Seaton,  editor  in  chief  of  the 
Manhattan  (Kan.)  Mercury, 
was  at  the  recent  National 
Association  of  Hispanic 
Journalists  convention  in  Miami 
to  get  a  reaction  to  ASNE’s  latest 
diversity  plan.  The  idea  of  the 
interim  goal,  he  said,  was  to 
“rekindle  and  re-energize  the 
diversity  efforts  of  newspapers.” 
Seaton,  ASNE  What  he  heard  in  response 

says  no  retreat  was  a  chorus  of  skepticism  — 
t,  "rekindle."  including  the  widespread  opin¬ 
ion  that  ASNE  showed  it  wasn’t 
serious  about  diversity  by  conceding  that  newspa¬ 
pers  wouldn’t  reach  ASNE’s  Year  2000  goal  of  par¬ 
ity  between  minority  representatit)n  in  the  popu¬ 
lation  at  large  and  in  the  nation’s  newsrooms. 

Twenty  years  after  that  goal  was  announced, 
racial  and  ethnic  minorities  constitute  24%  of  the 
U.S.  population  —  and  just  a  shade  over  1 1%  of 
newspaper  newsroom  employees.  Minority  immi¬ 
gration  and  birth  rates  have  galloped  ahead  of  the 
growth  in  minority  journalists,  recorded  at  0.1% 
higher  in  1997,  according  to  ASNE’s  latest  survey. 

“I  wonder  w'hat  a  newspaper  would  do  with  a 
manager  who  had  a  work  goal  set  —  and  after  20 
years  he  still  hadn’t  achieved  it,”  New  York  Daily 
News  columnist  Juan  Gonzalez  said. 

One  proposal  ASNE  is  also  considering  is  urging 
“community'  parity”  in  which  an  individual  news¬ 
paper’s  newsroom  would  mirror  the  proportion  of 
minorities  locally. 

That,  too,  met  a  chilly  response  in  Miami. 

“Some  people  say  that  is  letting  newspapers  off 
the  hook,”  said  Ivan  Roman  of  the  Center  for 
Integration  and  Improvement  of  Journalism  at  San 


Edward  L  Seaton,  ASNE 
president,  says  no  retreat 
on  diversity,  "rekindle." 


Francisco  State  University.  “To  some  extent,  it  is.  I 
think  one  should  do  more  to  cover  the  communi¬ 
ty'  diversely  —  whether  we  are  in  Kansas,  Oregon 
or  New  York.  At  a  time  when  community  is  being 
redefined  in  many  ways  as  global,  we  don’t  need  to 
go  back  to  old  definitions  of  community.” 

NAHJ  made  a  formal  response  to  the  ASNE  diver¬ 
sity  effort,  urging  editors  to  institute  a  joint  job 
bank  and  a  mentoring  program. 

“We  like  the  tone  of  it,”  ASNE’s  Seaton  said.  “We 
think  it  is  very  constructive.” 


NAHJ  Offers 
Diversity  Ideas 

The  following  suggestions  are 

excerpted  from  the  National  Association  of 
Hispanic  Journalists’  response  to  new  goals  on 
newsroom  diversity  being  considered  by  the 
American  Society  of  Newspaper  Editors: 

♦  NAHJ  wants  to  work  with  ASNE  to  devel¬ 
op  a  comprehensive,  up-to-date  job  bank  avail¬ 
able  to  employers  and  job  .seekers.  ASNE  would 
send  personalized  letters  to  managers  to  sug¬ 
gest  hiring  at  least  one  qualified  person,  and 
remind  members  about  the  job  bank.  NAHJ 
would  provide  up-to-date  membership  lists  reg¬ 
ularly.  With  ASNE’s  connection  to  member 
staffing  needs,  and  NAHJ’s  links  to  Hispanic 
journalists  nationwide,  the  job  bank  could  be  a 
potent  diversity  tool. 

♦  Consider  establishing  a  broad-based,  18-  to 
24-month  internship  program  for  college  grad¬ 
uates.  Interns  would  progress  from  small  to 
medium  to  large  newspapers,  competitively, 
thus  providing  a  thorough  grounding  in  jour¬ 
nalism. 

♦  ASNE  should  establish  a  mentor  program 
designed  to  pair  midcareer  journalists  with 
managers  at  higher  levels.  Managers  wouldn’t 
have  to  be  minorities,  but  NAHJ  w’ould  help 
ASNE  find  them. 

♦  Since  small  newspapers  —  a  vital  compo¬ 
nent  of  the  journalism  industry  —  hold  the  key 
to  achieving  any  diversity  goal,  ASNE  should 
develop  mechanisms  for  helping  them  get 
more  involved  with  middle  and  high  schools. 
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•  Peter  Bernhard,  President  &  CEO, 

Media  News  Technologies 

•  Debbie  Campbell.  Vice  President, 

Advertising  Sales,  Cox  Interactive  Media 

•  Jim  D'Arcangek),  President,  NFO  AD:  IMPACT 

•  Lisa  DiSisto,  Director  of  Marketing, 

Boston  Globe  Electronic  Publishing 

•  Gary  Farnsworth,  Sales  Manager, 

Interactive  Products,  Ft.  Lauderdale 
Sun-Sentinel 

•  Lauren  Fein,  First  Vice  President  and  Publishing 

and  Advertising  Industry  Analyst,  Merrill  Lynch 

•  Bill  Gimbel,  V.P.  of  Technology, 

Electric  Classifieds 

•  Tim  Landon,  CEO,  Classified  Ventures 

•  Dexter  LaPierre,  Classified  &  National 

Advertising  Director,  San  Diego  Union-Tribune 

•  Eileen  Long.  Classified  Advertising  Manager, 

Editor  &  Publisher 

•  Kathleen  McQueaiy,  Advertising 

Promotion/Electronic  Products  Sales 
Director,  The  Houston  Chronicle 

•  Michael  O'Hara,  General  Manager^ 

Packett  Publications 


•  Mike  Phelps,  Managing  Principal, 

Phellps  Cutler  &  Associates 

•  Rocco  Rossi,  Vice  President  of  Strategic 

■  Planning  and  New  Media,  The  Toronto  Star 

•  Nick  Rogosienski,  Online  Site 

Manager/New  Media,  Minneapolis 
Star  Tribune 

•  Larry  Schwartz,  President  &  CEO, 

Auction  Universe 

•  Jonathan  Sheer,  CEO,  Thomson 

Interactive  Media 

•  Candy  Thompson,  Director  of  Sales, 

Online  Directories,  washingtonpost.com 

•  Gene  Tye,  President,  Advantage  Marketing 

•  Mark  Walsh,  President  and  CEO, 

VerticalNet,  Inc. 

•  Buzz  Wurzer,  Marketing  Development 

Manager,  Hearst  Newspapers 

•  Anne  Williams,  Director  of  New  Media, 

Village  Voice,  Stern  Publishing 

•  Peter  M.  Zollman,  Principal,  Advanced 

interactive  Media  Group,  L.L.C. 

AND  THERE  ARE  MORE  TO  COME! 


Editor  &  Publisher's  Online  Classifieds  Industry  Symposium 

promises  to  deliver  the  industry's  most  expert  advice. 

Hear  what  they  have  to  say  about  Online  Classifieds. 

About  their  marketing,  technology,  competition,  partner-  ; 
ships,  alliances,  staffing,  money-making  possibilities  ... 
and  about  their  expected  lifespan. 

Don't  be  left  out  and  in  the  dark  by  being  the  only  pub¬ 
lisher  or  classified  executive  not  to  be  in  St.  Louis,  October 
5-7  for  Editor  &  Publisher's  Online  Classifieds  Industry 
Symposium.  You  know  all  about  deadlines  in  the  newspaper 
business.  Real,  absolute,  final,  no-exceptions  deadlines! 

SO  WHAT  ARE  YOU  WAITING  FOR?  SIGN  UP  TODAY 


EVENT  SPONSORS 


REAL8MEDIA" 


Golil  Sponsors 


The  Editor  £  Publisher  _  ||%  .  r-^ _  ,  ^  tr. 

Online  ^ 

Classifieds  Industry 
Symposium 

October  5-7  •  The  Adam’s  Mark  Hotel,  St.  Louis,  MO 

THINGS  TO  DO  BEFORE  YOUR  SUMMER  VACATION:  REGISTER  TODAY! 

Register  before  July  31st  and  take  advantage  of  our  early  Summer  rate  of  just  $695,  a  savings  of  over  $150!  For  further  information  or  to  register  on-line, 

visit  our  Web  site  -  www.mediainfo.com  -  or  call  212-675-4380  X  285. 


CORPORATE  SPONSOR 


Bronze 


Electric  Classifieds  Inc. 


ON  SIGHT 


PHOTOGRAPHY  BY  ROBERT  SALGADO 


Photographers  Photographed 

The  National  Press  Photographers  Association  June  Convention  in  Burlington,  Vt. 


O  Gathering  for  five  days  in  Burlington,  Vt., 
members  of  the  NPPA  swear  in  new  officers  in  a 
confetti-strewn  hotel  lobby.  @Mike  Hirten,  editor 
of  the  Burlington  Free  Press,  interviews  a  prospect 
at  the  Gannett  Job  Fair  booth.  ®  Darcie  Eggers  of 
Kodak  adds  attendee  names  to  her  database. 

O  John  Long,  Hartford  Courant  photographer  and 
NPPA  ethics  chairman,  notes  how  membership  has 
shifted  from  staff  to  freelance  photographers. 

@  James  R.  Gordon,  editor  of  the  NPPA  magazine, 
listens  to  NPPA  board  meeting.  ©Burlington  Free 
Press  provides  eats. 
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Roadshow  Beats  Bushes  For 
Northwest  Ad  Interns 


lIEWSPAFER 


Because  advertising  intern¬ 
ships  usually  run  a  poor  second  to 
newsroom  internships,  ad  direc¬ 
tors  of  Northwest  daily  newspapers 
are  trying  to  close  the  gap  with  a  road¬ 
show  exhibit  to  regional  journalism 
schools. 

“Journalism  interns  are  very  common 
in  this  business,  but  there  are  few,  if  any, 
advertising  interns,”  said  Jackie 
Peterson,  marketing  director  of  the 
Oregon  Newspaper  Publishers 
Association.  "That  will  change  in  the 
next  year.  The  hope  is  that  more  stu¬ 
dents  will  get  exposure  to  the  advertis¬ 
ing  side  of  the  newspaper  business  ear¬ 
lier  in  their  careers.  This  is  a  long  over¬ 
due  step  toward  finding  ways  to  get 
young  people  interested  in  the  business 
side  of  the  newspaper  industry  —  in 
spite  of  their  infatuation  with  the  glitz 
and  glitter  of  broadcast  and  Madison 


Avenue  careers.” 

The  program,  by  the  Pacific- 
Northwest  Advertising  Executives 
Association,  is  backed  by  the  Pacific- 
Northwest  Newspaper  Association, 
which  has  joined  the  ad  execs  to  raise 
the  number  of  internships  for  students 
in  journalism,  marketing  and  advertising 
and  to  increase  understanding  of  career 
opportunities  in  newspaper  ad  depart- 

“The  hope  is  that 
more  students  will 
get  exposure  to 
the  advertising  side 
of  the  newspaper 
business  earlier  in 
their  careers’' 


ments.  The  two  groups  will  jointly 
invest  up  to  $1(),(K)()  to  de.sign  and  pro¬ 
duce  the  exhibit,  which  is  expected  to 
go  on  the  road  this  fall. 

In  endorsing  the  plan,  the  PNNA 
board  encouraged  member  newspapers 
to  provide  time  for  ad  directors  to  man¬ 
age  the  exhibit  when  it  comes  to  their 
area. 

The  advertising  executive  groups, 
which  is  separate  from  PNNA,  is  also 
planning  to  construct  a  database  of 
interns  and  job  applicants  for  employ¬ 
ment  opportunities. 

The  Oregon  newspaper  group  held 
its  annual  Collegiate  Day  not  long  ago  in 
Springfield,  where  more  than  100 
student  writers,  editors,  photographers 
and  graphic  designers  got  instruction 
from  newspaper  professionals.  There 
also  were  sessions  on  the  legal  and  eth¬ 
ical  aspects  of  publishing. 


GATFPress 

Releases 

Recruiting  Books 

WITH  JOB  OPPORTT  NITIES  on 
the  rise,  a  graphic  arts  trade 
group  has  assembled  two  books  in  an 
effort  to  attract  job  seekers  to  publish¬ 
ing  and  graphics. 

GATFPress,  the  Graphic  Arts 
Technical  Foundation’s  newly  reorga¬ 
nized  publishing  entity,  has  released 
Creating  Your  Career  in  Communi¬ 
cations  and  Entertainment,  by  pub¬ 
lisher  and  professor  Leonard  Mogel, 
and  Careers  in  Graphics  Communi¬ 
cations:  A  Resource  Book,  by  Pitts- 
burgh-based  writer  Sally  Ann  Flecker 
and  GATF  senior  technical  writer 
Pamela  Groff 

Mogel ’s  anecdotal  guide  provides  a 
road  map  to  opportunities  in  book, 
magazine  and  newspaper  publishing; 
public  relations;  and  new  media.  Each 
chapter  profiles  a  different  field  and 
lists  job  categories,  salaries  and  require¬ 
ments. 

“The  book  reveals  the  day-to-day 
functions  of  a  variety  of  positions  with¬ 
in  a  wide  array  of  office  settings,”  com¬ 


mented  GATF  president  Cieorge  Ryan. 

(Chapters  typically  end  with  a  list  of 
resources  for  people  pursuing  related 
careers,  including  top  schools  in  the 
field,  scholarships,  job  leads  and  other 
recommended  readings. 

The  graphic  communications  tool  is 
the  first  book  of  its  kind  in  its  field  and 
was  commissioned  to  provide  an 
overview  of  the  industry,  with  empha¬ 
sis  on  changes  inspired  by  the  digital 
revolution. 

A  recent  survey  showed  that  60%  of 
printing  firms  were  actively  recruiting 
workers,  a  trend  the  authors  say 
won’t  “die  down  any  time  soon,”  and 
35,()()()  to  50,()()()  jobs  may  be  available 
now. 

The  book  notes  a  range  of  job  oppor¬ 
tunities,  from  fine  art  reproductions  to 
T-shirt  printing. 

It  also  provides  economic  overv  iews 
for  commercial  newspaper,  book,  mag¬ 
azine,  financial  and  quick  printing  mar¬ 
kets. 

“We  expect  this  book  to  be  a  tremen¬ 
dous  aid  for  the  industry,”  said  Peter 
Oresick,  GATF's  director  of  technical 
information  and  education. 

The  closing  chapter,  “How  to  Get 
There  From  Here,”  might  be  the  most 
helpful  for  job  seekers.  It  has  a  list  of 


schools,  scholarship  information,  trade 
periodicals  and  assiKiations. 

Based  in  Sew  ickley,  Pa.,  GATF  devel¬ 
ops  technologies,  practices  and  prod¬ 
ucts  to  serve  the  printing  industrv'. 


The  Newspaper  Network.  INC. 

Partners  in  Marketing  Solutions 


REGIONAL  SALES 
MANAGER 

The  Newspaper  Network,  a  nationwide 
newspaper  placement  and  services 
company  seeks  a  Regional  Sales 
Manager  to  lead  its  NYC  office.  Qualified 
candidates  must  have  excellent  sales/ 
management  skills  with  minimum 
5  years  experience  in  newspaper  and/or 
advertising  agency  sales  management 
positions.  Must  be  highly  motivated, 
self  starter,  and  have  demonstrated 
record  of  strategic  thinking,  sales 
development  and  strong  relationships 
with  key  decision  makers.  Outstanding 
benefits/EOE. 

Send  cover  letter,  resume  and  salary  history  to: 

Louisa  Koken 
1010  East  North  Street,  #B, 
(ireenville,  SC  29601. 

No  Phone  Calls 
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BY  MARK  FITZGERALD 


County  Hands  Ad 
Windfall  To  Free  Papers 

Miami-Dade  commissioners  punish  Miami  Herald 
by  setting  aside  legal  ads  for  community  press,  including  overtly  partisan  papers 


IN  AN  ELKCnON-YEAR  vote,  the  Miami-Dade 
C'.ounty  (x)mmission  recently  set  aside  a  spe¬ 
cial  $850, 000  legal  advertising  budget  for 
community  papers  —  including  several  that 
are  outlets  for  their  partisan  political  activist-own¬ 
ers  —  while  effectively  cutting  in  half  the  ad  rev¬ 
enues  the  daily  Miami  Herald  is  able  to  bid  for. 

The  county  commission  has  traditionally  set 
aside  about  $200,000  of  its  $1.9  million  annual 
budget  for  so-called  discretionary  advertising  for 
smaller  and  free  weeklies. 

With  its  7-t(v2  vote  June  17,  however,  commis¬ 
sioners  committed  to  spend  at  least  $850,000 
annually  in  community  papers. 

For  the  Herald,  the  23rd  largest  U.S.  daily  with 
35 1 ,000  circulation,  the  effect  of  the  vote  could  be 
to  cut  $  1  million  from  its  legal  advertising. 

Herald  general  counsel  Samuel  A.Terilli  Jr.  said 
the  paper  is  considering  legal  action  against  the 
commission. 

“There’s  a  lot  of  politics  behind  this,”  Terilli  said. 
He  said  he  believes  the  commissioners  were  trying 
“to  curry  favor”  with  the  community  publishers  “as 
well  as  saying,  ‘Let’s  take  a 
shot  at  the  Miami  Herald', 
which,  as  you  know,  has  been 
ver)  aggressive  in  covering 
this  commission.” 

Six  of  the  measure’s  seven 
supporters  are  up  for  re-elec¬ 
tion  this  year. 

No  paper  should  be  guaran¬ 
teed  advertising  from  the 
commission,  Terilli  argued. 

And,  like  some  on  the  com- 
missit)n  itself,  he  questioned 
the  quality  of  several  of  the 
papers  that  will  now  be  eligi¬ 
ble  ft)r  the  set-aside  legal  ads. 


For  opposing  set-aside  legal  ads 
for  community  papers,  Dade 
County  manager  Merrett 
Stierheim  earned  him  Page  One 
treatment  as  a  racist  —  along 
with  two  pages  of  critical  text 
and  cartoons  inside  —  in 
La  Verdad,  which  stands  to 
benefit  from  a  diverted  flow  of 
county  ad  dollars. 


“Some  of  these  publications  are  rags,  and  some 
of  them  are  legitimate  papers,” Terilli  said. 

Before  the  commission’s  vote,  interim  Dade 
C^ounty  manager  Merrett  Stierheim,  who  opposed 
the  set-aside  budget,  singled  out  La  Verdad,  a  free, 
Spanish-language  paper  based  in  Miami,  as  unwor¬ 
thy  of  the  county’s  business.  He  said  he  was 
offended  by  a  recent  issue  of  the  newspaper, 
which  referred  to  him  as  a  “racist”  because  he 
opposed  the  ad  plan. 

“And  we  put  ads  in  this  rag,”  Stierheim  said, 
according  to  a  June  18  Herald  story  by  staff  writer 
Don  Finefrock. 

In  its  very  next  issue.  La  Verdad  repeated  the 
attack  —  with  a  Page  One  caricature  of  Stierheim 
under  the  headline  “Racista!” 

La  Verdad  —  literal  translation:  The  Truth  —  is 
one  of  the  partisan  newspapers  that  critics  say 
commissioners  were  trying  to  please  with  their  ad 
budget  vote. 

In  an  unbylined  article  chronicling  the  vote.  La 
Verdad  said  Stierheim  should  not  criticize  the 
newspaper,  because  it  was  so  supportive  of  Alex 
Penelas,  the  Miami-Dade 
executive  mayor  who 
appointed  the  interim 
manager. 

“Who  does  not  remem¬ 
ber  the  front  pages  and 
the  center-spread  pages 
of  I.a  Verdad  that,  week 
after  week,  were  dedicat¬ 
ed  to  the  campaign  for 
executive  mayor  by  the 
young  Hialeah  lawy  er  and 
commissioner,  Alex 
Penelas,”  the  story  stated. 

Another  article  in  the 
June  25  issue  accuses  the 
Miami  Herald  of  creat¬ 
ing  the  fiction  that  Miami 
is  a  corrupt  city  in  order 
to  “nullify”  the  political 
power  of  Cuban 
Americans. 

Phone  messages  left 
on  the  answering 
machine  at  the  listing  for 
La  Verdad  were  not 
returned. 
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MARKETINGADVERTISING 

Size  Of  Audience  Counts 
Less  Than  Quality:  Survey 

NAA  poll  shows  advertisers  care  more  about  reader  attributes  than  circulation  numbers 


By  big  margins,  newspaper 
advertisers  care  more  about  the 
quality  of  a  newspaper’s  readers 
than  its  circulation,  according  to  a 
Newspaper  Association  of  America  sur¬ 
vey. 

In  fact,  audience  quality  is  so  front-of- 
mind  for  these  newspaper  advertisers 
that  they  rated  brttadcast  ratings  ser¬ 
vices  —  such  as  the  Nielsen  TV  ratings 
and  Arbitron  radio  ratings  —  far  more 
useful  than  data  from  the  largest  news¬ 
paper  circulation  auditor,  the  Audit 
Bureau  of  Carculations. 

Nearly  half  (43%)  of  advertisers  rated 
the  Nielsens  as  a  9  or  10  on  a  lO-point 
scale. 

Almost  as  many  (39%)  gave  that  rat¬ 


ing  to  the  Arbitron  service.  But  only 
31%  rated  ABC  that  high  on  the  scale  of 
u.sefulness. 

The  results  dovetail  with  NAA’s 
recent  emphasis  on  newspaper  demo¬ 
graphics  and  readership  —  which  have 
grown  as  barometers  of  what  advertis¬ 
ers  buy  —  while  newspaper  circulation 
has  followed  a  long-term  downward 
trend  since  the  widespread  introduc¬ 
tion  of  television. 

NAA  surveyed  250  companies  that 
advertise  in  newspapers  and  150  ad 
agencies  that  place  ads  in  papers. 

About  half  (52%)  said  “reaching  the 
desired  audience”  is  the  most  impor¬ 
tant  factor  in  deciding  which  media  to 
buy. 


Reaching  the  maximum  number  of 
people  was  rated  as  a  distant  second, 
with  just  18%  of  advertisers  rating  it 
their  most  important  consideration. 
Cost  was  cited  by  14%  of  ad  people 
who  responded. 

Even  when  advertisers  have  settled 
on  newspapers  for  their  media  buy,  the 
survey  found,  reaching  the  “desired 
audience”  is  preferred  over  reaching  the 
most  people  —  although  the  difference 
is  statistically  insignificant  given  the  sur¬ 
vey’s  error  rate  of  4.9%>.  Fewer  than  one 
in  three  ad  people  said  reaching  the 
“desired  audience”  was  most  important, 
while  29*%  said  they  used  newspapers 
to  reach  the  most  people. 

—  Mark  Fitzgerald 


KR,  Reuters 
Ink  Online  Pact 

Knight  ridder  new  Media, 
based  in  San  Jose,  Calif.,  will  fea¬ 
ture  a  broad  array  of  news  services  on 
its  Web  pages  thanks  to  a  deal  with 
Reuters. 

Terms  of  the  multiyear  deal,  encom¬ 
passing  29  Web  sites  and  1 1  other  sites 
operated  by  Knight  Ridder,  were  not 
disclosed,  but  Reuters  will  be  compen¬ 
sated  through  a  combination  of  sub¬ 
scription  tees  and  a  share  of  advertising 
it  sells  on  Web  pages  carrying  its  ser¬ 
vices. 

The  arrangement  calls  for  Reuters  to 
deliver  its  full  online  report,  including 
U.S.  news,  sports,  business,  entertain¬ 
ment,  technology,  politics  and  interna¬ 
tional  news.  Reuters  content  will  be 
presented  on  co-branded  pages  of 
Knight  Ridder  sites. 

Philly  Tab  Offers 
Gun  Locks 

The  PHIIADELPHIA  DAILY  News 
is  offering  free  gun  locks  to  area 
residents  as  part  of  a  campaign  to  com¬ 
bat  gun  violence.  It  begins  with  1,000 
locks. 


Readers  will  be  asked,  “Have  You 
Locked  Your  Gun  Today?”  Then  they 
can  redeem  a  coupon  for  one  free  gun 
lock,  no  questions  asked. 

“Recent  violence  in  schools  across 
the  country  shows  that  guns  are  just 
too  accessible,  especially  for  children,” 
said  editorial  page  editor  Morris 


Thompson.  “It  needs  to  stop  here  — 
now.” 

The  child-resistant,  tempered  steel, 
key-operated  locks,  provided  at  cost 
by  shotgun  maker  O.F.  Mossberg 
and  Sons  Inc.,  fit  80%  of  the  200 
million  guns  now  kept  in  American 
homes. 


Fourth  Annual 

Medill  School  of  Journalism/Strong  Capital  Mangement,  Inc. 

Financial  Writers  and  Editors  Awards 

Open  to  dailies,  weeklies,  monthlies  and  broadcast  outlets  in  Illinois,  Indiana,  Iowa, 
Michigan,  Minnesota,  Missouri,  North  Dakota,  Ohio,  South  Dakota,  Wisconsin,  plus 
two  national  categories,  for  work  published  from  July  1,  1997  through  June  30,  1998. 

A  $2,500  prize  for  the  best  entry  in  each  of  seven  categories: 

•  Best  overall  coverage  for  the  month  of  March  of  news  for  the  investor  by  a  daily, 
weekly,  or  monthly  news  organization.  Four  editions  of  the  entire  business  section  or 
news  magazine  must  be  submitted. 

•  Financial  columnist  (send  3  columns).  Daily,  weekly  or  monthly. 

•  Spot  news  reporting  on  a  personal  finance  topic  affecting  investors.  Daily 
newspaper. 

•  Profile  on  a  publicly-traded  Midwestern  company  that  offers  useful  information  for 
investors.  Daily,  weekly  or  monthly. 

•  General  markets  coverage,  feature  or  .series,  that  helps  investors  understand  stock, 
bond  or  other  financial  markets.  Daily  newspaper  only. 

•  Feature  or  column  on  a  personal  finance  topic  affecting  investors.  Daily,  weekly  or 
monthly.  Midwestern  or  national. 

•  Broadcast  feature  or  .series  useful  to  investors  Midwestern  or  national. 

Deadline  July  31, 1998.  Applicants  should  submit  original  and  one  copy  to  Jan  Boudart, 
do  Medill  School  of  Journalism,  Fisk  204,  Northwestern  University.  Evanston.  111. 

60208.  Attention:  Strong  Funds/Medill  awards. 
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I  New  Platesetters  From 
New  Competitors 


Tm;  NUMBER  OF  high-end 
newspaper  computer-to- 
plate  systems  doubled 
overnight  when  two  new 
platesetters  debuted  last 
month  at  Nexpo  98  in  Orlando. 

In  a  product  category  where  a 
shakeout  was  expected  among 
machines  and  their  vendors,  newspapers  now 
seem  to  have  an  even  greater  choice  of  manufac¬ 
turer,  speed,  imager  type  and  related  software. The 
wider  selection  may  result  in  more  platesetters 
finding  their  way  into  production  at  larger 
papers,  as  has  already  begun  happening  at  small 
to  mid-sized  papers. 

Not  only  did  the  new  plac  ers’  competitors  have 
their  own  new  machines  to  show  off  and  cus¬ 
tomers  to  brag  about,  but  other,  almost-as-fast 
machines  —  shown  elsewhere  earlier  by  their 
well-known  output  systems  manufacturers  — 
also  made  their  first  Nexpo  appearances. 

The  two  new  platesetting  systems  came  from 
unexpected  but  not  unlikely  sources:  a  U.S.  sup¬ 
plier  of  conventional  automated  plateroom  and 
register  systems  and  a  Japanese  developer  of  reel- 
room  and  mailroom  automation. 

BANANA  MIRRORS 

At  its  rated  185  plates  per  hour  (to  be  raised  to 
200)  at  1016  dpi,  with  cart  loader  and  automatic 
feed  and  interleaf  removal,  the  LaserExpress  from 
K&F  Printing  Systems  International  came  in  at  or 
above  last  year’s  top  speed  for  CTP 

The  Ciranger,  Ind.,  company  was  responsible 
for  design  of  the  flatbed  platesetter,  while  two 
British  companies, Westwind  Air  Bearings  Ltd.  and 
Synectix,  supplied  the  laser  optics  and  the  elec¬ 
tronic  controls, 
respectively. 

LaserExpress 
images  single  and 
double-wide 
plates  at  1016, 

1270  and  2540 
dpi,  with  frequen¬ 
cy-doubled  YAG 
laser  intensities 
for  exposure  of 
both  photopoly¬ 
mer  and  silver 
plates. The 
machine  in 
Orlando  was 
shown  using  a 
Harlequin  RIP 


and  DuPont  Silverlith  plates. 

Hoping  for  a  beta  site  before 
year  end,  K&F  European  market¬ 
ing  director  John  Hollows  said 
LaserExpress  will  become  avail¬ 
able  early  next  year.  Until  then,  it 
goes  back  to  Britain,  according  to 
Westwind  optoelectronic  engi¬ 
neer  Anne  McGhee.  She  said  the  scan  will  be 
widened  to  image  at  25  '/>"  (x  36"  deep),  the  cast¬ 
ings  will  be  redesigned,  the  laser  head  upgraded 
and  the  optics  refined,  including  a  new  polygon 
spinner.  (Westwind  originally  developed  its  laser 
head  to  measure  circuitry;  image-setter  manufac¬ 
turers  buy  its  spinners  and  motors.) 

Hollows  said  the  modifications  are  designed  to 
improve  performance  and  reduce  manufacturing 
costs. While  in  the  U.K.,  he  added,  the  machine 
will  be  tested  using  Fuji  plates. 

Among  the  unit’s  more  notable  features  are  its 
reflective  field-flattening  system  that  permits 
fast,  high-resolution  imaging  of  wide  formats 
without  use  of  scan  lenses.  Laser  beam-to-plate 
perpendicularity  is  achieved  by  the  design  and 
arrangement,  relative  to  each  other,  of  two 
“banana  mirrors.”  At  any  angle  from  the  polygon 
(i.e.,  at  any  location  across  the  width  of  a  plate), 
the  beam’s  reflection  from  the  mirrors  is  direct¬ 
ed  straight  down  onto  the  plate,  eliminating  dot 
distortion. 

LaserExpress  uses  a  darkroom-loaded  cart  hold¬ 
ing  400  single  plates.  After  exposure,  it  can  rotate 
plates  90"  to  accommodate  the  narrower  path 
required  by  some  processors.  (K&F’s  own  Vision 
Punch  Bender  can  occupy  the  end  of  the  plate¬ 
setting  line  without  rotation.)  Like  all  fast,  two- 
plate  machines,  the  LaserExpress  is  big,  standing 

approximately 
9'  X  5'  X 

CTP  FROM  KKS 

While  K&F 
brought  its 
machine  across 
the  Atlantic,  KKS 
shipped  its  own 
across  the  Pacific. 
Kaneda  Kikai 
Seisakusho’s  three 
Japanese  plants 
also  make  auto¬ 
mated  mailroom 
and  newsprint 
roll  transport, 
stripping  and 


Neiv  and  tradi¬ 
tional  vendors 
keep  CTP  in 
Nexpo  forefront 


Several  platesetter  vendors  showed  Western  Lithotech's 
DiamondPlate  laser  plate  processor,  which  prewashes,  develops, 
finishes,  rinses  and  dries  at  up  to  6  feet  per  minute. 
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pasting  equipment.  Last  fall  it  introduced  a  plate- 
setter  in  Japan;  this  year  it  showed  a  version  for 
U.S.  plate  sizes  —  the  Mark  III,  also  known  by  its 
marketing  mouthful,  the  KKS  Cyberengine  2H- 
1112. 

The  machine  images  Agfa  N90A,  Mitsubishi  LY- 
1  (DiamondPlate)  andTOK  Lasermax  Y-lOO 
(Japanese  market)  photopolymer  plates.  The 
external-drum  machine  uses  two  YAG  lasers  to 
expose  two  plates  at  a  time  or  a  single,  128- 
beam  laser  to  image  a  panorama  plate. 

“For  the  Japanese  market,”  said  staffer  Peter 
Kuehn,“it’s  very  important  that  we  expose 
panorama  format.” 

Darkroom-loaded  cassettes,  rolled  into  the 
side  of  the  back  of  the  cabinet,  hold  250  plates. 
Much  like  other  machines,  the  Mark  III  relies  on 
vacuum  cups  on  a  traveling  arm  to  pick  up,  pull 
back  and  deposit  the  interleaf  paper.  A  second, 
similar  arm  lifts  a  plate,  draws  it  forward  and 
aligns  it  before  it  is  passed  to  the  drum  while 
the  next  plate  is  being  prepared. 

Upon  start-up,  the  first  plate  moves  from  cas¬ 
sette  to  punch  in  two  minutes.  Speed  thereafter 
is  given  as  120  pph,  according  to  Ray  Kimura, 
Tok)'o-based  manager  of  KKS  foreign  sales.  A  shut¬ 
ter  between  the  cassette  area  and  the  exposure 
module  allows  the  last  plate  in  a  stack  to  be 
exposed  while  a  new  cassette  is  being  loaded. 

Kimura  said  KKS  worked  to  eliminate  banding 
effects  in  the  image,  and  exposed  plates  are 
durable.  “We  can  print  200,000  impressions  from 
one  plate,”  he  said. 

KKS  will  supply  an  entire  platemaking  line, 
from  plate  feed,  transport  and  imager,  to  heater- 
developer,  punch  and  bender  and  stacker  unit. 

NEW  DIAMONDSETTERS 

Western  Lithotech  isn’t  sitting  still  while  two 
new  rivals  move  into  the  high-volume,  major- 
metro  newspaper  market  —  an  area  where  the 
St.  Louis-based  company  and  Germany’s  Krause 
have  been  the  first  to  place  platesetters. 

Beyond  parent  company  Mitsubishi 
Chemical’s  plates  and  DiamondPlate  92  laser 
plate  processor  —  both  used  by  other  manufac¬ 
turers  with  their  own  machines  —  Western  Litho 
now  offers  a  range  of  CTP  systems,  including 
those  for  panorama  plates.  In  all,  it  had  two  ver¬ 
sions  of  each  of  three  DiamondSetter  models 
(now  designated  by  their  millimetric  imaging 
width)  and,  for  more  modest  throughput, 
showed  High  Water  Designs’  machine. 

The  company  also  promoted  its  new 
DiamondSetter  Assistant,  software  for  automating 
page-file  output  and  monitoring  and  updating 
the  status  of  plate  pro¬ 
duction  requirements. 

Respectively  rated  at 
up  to  225  and  110  sin¬ 
gle-page  pph  (an  inch 
per  second  at  1 200  dpi). 


the  DiamondSetter  347  and  347S,  with  two  YAG 
laser  heads,  appeared  to  raise  the  speed  limit  for 
platesetting.  Image  area  is  1378"  x  24";  resolution 
ranges  from  1000  to  1270  dpi;  pinless  registra¬ 
tion  yields  0.001%  repeatability.  Docking  trolleys 
hold  up  to  1,000  plates  (347)  and  5(M)  plates 
(347S).  Both  versions  automatically  remove  inter¬ 
leaved  slipsheets.The  wider-measure  435  and 
435S  (approx.  17V8")  offer  the  same  performance. 

Both  new  panorama  DiamondSetters  can  out¬ 
put  1(X)  double-page  plates  (24"  x  36"  image  for¬ 
mat)  per  hour  from  a  trolley  loaded  with  up  to 
500  such  plates.  Running  single-page  plates,  the 
610SP  images  one  plate  at  the  rate  of  125  per 
hour  from  a  single-stack  5(K)-plate  trolley,  and  the 
6102P  images  two  plates  at  180  per  hour  from  as 
many  as  1 ,0(M)  plates  loaded  into  a  doubly- 
stacked  trolley.  Automatically  removed  interleaf 
paper  is  compressed  after  each  20  cycles. 

Like  the  other  DiamondSetters,  the  610  series 
does  not  take  prepunched  plates,  and  it  offers 
the  same  register  repeatability  and  range  of  reso- 
lutions.Throughput  is  reduced,  however,  by 
reliance  on  a  single  imaging  head  that  sweeps 
the  full  double  plate. 

Unlike  the  larger  machines’  two  laser  heads 
that  image  two  plates  lengthwise,  said  regional 
manager  Mike  Schreiner,  the  newer  models’  single 
head  scans  across  the  plates  and  any  gap 
between. 

Besides  throughput,  the  two-head  machines 
offer  redundancy.  In  the  event  one  laser  fails,  the 
newspaper  can  still  make  plates.  To  compensate 
for  the  lack  of  such  back-up  in  the  new  models, 
said  Schreiner, Western  Litho  designed  the  laser 
head  for  fast  replacement  by  the  customer.  The 
laser  is  warranted  for  10,000  hours,  he  said,“but 
we’re  finding  we’re  getting  20-  to  25,(M)0  . . .  actu¬ 
al  imaging  hours.” 

Western  Litho ’s  chief  competitor  in  the  metro 
market,  Krause  Newspaper  Systems,  has  offered 
High  Water  Designs’  Platinum  2230  imager  for 
customers  with  more  modest  platemaking  needs. 
This  year.  Western  Litho  had  a  Platinum  on  its 
stand. 

Driven  by  a  DEC  Alpha-based  Harlequin  RIP, 
the  flatbed  2230’sYAG  laser  images  a  26"  x  32" 
area  at  1270  and  2540  dpi  at  up  to  20  pph.  It 
offers  pin  registration  for  prepunched  plates  and 
“.semi-manual”  loading. 

CRESCENT  AND  STAR 

Broadly  serving  the  graphic  arts  market,  Agfa 
also  looked  elsewhere  for  its  “smaller”  plateset¬ 
ters,  concentrating  its  own  development  on  the 
larger-format,  higher-resolution  Galileo  commer¬ 
cial  machine.  For  news¬ 
papers,  it  markets 
Cymbolic  .Sciences’ 
Newsjet  iE&P,  Feb.  14, 
p.  36)  and  Strobbe’s 
Polaris. 
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Featured  in  Pitman  Co.’s  large  Nexpo  booth, 
which  included  Cierber’s  Crescent  under  the 
name  of  new  owner  Barco,  the  flatbed  Polaris  is 
aptly  named  for  the  supergiant  binary'  star.  A  big 
Belgian  box  from  Strobbe,  it  exposes  two  broad¬ 
sheets  or  one  double-truck,  prepunched  or 
unpunched,  silver-halide  or  photopolymer,  at  100 
pph  (two  plates  at  a  time  at  1016  dpi) 

Polaris  draws  plates  from  a  roll-in  trolley  hold¬ 
ing  up  to  600  single  plates  in  two  stacks  or  300 
double-truck/panorama  plates.  The  unit  seemed 
compact  owing  to  the  absence  of  the  central 
cabinet  where  slipsheets  are  automatically 
removed.  (Agfa  was  using  plates  loaded  without 
slipsheets.) 

According  to  Agfa  systems  integration  manager 
Chuck  Corso,  the  slipsheet-removal  option 
boosts  throughput  from  100  to  120  pph  because 
removal  means  plates  are  prestaged  on  the  plat¬ 
form  —  the  next  plate(s)  is  always  immediately 
ready  for  imaging. 

Polaris  vacuum-lifts  plates  onto  a  registration 
table  with  retractable  pins  or  three-point  stop  reg¬ 
istration.  Maximum  panorama  plate  size  was 
raised  to  35.6"  x  41.1". The  system  will  store  or 
change  any  three  resolutions  from  8(K)  to  2540 
dpi. 

The  machine  also  can  be  set  for  cut-off 
change,  avoiding  moire  by  tracking  the  beam  in 
both  directions  within  '/«k)"  and  making  corre¬ 
sponding  changes  in  platform  speed,  according 
to  Corso.  He  maintained  that  accuracy  is  such 
that  .separations  can  be  run  for  the  same  color 
image  on  different  machines,  as  well  as  on  differ¬ 
ent  sides  of  the  same  machine. 

Corso  called  Polaris  “a  very  low-maintenance 
machine,”  with  electronics  and  mechanics  easily 
accessible  from  either  side.  After  selling  the 
Polaris  for  2'/2  years  abroad,  Agfa  now  sells  it  to 
U.S.  newspapers,  while  manufacturer  Strobbe 
sells  to  the  forms  market,  according  to  Corso.  At 
last  count,  55  units  were  installed  at  three  dozen 
mostly  newspaper  printers  in  a  dozen  countries. 

With  its  range  of  output  systems,  Agfa  also  pro¬ 
moted  its  IntelliNet  NewsFlow  workflow  man¬ 
agement  and  page  distribution  system.  In  place  at 
more  than  36  European  sites,  NewsFlow  ensures 
that  versions  of  pages  for  given  editions  or  sec¬ 
tions  go  to  the  correct  RIPs  and  imagers,  bal¬ 
ances  the  load  across  multiple  RIPs,  permits 
images  to  be  rotated,  reoriented  and  resized,  per¬ 
forms  automatic  page  pairing  and  electronic  dou¬ 
ble  burn  of  elements,  annotates  nonimage  areas 
of  plates  with  text  or  bar  codes  and  soft-proofs 
separations. 

All.  ECRM 

Like  the  Polaris,  platesetters  from  long-time 
newspaper  industry  suppliers  Autologic  Informa¬ 
tion  International  and  ECRM  are  not  new,  but 
were  first  seen  by  many  at  Nexpo  ’98. 

Based  on  the  widely  used  3850  film  imagers. 


All’s  100-pph  machine  is  available  with  red  or,  in 
August,  green  YAG  laser  (the  latter  costing  almost 
$40,000  more).  The  3850  images  an  18.6"  x  26" 
area  at  1000  dpi  (97  pph)  to  2540  dpi  (39  pph). 

The  flatbed  unit  can  hold  plates  in  a  three-pin 
lay  system,  be  fitted  with  retractable  pins  for  pre¬ 
punched  plates  or,  as  All  expects  at  most  green¬ 
field  sites,  use  optical  marks  for  video  registration, 
according  to  Ray  Box,  managing  director  at  All’s 
European  headquarters  in  the  United  Kingdom 
(where  the  3850  CTP  was  largely  developed).  Its 
200-plate  cassette’s  lid  automatically  opens  when 
slid  into  the  back  of  the  unit  under  “subdued” 
lighting.  Slipsheets  are  automatically  removed. 
Rather  than  rubber  cups,  a  vacuum  bar  places 
plates  and  removes  slip.sheets. 

Any  similarit)'  of  ECRM’s  and  All’s  machines  ends 
with  resolution  range  and  speed.  ECRM’s  internal- 
drum  AIR75  images  silver-emulsion  or  photopoly¬ 
mer  plates  —  up  to  24.25"  x  30.3",  on  fixed  or 
retractable  register  pins,  single-  or  double-width  — 
with  a  switchable-power  blue  la.ser  split  into  as 
many  as  five  beams. 

The  number  of  beams  depends  on  the  desired 
resolution  and  laser  intensity  required  by  the 
plate,  according  to  customer  service  technical  sup¬ 
port  specialist  Russ  Spampinato.  At  Nexpo,  the 
AIR75  used  three  beams  at  high  power  to  expose 
photopolymer  plates  at  a  rate  of  54  per  hour. 
Spampinato  also  noted  that  a  narrow-path  proces- 
.sor  will  slow  production. The  imager’s  speed  can 
best  be  exploited  by  a  processor  able  to  take 
plates  in  landscape  orientation. 

In  addition  to  the  safelight-loaded  25-plate 
standard  cassette,  an  optional  250-plate  loading 
and  slipsheet  removal  system  was  developed  for 
ECRM  by  K&F,  which  aLso  supplies  a  processor 
and  punch-bender  to  complete  the  platemaking 
line. 

A  German  customer  has  been  in  full  production 
with  a  low-power  A1R75  for  about  two  months;  a 
Spanish  daily  was  about  to  take  delivery'  of  a  low- 
power  (for  Fuji  plates)  model  during  Nexpo. 

“Europe  seems  to  be  more  receptive  to  comput- 
er-to-plate  than  the  U.S.,”  said  Spampinato. 

As  do  others  in  vary  ing  degrees.  All  and  EC^RM 
supply  software  for  managing  laser  platemaking. 
Both  can  link  multiple  RIPs  to  one  or  more 
imagers  for  controlling  local  and  remote  output. 

Running  on  its  Output  Manager  NT, All’s  Plate- 
room  iManager  adds  more  features  to  output  the 
right  pages  or  separations  in  the  right  numbers 
at  the  right  time. The  status  of  pages  or  editions 
can  be  checked  (as  icons  or  soft  proofs  of  pages 
or  separations),  with  bar  codes  used  for  tracking. 
All  plates  are  monitored  from  page  release  to 
press-ready  punching.The  product  can  take  infor¬ 
mation  from  a  layout  program  and  pass  color 
data  to  a  press  control  to  set  inks.  Along  the  way, 
an  operator  can  even  build  different  page  ver¬ 
sions  by  replacing  ads  or  other  images,  via  anoth¬ 
er  controller  or  RIP,  along  x,y  coordinates. 
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THE  COMPREHENSIVE 


SOURCE  OF  COMMUNITY 
AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free 
Publications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications! 
Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 


So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 


Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much  much 
more  is  at  your  finger  tips! 


Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyer’s  Guide”  and  is  instrumental  in  providing  advertisers  with  pub¬ 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur¬ 
rent,  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 


NEW! 

COMPLETELY 

UPDATED! 


Four  Tabbed  Sections 
Organizes  The  Data  For 
Easy  Access! 


Section  I:  U.S.  &  Canadian 
Community  Weeklies  i 

Section  II:  U.S.  &  Canadian  ^ 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Organizations 


Here’s  what  users  of  the 
E&P/FPP  Year  Book  have  to  say: 
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Get  your  copy  today!  Order  now!  ONLY  $99! 


m  Yes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Communily,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


Name 


Street 


Ptwne _ Fax 


Company 


City^ 


State _ Zip 


□  Check  Enclosed  (payable  to  Edita  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 

Charge  my  UVisa  -IMC  JAMEX  # _ _ Exp. 


Signature 


(Required  on  credit  card  orders.) 


Mail  your  order  and  payment  tO:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher.  30  Broad  Street, 
Denville,  NJ  07834.  Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 
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Online  News  Industry 

mOH  PAPER  JOINS 
CLEVELAND  TV  STATION 

In  an  unusual  partnership,  the  esteemed  Akron  Beacon  Journal  has  formed  an 
alliance  with  Cleveland's  ABC  affiliate  that  goes  far  beyond  the  Internet 


by  Carl  Sullivan 


The  newspaper 
and  television 
station  will  not 
only  share 
infonnation,  but 
will  uxyrk  together 
on  special 
assignments, 
including 
election 
coverage 


Alliances  continue  to  emerge  between  newspa¬ 
pers  and  local  television  affiliates,  particularly  on 
online  news  sites.  But  a  new  strategic  alliance 
between  the  Akron  (Ohio)  Beacon  Journal  and 
Cleveland,  Ohio,  ABC  affiliate  WEWS,  links  the  organiza¬ 
tions  far  beyond  their  Web  pages. 

Announced  last  week,  the  three-year  agreement  will  allow  Cleveland-based  NewsChannel  5 
to  expand  its  1 1  p.m.  newscast  to  cover  more  Akron  news.  Akron  is  35  miles  southeast  of 
C^leveland  and  comprises  a  third  of  the  Cleveland  viewing  area,  yet  there  is  no  Akron-specific 
local  newscast.  Television  viewers  will  get  a  preview  of  the  next  day’s  Beacon  Joiirtial. 

Local  television  stations  and  newspapers  typically  steal  story  ideas  from  each  other,  but 
under  this  agreement,  WEWS  will  develop  Beacon  Journal  stories  and  actually  attribute  them 
to  the  paper.  On  major  breaking  stories.  Beacon  Journal  editors  will  appear  on  camera  from 
the  newspaper’s  newsroom. 

The  two  newsrooms  will  even  collaborate  on  features  and  special  assignments,  including 
election  coverage.  NewsCbannel  5  will  provide  the  paper  and  its  Web  site,  Ohio.com,  with  up- 
to-the-minute  video  stills  from  television  news  stories.The  station  will  also  become  the  official 
weather  forecaster  of  the  Beacon  Journal. 

On  the  Internet,  both  sides  will  share  information  and  images,  which  will  be  attributed  to 
tbeir  source.  WEWS  TV’s  NewsNet  5  Web  site  will  feature  four  Knight  Ridder  Real  Cities  pro¬ 
grams;  Cars.com,  an  automobile  site;  JobHunter,  an  employment  site;  Just  Go,  an  entertainment 
site;  and  tbe  online  Yellow  Pages.The  Web  sites  will  be  so  integrated  that  advertising  staffs  from 
the  two  organizations  will  make  joint  sales  calls.The  Beacon  Journal  is  a  Knight  Ridder  paper. 

Muscling  Into  The  Cleveland  Market 

While  the  arrangement  will  extend  the  Beacon  Journal's  reach  into  the  Cleveland  Plain 
Dealer's  turf,  vice  president  and  editor  Janet  Leach  said  the  alliance  isn’t  “an  attempt  to  go 
against  the  Plain  Dealer”  She  pointed  out  that  the  Beacon  Journal  doesn’t  have  home  deliv¬ 
ery  in  Cuyahoga  County,  which  includes  Cleveland.  “We  may  increase  single  copy  sales,”  Leach 
said, “but  we  don’t  think  Cleveland  is  our  market  .’’Nonetheless,  the  Beacon  Journal  is  trying  to 
reach  Cleveland  readers  and  Web  surfers.  In  a  statement.  Beacon  Journal  managing  editor 
Glenn  Guzzo  said  the  agreement  “offers  a  Cleveland  base  to  the  Beacon  Journal  at  a  time  when 
we  recognize  that  many  of  our  readers  have  a  Cleveland  orientation,  through  heritage,  work  or 
daily  exposure  to  Cleveland  news  via  TV”  WEWS  is  owned  by  E.W  Scripps  Co. 
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U.S.  MARKET 
FORECASTS 


Economic  aad  Demognpikic  Profiles  of  14,639  Mark«t«i 


ComprebenstTe Dalai: 

•  More  than  1 1,000  towns  and  cities 

•  All  3,141  ooontiea 

•  AU  316  MSAs  and  NECMAs 

•  Profiles  within  56*161  significant 
market  variables 


is 


EVERY  MARKETER  HAS  QUESTIONS: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

EaP’S  U.S.  MARKET  FORECASTS  HOPS  YOU  UNSGRAMBIE  THE  ANSWERS! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information  about 
U.S.  markets  with  populations  of  2,500+,  the  U.S.  Market  Forecasts  pro¬ 
jects  economic  and  demographic  profiles  within  59-151  market  variables. 


SIN  TARRED  SECTIONS: 

Section  1  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County.  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education.  Housing  &  Households 
Section  VI  -  Retail  Sales 

DON’T  DELAY!  ORDER  YOUR  COPY  OF  THE 
U.S.  MARKH  FORECASTS  TODAY!  ONLY  $269! 
ALSO  AVAILARLE  ON  CD-ROM  $795 


HousehoWs,  Education  and 


COtOSWO 


UWWItS.M*' 
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U  S.  MARKH  FORECASTS  PROJECTIONS  HAVE  A 
PROVEN  ACCURACY  OF  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  relocation 
specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ...  the 
U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of  business 
plans,  investments,  expansions,  market  strategies  as  well  as  sales  oppor¬ 
tunities. 


INCLUDES  IMPORTANT  INFORMATION  SUCH  AS: 

•  Population  by  Age 

•  Ethnic  Groups  _ 

•  Drug  Sales 

•  Furniture  Sales 

•  Apparel  Sales 


(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  do  E&P,  P.O.  Box  3000. 
Denville.  NJ  07834-3000,  Phone:  (800)  783-4903.  Fax:  (973)  627-5872. 
E-mail:  edpub@mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 

GET  THE  ANSWERS  TO  YOUR 
MARKETING  QUESTIONS  TQDAW 


The  EDI TORCi'Pl  BLISHER  Co..  Inc. 
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>  Persons  Per  Households 

•  Household  Income 

•  Disposable  Income 

•  Median  Value  Unit 

•  Employment  By  Industry 

•  Education 
..  and  more! 


Weekly 


In  Short 

BULLS  LIFT  TRIBUNE.COM 

The  Chicago  Bulls'  NBA 
championship  victory 
pushed  the  Chicago 
Tribune's  Internet  edition 
over  one  million  page 
views  for  the  first  time. 
After  the  Bulls  clinched  the 
title  on  June  15,  page 
views  for  the  day  topped 
1.2  million,  a  41%  increase 
over  the  previous  peak 
usage  day,  which  was  also 
driven  by  the  Bulls  game 
three  rout  of  the  Utah 
Jazz.  The  day  after  the 
championship,  the  site 
barely  missed  another 
million  page  views, 
falling  just  short  with 
968,123. 

www.chicago.tribune.com 


BUSINESS  2.0  DEBUTS 

Imagine  Media's  new 
monthly.  Business  2.0, 
debuted  on  newsstands 
this  week  and  hopes  to 
distinguish  itself  from  its 
competitors  in  the  "New 
Economy"  business,  includ¬ 
ing  Business  Week,  Fast 
Company  and  Wired  maga¬ 
zine.  The  Brisbane,  Calif., 
magazine  will  explore 
issues  pertinent  to  the  new 
business  industry,  said  edi¬ 
tor  in  chief  Jim  Daly,  a  for¬ 
mer  editor  at  Wired  and 
ForbesASAP.  Topics  will 
include  e-commerce,  tech¬ 
no-geek  subjects  like  idle 
computers,  and  the  debate 
as  to  whether  or  not  there 
really  is  a  "new"  economy. 
Ironically,  their  Web  site 
was  not  up  and  running  at 
press  time. 


by  Charles  Bowen 

Reporter's  Digital  How-To 

CALCULATE  INFLAWN,  FAST 

Check  out  http://www.newsengin.com/neFreeTools.nsf/CPIcalc 


Inflation  doesn’t  just  bite  into  your  pay- 
check  and  bloat  the  prices  you  pay  for 
food  and  fun.  It  also  plays  havoc  with 
your  reporting  if  you  don’t  routinely  take 
inflation  into  account  in  your  news  stories. 

Sometimes  we  just  fudge  it  and  no  one 
really  minds.  We  can  be  forgiven,  for 
instance,  if  we  forget  to  mention  that  what 
$10  bought  in  1991  takes  $11.75  in  today’s 
dollars.  However,  if  we  report  that  someone 
built  a  house  in  1928  for  $53,000  and  don’t 
say  that  it  would  cost  a  cool  half  million 
today,  we  might  be  flirting  with  negligence. 

Calculating  inflation  the  old-fashioned 
way  is  not  especially  hard.The  U.S.  Bureau  of 
Labor  Statistics  publishes  the  Consumer 
Price  Index  based  on  data  collected  from 
thousands  of  households  and  stores  around 
the  country.  Getting  that  figure  and  applying 
a  little  multiplication  will  do  the  trick. 

But  why  take  the  time  for  all  that  head- 
scratching  when  the  Web  will  do  it  for  you  in 
seconds?  The  free  Cost-of-Living  Calculator, 
from  NewsEngin  Inc.  of  St.  Louis,  lets  you 
compare  the  actual  buying  power  of  U.S.  dol¬ 
lars  in  any  two  years  from  1913  to  the  pre¬ 
sent.  It  can  look  at  countrywide  averages  or 
can  zero  in  on  the  buying  power  in  a  desig¬ 
nated  metropolitan  area. 

Visit  the  site  on  the  Web  and  choose  “All 
Items,”  the  first  option  under  “Available 
Calculators.”  On  the  next  screen,  select  “U.S. 
City  Average,”  the  first  option  listed  under  “All 
Items. ’The  actual  calculator  is  simply  this  fill- 
in-the-blanks  sentence: 

$ _  in  _  had  the  same  buying 

power  as  $0.00  in _ . 

The  first  blank  expects  a  dollar  amount 
(without  commas  or  dollar  sign)  and  the 
next  two  blanks  need  years.  So,  you  might 
enter  “45000”  in  the  first  box,  “1927”  in  the 
second  and  “1997”  in  the  third.  Now  click  the 
“Calculate”  option  at  the  bottom  of  the 
screen  and  the  site  goes  to  work,  revising  the 
sentence  to  read; 

$45,000  in  1927  had  the  same  buying 
power  as  $415,086.21  in  1997. 

Wliile  that  sentence  is  in  past  tense,  the 
calculator  also  can  be  used  to  compare 
today’s  buying  power  with  earlier  times.  If 
you  enter  “1000”  in  the  first  box,  “1997”  in 
the  second  and  “1949”  in  the  third,  the  cal¬ 
culator  reports; 

$1,000  in  1997  had  the  same  buying 


power  as  $148.29  in  1949. 

When  dealing  with  national  figures  in 
your  stories,  you  probably  should  use  the  “All 
Items”  and  “U.S.  City  Averages”  options,  as  we 
did  in  these  examples.  But  for  more  special¬ 
ized  reporting,  note  that  under  the  “Available 
Calculators”  section  of  the  main  screen,  the 
site  also  has  breakouts  on  figures  for  these 
specific  categories  of  purchases; 

♦  Apparel  and  upkeep  (generally,  from 
1913  to  the  present),  covering  men’s  shirts, 
women’s  dresses,  jewelry  and  so  on. 

♦  Entertainment  (from  1967  to  the  pre¬ 
sent),  including  newspapers,  toys,  musical 
instruments,  admissions,  etc. 

♦  Food  and  beverages  (from  1 967),  such  as 
cookies,  cereals,  cheese,  coffee,  chicken,  beer 
and  ale,  and  restaurant  meals. 

♦  Housing  (from  1967),  including  residen¬ 
tial  rent,  homeowners’  costs,  fuel  oil,  soaps 
and  detergents,  televisions  and  phone  ser¬ 
vice. 

♦  Medical  care  (from  1935),  among  them 
prescription  drugs,  eye  care,  physicians’  ser¬ 
vices  and  hospital  rooms. 

♦  Transportation  (from  1935),  covering  air 
fares,  new  and  used  cars,  gas  and  insurance. 

♦  Other  goods  and  services  (from  1967), 
such  as  haircuts,  college  tuition  and  bank 
fees. 

Again,  the  “U.S.  City  Average”  option  we 
used  here  is  fine  for  national  figures,  but  the 
calculator  can  also  focus  on  selected  areas  of 
the  country,  like  the  North  Central, 
Northeast,  Southern  and  Western  regions. 
Metropolitan  areas  include  Boston,  ('.hicago, 
Houston,  Los  Angeles,  Miami,  New  York, 
Philadelphia,  San  Francisco  and  Washington. 

Finally,  here  are  some  considerations  for 
reporting  these  calculations  in  your  news 
stories: 

1.  The  Consumer  Price  Index,  considered 
a  snapshot  of  the  country’s  economic  health, 
is  used  to  adjust  prices  and  wages  for  mil¬ 
lions  of  workers  through  collective  bargain¬ 
ing  agreements  and  to  keep  rents,  pensions, 
child  support  payments,  royalties  and  the 
like  in  line  with  the  latest  cost  of  living. 

2.  CTI  trends  also  are  used  politically  — 
by  the  president.  Congress  and  the  Federal 
Reserve  Board  —  to  form  monetary  policies. 

3.  The  Bureau  of  Labor  Statistics  has  a  sec¬ 
tion  of  its  own  Web  site  devoted  to  the  index 
data  (http://stats.bls.gov/cpihome.htm). 
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Circulation  Sense 

Continued  from  page  3 

advertise  in  them?  I  suggested,  as  I  said 
in  my  column,  that  the  reason  some 
advertisers  sponsor  NIE  at  all  is  to  get  a 
“quid  pro  quo”  deduction  from  their  ad 
bill. 

Some  good  questions  left  unad¬ 
dressed  for  lack  of  time: 

♦  If  students  don’t  count,  why  not 
exclude  the  poor  and  the  retired  as 
well? 

♦  If  abuses  are  giving  NIE  a  bad 
name,  can  and  should  we  as  an  industry 
police  ourselves? 

♦  If  everybody  agrees  NIE  is  a  good 
idea,  why  not  try'  to  raise  the  numbers 
as  much  as  possible? 

♦  What  can  we  do  as  NIE  managers  to 
win  over  top  execs  to  the  cause? 

The  session  never  really  addressed 
whether  NIE  should  be  counted  as  paid 
circulation.  But  (ietler  was  definitely  an 
effective  NIE  cheerleader,  and  I  like  to 
think  I  was  a  fairly  gixid  catalyst  for 
debate.  While  trying  to  make  a  clean 
getaway,  I  was  accosted  by  folks  who 
insisted  on  introducing  themselves, 
thanking  me,  and  even  complimenting 
me  as  “courageous.”  Some  admitted  (off 
the  record)  they  agreed  with  a  lot  of  my 
NIE  criticisms. 

One  NIE  guy  put  it  all  in  perspective. 
Circulation,  he  said,  “has  hit  the  wall 
when  it  comes  to  increasing  home 
delivery  and  single  copy,  and  as  a  result 
was  looking  for  NIE  to  get  them  their 
numbers.” 

While  nobody  “won”  the  debate  (I 
claim  victory  to  my  friends),  the  NIE 
coordinators  won  me  over  with  their 
heartfelt  dedication  to  their  cause  — 
not  necessarily  to  increase  circulation 
numbers  but  to  help  children  become 
more  literate  and  better  citizens. 

Because  of  the  large  turnout  for  our 
session,  1  briefly  thought  I  was  hot  stuff 
—  until  a  much  larger  turnout  for 
lunch.  On  the  bright  side,  at  least  I 
wasn’t  the  main  course. 


Shop  Talk 

Continued  from  page  48 

journalism  history. 

What’s  worse  is  that  two  decades 
after  the  Gazette  was  founded,  fewer 
and  fewer  community  newspapers 
show  any  interest  in  doing  what  the 
Gazette  did  best:  being  a  passionate, 
caring  voice  in  their  community.  Take  a 
look  at  small  newspapers  in  this  coun¬ 
try  and  one  thing  is  clear.  Far  too  many 
have  abdicated  their  editorial  responsi¬ 
bility.  They  don’t  speak  angrily  or  lov- 
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ingly  about  what  is  happening  in  their  i 
backyards.They  don’t  speak  period. 

“1  always  thought  a  newspaper  had  I 
no  heart  or  soul  without  an  editorial  j 
page,”  Scardino  said  in  an  interview  | 
after  the  Gazette  closed.  “1  was  deter-  j 
mined  that  I  was  going  to  fill  up  two  I 
columns  every  week  with  thoughts  just  j 
as  a  way  of  saying.  This  where  we  I 
stand.’  It  was  a  wonderful,  exhilarating  1 
sense  of  freedom.”  ; 

That’s  a  statement  about  editorial  \ 
leadership.  It’s  a  statement  that  needs  to  j 
be  remembered  today. 


Opposition 
Mounts  To  Calif. 
Anti-Paparazzi  Bill 

CALIFORNIA  NEWSPAPERS  ARE  get¬ 
ting  some  unexpected  but  wel¬ 
come  allies  in  their  opptisition  to  a  bill 
aimed  at  curbing  paparazzi. 

The  C^alifornia  Newspaper  Publishers 
Association  already  had  the  support  of 
the  TV  networks  in  fighting  the  measure 
introduced  into  the  state  legislature  by 
Sen.  John  Burton,  D-San  Francisco,  with 
a  nod  from  the  Screen  Actors  Guild.  The 
three  networks  —  ABC,  CBS  and  NBC 
—  and  CNN  even  hired  a  lobbying  firm 
to  fight  the  bill,  which  would  restrain 
news  photography. 

CNPA  said  new  opponents  include 
the  California  Manufacturers  Associa¬ 
tion,  law  enforcement  agencies,  private 
detectives  and  unions.  The  manufactur¬ 
ers  are  concerned  the  bill  would  ham¬ 
per  their  efforts  to  surreptitiously  shoot 
photos  of  suspected  malingerers  play¬ 
ing  softball  while  seeking  worker’s 
compensation.  The  cops  fear  they 
would  be  subject  to  lawsuits  for  spying 
on  potential  criminals.  And  unions 
oppose  a  clause  exempting  employers 
from  liability’  for  employees  who  invade 
someone’s  privacy  —  ironically,  a  provi¬ 
sion  inserted  to  mollift'  CNPA.  And,  of 
course,  private  eyes  routinely  film  peo¬ 
ple  surreptitiously. 

“We’re  enjoying  the  company,  to  say 
the  least,”  said  a  CNPA  spokesman. 

The  bill,  SB  262,  would  create  tort  lia¬ 
bility  for  trespassing  with  the  purpose 
of  invading  someone’s  privacy  by 
observing  them  or  capturing  their 
image  while  they  are  engaged  in  a  per¬ 
sonal  or  familial  moment.  Burton  has 
sought  to  calm  the  media’s  concerns  by 
saying  his  bill  is  aimed  primarily  at  the 
more  “extreme”  tactics  of  the  paparazzi. 

In  February,  a  Los  Angeles  judge 
found  two  freelance  photographers 
guilty  of  misdemeanor  false  imprison- 
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ment  stemming  from  an  auto  chase  of 
actor  Arnold  Schwarzenegger  and  his 
wife,  Maria  Shriver,  to  their  child’s 
preschool,where  they  badgered  the 
couple  for  photos.  The  judge  called 
their  actions  “outrageous.” 

—  M.L.  Stein 

Globe  Drivers 
Win  Contract 
And  Raises 

The  boston  globe  and  Mailers 
Union  Local  No.  1,  which  repre¬ 
sents  truck  drivers,  have  reached  a  new 
six-year  contract  that  raises  base  pay  to 
$975.40  a  week. 

The  contract  calls  for  retroactive 
weekly  raises  of  $28,  $24  and  $23  for 
1996,  1997  and  1998,  respectively,  and 
wage  reopeners  in  the  last  three  years. 
Union  members  ratified  the  agreement 
by  a  vote  of  189-6. 

The  Globe,  a  subsidiary  of  the  New 
York  Times  Co.,  said  the  contract’s 
“staffing  and  wage  structure  changes” 
will  enable  it  to  be  a  more  effective 
vehicle  for  delivering  advertising 
inserts. 

The  pact  also  includes  an  annual 
$250,(K)0  payment  to  enhance  retire¬ 
ment  incentives  and  to  fund  productivi¬ 
ty  bonuses  for  job-guaranteed  union 
journeymen. 

St.  Pete  Times 
Gives  Gifts 
For  Free  Speech 

FLORIDA’S  ST.  PETERSBURG  Times 
has  given  a  $175,000  share  in  a 
building  to  an  association  that  fights  for 
free-speech  rights. 

The  newspaper  joined  with  three 
other  Florida  dailies  and  Ciannett  Co.  in 
the  mid-1980s  to  purchase  a  building  in 
Tallahassee  to  house  their  state  capital 
bureaus.  They  planned  to  sell  their 
shares  to  the  Florida  Press  Association, 
which  has  managed  the  facility  from  the 
inception.  But  the  Times  decided  to 
give  its  share  of  the  Florida  Press  Center 
to  the  First  Amendment  Foundation,  a 
nonprofit  group  co-founded  by  the 
Florida  Press  AsstK'iation  and  dedicated 
to  protecting  the  First  Amendment  and 
open  government. 

With  offices  in  the  building,  the  foun¬ 
dation  provides  training,  legal  aid  and 
information  services.  The  building’s 
other  owners  include  the  Miami 
Herald,  Ft.  Lauderdale’s  Sun-Sentinel 
and  Tampa  Tribune. 
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Cartoonists’  Group  Offering 
Cartoons  To  Online  Papers 

The  National  Cartoonists  Society  and  l-Pipe  Internet  services  firm  are  providing  the 
features  for  free  as  they  try  to  build  enough  traffic  to  generate  significant  ad  dollars 


The  national  cartoonists  socien 

and  I-Pipe  Internet  ser\'ices  firm  have 
started  offering  free  cartoons  to  newspa¬ 
per  Web  sites. 

About  40  sites  are  already  running  the  cartoon 
pages,  with  “another  30  or  40  pending,”  said  1-Pipe 
president  Rich  Johann.  He  added  that  search 
engines  and  other  non-newspaper  sites  will  also 
be  offered  the  pages,  which  are  designed  to  look 
like  they’re  part  of  each  client’s  site. 

The  service  is  free  because  it  uses  an  advertis¬ 
ing,  rather  than  traditional  pay-for-feature,  model. 
Johann  noted  that  many  newspaper  sites  are  still 
unprofitable,  so  they're  reluctant  to  spend  money 
on  material  such  as  comics. 

“I-Pipe  and  the  cartoonists  make  their  money 
from  an  ad  accompanying  each  cartoon,”  said  NCS 
first  vice  president  Daryl  Cagle.  "The  [client]  sites 
ma)’  choose  to  run  a  second  ad  on  the  pages  to 
also  earn  money.” 


Some  advertisers  have  signed  on  with  I-Pipe,  but 
traffic  for  the  cartoon  pages  is  not  high  enough  at 
this  point  to  bring  in  significant  revenue. 

“The  jura  ’s  still  out  on  whether  this  will  be  prof¬ 
itable,”  said  Cagle. 

So  far,  over  40  comics  and  editorial  cartoons  are 
part  of  the  NCS/I-Pipe  pages.  They  range  from  lit¬ 
tle-known  offerings  to  established  features  such  as 
Jeff  MacNelly’s  editorial  cartoons  and  “Shoe”  strip 
(Tribune  Media  Services),  Mike  Peters’  “Mother 
Goose  &  Grimm”  comic  (TMS),  Dave  Coverly’s 
“Speed  Bump”  panel  (Creators  Syndicate)  and  edi¬ 
torial  cartoons  by  the  Cartoonists  &  Writers 
Syndicate’s  roster  of  foreign  creators.  There  are 
also  a  dozen  other  kinds  of  features,  including 
games  and  puzzles. 

Artists  need  to  have  the  rights  to  their  work  or 
get  permission  from  their  syndicates  or  employers 
to  be  part  of  the  1-Pipe  package. 

Clients  (www.inetl  .com/AdGurus/papers.asp) 


Is  The  NCS  Starting  To  Compete  With  Syndicates? 


DO  SYNDICATES  SEE  the  new 
National  (Cartoonists  Society/ 
I-Pipe  Web  package  as  a  .serious  rival? 
Maybe  in  the  future,  but  not  now. 

“It  certainly  could  be  competition, 
but  at  this  point  it  doesn’t  seem  to 
have  affected  our  business,”  said 
Universal  Press  Syndicate  vice  presi¬ 
dent/director  of  new  media  Bob 
Dufty. 

Universal’s  UClick  service  is  used 
by  160  newspaper  Web  sites. The 
delivery  itself  is  free,  and  there  are 
slots  for  ads  generated  by  Universal 
and  clients.  But,  unlike  the  NCS/ 

I-Pipe  pages,  there  is  a  charge  for  the 
comics  and  other  features  delivered 
via  UClick. 

Duffy  said  Universal  feels  this  is 
the  best  approach  for  itself  and  its 
creators.  He  noted  that  the  ad-t)nly 
model  might  become  profitable,  but 
not  for  at  least  a  few  years. 

What  if  Universal  creators  wanted 
to  join  the  NCS/l-Pipe  package?  Duffy 


said  they  would  be  advised  that  pos¬ 
sibly  getting  money  frttm  ads  instead 
of  definitely  getting  paid  for  their  fea¬ 
tures  could  obviously  reduce  their 
income. 

United  Media  has  a  service  similar 
to  the  2-year-old  UClick.  United  vice 
president/sales  and  marketing  Lisa 
Klem  Wilson  said  one  advantage  of 
Comic  Zone  Local  over  the  new 
NCS/I-Pipe  pages  is  that  it  includes 
three  strips  that  are  among  the  most 
popular  in  syndication  :“Dilbert,” 
“Peanuts”  and  “For  Better  or  For 
Worse.” 

“If  papers  get  the  rights  to  run 
Dilbert’  [online],  they  know  they  can 
sell  ads  against  it  —  and  make  more 
money  than  they’re  paying  for  the 
feature,”  said  Wilson. 

She  did  note  that  the  NCS/I-Pipe 
pages  could  be  a  “good  place  to  go” 
for  cartoonists  who  don’t  have  the 
option  of  (x)mic  Zone  Local  or 
UClick. 


King  Features  Syndicate  editor  in 
chief  Jay  Kennedy  said  the  NCS/ 

1-Pipe  pages  would  be  competition 
“only  if  the  quality  of  work  is  high 
enough.” 

He  did  wonder  what  clients  think 
about  visitors  taking  time  to  look  at 
1-Pipe-generated  ads  that  the  newspa¬ 
per  Web  sites  aren’t  sharing  income 
on. 

I-Pipe  president  Rich  Johann’s  take 
on  all  this?  “I  don’t  think  we’re  com¬ 
peting  with  the  syndicates,”  he  said, 
noting,  for  one  thing,  that  "we  have 
nothing  to  do  with  print  media.”  But 
he  acknowledged  that  some 
observers  might  see  I-Pipe  as  an 
online  rival. 

Johann  did  mention  that  syndi¬ 
cates  can  benefit  from  I-Pipe’s  pages 
if  they  have  contracts  with  creators 
allowing  the  syndicates  to  share  in  ad 
revenue.  And  he  said  the  pages  help 
“promote  cartooning.” 

—  David  Astor 
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can  use  anywhere  from  one  to  all  of  the 
features,  which  are  updated  regularly 
and  include  archives.  The  features  run 
at  the  same  time  or  after  their  appear¬ 
ance  in  print. 

Clients  include  electronic  editions  of 
papers  such  as  the  Daytona  Beach 
(Fla.)  News-Journal,  Lexington  (Ky.) 
Herald-Leader,  Richmond  (Va.)  Times- 
Dispatch  and  San  Antonio  (Texas) 
Express-News. 

The  Richmond-based  I-Pipe  also 
hosts  the  NCS  Web  site  and  individual 
sites  of  about  1(K)  NCS  members. 


Cyber  Syndicate 
Offers  (Columns 

The  national  society  of 

Newspaper  Columnists  will  offi¬ 
cially  launch  its  Web-based  syndicate 
within  the  next  few  weeks. 

The  online  National  Columnists 
Group  has  been  in  test  mode  since  last 
fall  iE&P,  Oct.  18, 1997,  p.  50). 

Three  new  columns  will  be  posted 
every  Monday.  Newspapers  can  run 
these  or  archived  pieces  for  free, 
although  the  NSNC  wouldn’t  mind  if 
editors  sent  some  money  for  using  them. 

“The  purpose  of  the  National 
Columnists  Group  is  to  give  as  many  of 
our  members  as  possible  wider  publi¬ 
cation  of  their  work,”  said  NCG  editor 
Charles  Memminger,  a  columnist  with 
the  Honolulu  Star-Bulletin. 

The  syndicate  is  part  of  the  NSNC 
Web  site  (www.columnists.com). 

Column  Spawns 
Discussion  Group 

AIC\NSAS  city  Star  columnist  has 
brought  his  readers  together  —  lit¬ 
erally. 

Bill  Tammeus  wrote  a  column  this 
spring  commenting  about  the  contro¬ 
versy  over  President  Clinton  taking 
communion  during  his  trip  to  South 
Africa. 

After  about  25  readers  e-mailed 
Tammeus  to  praise  or  criticize  the  col¬ 
umn,  he  decided  to  put  these  corre¬ 
spondents  together  in  an  electronic  dis¬ 
cussion  group. 

"The  group’s  been  going  on  since 
mid-April,  and  the  people  in  it  are  still 
active  and  still  talking,”  said  Tammeus, 
speaking  at  the  recent  National  Society 
of  Newspaper  Columnists  convention 


in  San  Diego.  “It’s  one  of  the  ways  the 
new  technology  allows  people  to  con¬ 
nect  with  people.” 

Tammeus,  who  is  syndicated  by  the 
New  York  Times  News  Service,  occa¬ 
sionally  contributes  to  the  discussion. 

Print/Web  Hybrid 
Focuses  On  Health 

Tribune  media  services  has 

introduced  a  print/Web  product 
that  covers  health. 

TMS  is  partnering  with  iVillage’s 
Better  Health  network  to  provide  a  Web 
site  based  on  its  72-year-old  “Family 
Doctor”  column,  now  written  by  Better 
Health  co-founder  Allen  Douma. 

Print  buyers  of  the  column  get  a  free 
branded  site  with  ads  that  generate  rev¬ 
enue  they  can  share  in.  i Village  builds 
and  maintains  the  site  and  archives,  and 
creates  links.  TMS  provides  editorial 
content. 

TMS  director  of  marketing  Steve 
Tippie  said  the  site  is  promoted  in  the 
print  column,  and  visitors  to  the  site  are 
steered  to  their  local  paper. 

One  client  is  the  Houston  Chronicle 
(w'ww'.chron. com/content/chronicle/ 
health/index.html). 

TMS  Content 
For  Zip2  Guides 

Tribune  media  services  is  pro¬ 
viding  the  Zip2  online  city  guides 
with  itsWebPoint  content  packages  and 
TVQuest  interactive  television  listings. 

Zip2’s  partners  include  the  New  York 
Times,  Knight  Ridder  and  other  news¬ 
papers  and  newspaper  companies. 


Editors  Press  Buys 
London  Company 

Editors  press  service  has  pur¬ 
chased  Solo  Syndication  of  England 
for  an  undisclosed  amount. 

Solo  will  continue  to  operate  out  of 
its  London  offices.  EPS  president  Kerry 
Slagle  will  assume  the  additional  duties 
of  chairman  of  Solo’s  board,  and  Don 
Short  will  continue  as  Solo  managing 
director. 

The  Sarasota,  Fla.-based  EPS  is  an 
international  syndication  company 
founded  in  1933.  Worldwide,  it  repre¬ 
sents  Tribune  Media  Services,  Knight 
Ridder/Tribune  Information  Services, 
Copley  News  Service  and  Kyodo  News 
International.  It  also  represents  Uni¬ 
versal  Press  Syndicate  and  Creators 
Syndicate  in  Latin  America  and  the 
Caribbean. 

Short  started  Solo  in  1978.  The  inter¬ 
national  syndication  firm  represents  the 
Daily  Mail  and  Evening  Standard 
newspapers,  the  “Fred  Basset”  and 
“Modesty  Blaise”  comics,  and  various 
other  properties. 

Kelly  Writes  For 
Writers  Group 

Michael  kellys  weekly 

Washington  I\)st  column  is  being 
syndicated  by  the  Washington  Post 
Writers  Group. 

The  National  Journal  senior  editor 
—  who  started  his  Post  column  last 
year  —  has  also  worked  for  the  New 
Republic,  New  Yorker,  Baltimore  Sun, 
Neu’  York  Times,  ABC-TM's  Good  Morn¬ 
ing  America  and  other  media  outlets. 
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FEATURES  AVAILABLE 


ASTROLOGY 


EVERYDAY  ASTROLCXJY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  oil  tne  work  and  its  FREE! 
Coll  Boldly  Interactive  (561 )  392-1 81 7 
or  E-mail:  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


“HOaYWOOD  SCENE”: 

Classy  gossip  by  a  true  insider.  For 
details  call  (847)  446-4082. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(5 1 6)  379-2797/(8 1 3)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
'WE'VE  MOVED" 

2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ..  II 
Newspapers  O 

(214)  265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Desc'o  Dr..  Dallas.  TX  75225 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -01 68/Avanti  1 054@aol.com 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  alsa  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  LIVING  NEWS  SERVICE 


Optimism  is  essential  to  achievement 
and  it  is  also  the  foundation  of  courage 
and  of  true  progress 

Nicholas  Murray  Butler 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  canfidential  negotiations 
for  sale  and  purchase  af  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1983, 
(61 4)  889-9747.  www.jmpc.net 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lan  W.  Williams 


NEWSPAPER  APPRAISERS 


DON'T  LAUGH,  YOU'RE  NEXT 
The  Washington  Wit  &  Humor  of 
Russell  Warren  Hawe 
Any  publisher,  editar  or  radio  station 
manager  cansidering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radia  pieces. 

(202)  337- 1 560  FAX  (202)  625- 1 999 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  infarmatian 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  pravocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(91 4)  692-4572  Fax  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
6645-5  Redmont  Crl,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-lnvestments 
Management- Brokers 
P.O,  Box  5806 
Destin,  FL  32540-5806 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
"A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 


NEWSPAPERS  FOR  SALE 


“HOT"  SUMMER  BUY!  No  smog,  no 
traffic,  no  hassles.  Prosperous  Califor¬ 
nia  Ag  area  near  San  Diego.  Plenty  of 
growth  potential.  Weekly  newspaper 
grossing  $140,000+  annually.  Term 
available.  Serious  inquiries  only 
please.  Write  Tribune,  523  Pine  Ave¬ 
nue,  Hoitville,  CA  92250  or  fax  (760) 
356-4915. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
104  E.  Main  St.,  Ste.  104,  Bozeman, 
John  T.  Cribb  MT  59715  e-mail:  jcribb@imt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


CAN  YOU  HACKEH? 
Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Tall  Free 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 


REAL  ESTATE 


BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

Alan  Shultz,  J.D.  (800)  853-3286 

RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


NEWSPAPERS  FOR  SALE 


HIGHLY  REGARDED  paid  weekly  com¬ 
munity  newspaper  located  in  vital  New 
England  community.  Strong  profits  and 
steady  circulation  and  advertising 
growth.  Revenue  in  $400,000  range. 
Opportunity  for  expanision  into  adfa- 
cent  communities. 

Call  John  C.  Peterson,  broker 
at  (203)  457-1374 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  far  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicaga,  IL6061 1 
(312)  321-2673 


FAMILY  awned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publicatians,  1 25 
Eagles  Nest  Dr,  Seneca,  SC  29678. 

(864)  882-3272 


:  IF  YOU  ARE  planning  to  sell  your 
:  newspaper  through  a  broker,  be  sure 
I  they  contact  us  as  a  potential  buyer. 
■  We  are  newspaper  owners  and 
i  aperatars  and  are  interested  in  acquir- 
j  ing  individual  or  groups  of  dailies  or 
j  weeklies  of  any  size,  in  any  region  of 
:  the  country.  Contact  Eugene  A.  Mace, 
:  USMedia  Group,  P.O.  Box  227, 
=  Crystal  City,  MO  6301 9. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  149 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)  348-9107 


PUBUCATIONS  FOR  SALE 


BASEBALL  ANNUAL  MAGAZINE 
National  distribution,  150,000,  since 
1988.  Niche  is  Spring  Training  travel 
markets  in  FL  and  AZ.  Strong  position 
in  growing  markets. 

(800)  473-1656 


REGIONAL  FREE  arts  magazine,  25K/ 
month.  Mid-Hudson  Valley,  NY.  J. 
Stern,  P.O.  Box  459,  New  Paltz,  NY 
12561. 


PUBUCATIONS  WANTED 


WANT  TO  GET  OUT  BUT  CAN'T? 

Get  the  most  for  your  property.  Media 
executive  seeks  small  (under  $10 
million)  underperforming/turnaround 
quality  media  entity  in  Zone  9.  Print/ 
Broadcast  or  combination  for  part¬ 
nership  and/or  acciuisition.  Call  or  fax 
in  confidence  (510)  933-9395. 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


FAX  your  ad  to  212  *929  ♦1259 


LEAF  DESK 


LEAF  FILE  SERVER  AND  EDIT  STATION 
with  1 9-inch  monitor,  all  reconditioned 
by  AP  last  year.  Also,  Nubus  board  for 
Leafnet/Macintosh  interface. 

E-mail:  jeffw@newscom.com 
Phone:  (305)448-8411 


ON  LINE  IN  1998 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

Section  VI;  Equi{Hnent  Supplies  and  Services 

Companies  servii^  the  newspaper  industry 


Classified  advertising 
makes  your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 
ADQbur  logo  to  the  listing 
LINI(our  website  to  E&P's  website  •  www.mediainfo.com 

PROMOTB’ut  business  with  additional  ad  copy 


Contact  the  Editor  &  Publisher  Classified  Ad  Department 
and  we  will  show  you  the  most  affordable  ways  to  reach 
decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173 
Mon-Fri  9am-5pm  EST 
Email  mattw@mediainfo.com 
hazelp@mediainfo.com 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher  Arimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


AT  LAST  a  durable  low  cost  PALLET! 
Perfect  Pallets,  Inc.  has  a 
'NEW'  Plastic  Pallet  made  with 
1 00%  recycled  materials. 

For  information  call  John  Rossman 
(800)  841  - 1 91 9  FAX  (3 1 7)  924-6205 

HARRIS  11 72 -10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-9011 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 

Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.miclamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)644-2661 
Fax  (949)  644-0283 


<S> 


CLAMP  TRUCK  (Caterpillar)  for  paper 
roll  stock.  Model  #4225.  Serial 
#83K149.  LP  gas  in  use  until  6/2/98. 
Runs,  need  some  work.  (410)  752- 
3849,  best  offer.  Francis. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  A4AN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fox  (770)  552-2669 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY _ 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  AUVE 
Muller  AAartini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355 
Fox  (205)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 
Fax  (770)  590-7267 


FERAG  EQUIPMENT 


WWW.inlandnews.COM  \ 


EQUIPMENT 
FOR  SALE 

VARIOOISC 
INSERTING  SYSTEMS 

Qummv  ASHNGPWCE 
AVAumi  SSSMH 

MULTI-CELL  (10)  $100,000 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  843-3005 

Fax  (516)  843-2280 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Notionwide  TELEMARKETING 
Horace  Southword 
(800)950-8475 
E-moil;  mnsl@metra-news.com 
www.metro-news.com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
NewspoperTelemorketing  Speciolists 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEMARKETING 

*  Auto  pay  experts 

*  Automatic  Bonk/ 

Credit  Cord  Transactions 

Joseph  Skoff 
(800)218-6731 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Coll  Cherry  Coleman  (91 2)  336-2700 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  ore  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Qur  30th  Year 
(888)  890-7272 


It's  Q  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 


MEXICO  INFORAAATION 


INDISPENSABLE  FOR  MEXICO 
RESEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  4065,  Tucson, 
AZ85717.  (800)943-4595. 


Call  us  about 
our  low 
contract  rates! 

(212)  675-4380  ext.  171, 173 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also;  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


HELP  WANTED 


ACADEMIC 


COMMUNICATIONS;  Full-time  facul¬ 
ty/academic  program  coordinator  posi¬ 
tion  for  broad,  general  communica¬ 
tions  program  at  small  college, 
beginning  fall  1998.  Master's  degree 
in  relevant  field  required  and  pro¬ 
fessional  experience  preferred.  The  suc¬ 
cessful  candidate  should  be  able  to 
teach  in  some  of  the  following  topic 
areas:  print  and  electronic  publishing, 
writing  for  the  media,  print  journalism, 
broadcast  journalism,  graphic  design, 
and  mass  communications.  Send  letter 
of  interest,  resume,  and  three  reference 
names  by  July  1 8  to  Personnel 
Coordinator,  Southern  Vermont  Col¬ 
lege,  Bennington,  VT  05201 .  EOE 


ACADEMIC 


THE  UNIVERSITY  OF  ALABAA4A 
Position  Advertisement 

DIREaOROF 

THE  OFFICE  OF  STUDENT  MEDIA 

Director  oversees  a  four-day-per-week 
student  newspaper,  a  yearbook,  two 
literary  magazines,  a  history  journal,  a 
campus  radio  station  and  a  state  high 
school  press  association.  Work 
involves  administration  and  supervision 
of  a  staff  of  seven,  editorial  and  market¬ 
ing  advising  for  a  student  staff  totaling 
about  200,  private  gift  and  fundrais¬ 
ing.  Qualifications  include  a  master's 
degree  in  communication,  English  or 
business;  five  (5)  years  experience  with 
media  programs.  Salary  is  competitive 
based  on  qualifications  and  experi- 


Applications  should  be  sent  to  The  Uni¬ 
versity  of  Alabama,  Director  of  Student 
Media  Search,  U  of  A  Employment 
Office,  P.O.  Box  870364,  Tuscaloosa, 
AL  35487-0364.  Review  of  applica¬ 
tions  will  begin  July  25,  1 998. 

The  University  of  Alabama  is  an  Affir¬ 
mative  Action,  Equal  Opportunity 
Employer.  Women  and  minority  can¬ 
didates  are  encouraged  to  apply. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  ITept. 

1 1  West  19th  St. 
New  York,  NY  1001 1 


ADVERTISING 


ADVERTISING  DIREaOR  for  25,000 
Ohio  seven  day  AM  with  TMC.  Experi¬ 
ence,  goal  oriented,  with  solid  sales 
and  training  abilities  a  must.  RAM  or 
CAM  ready  to  move  up?  Here's  your 
opportunity.  Send  resume  and  salary 
history  to  AD  Candidates,  c/o  Jim 
Shrader,  publisher.  The  Times- 
Reporter,  P.O.  Box  667,  New  Phila¬ 
delphia,  OH  44663. 


ADVERTISING  ACCOUNT  EXECUTIVE 

The  Times-Picayune,  New  Orleans' 
strongest  media  buy  to  both  local  and 
national  accounts,  seeks  sales  experi¬ 
ence,  strongly  motivated,  deadline 
oriented  professionals  to  join  our  out¬ 
side  sales  team.  Education  degree  in 
business  administration,  merchandis¬ 
ing  or  marketing  is  desirable  back¬ 
ground.  Print  media  sales  experience 
would  be  valuable  to  bring  to  the  posi¬ 
tion.  Enjoy  a  generous  commission 
program  in  addition  to  a  solid  base 
salary  with  scheduled  increases  plus 
industry-leading  benefits  in  a  thriving 
city  with  old  world  charm. 

Please  send  your  resume  and  pay  his¬ 
tory  to: 

The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1 429 
EOE 

Attn.  Beth  Adams,  Personnel  Director 
(504)  826-3274 


CLASSIFIED  ADVERTISING  Manager 
needed  for  fast  moving  daily  and  large 
weekly  group  in  the  best  market  in 
Indiana.  We  need  a  dynamic  leader 
who  is  willing  to  work  hard  in 
exchange  for  great  rewards.  We  are  a 
market  dominant  group  with  much 
room  for  growth  in  suburban  Indy.  Call 
Jay  Fredrickson,  (317)  598-6300  ext. 
220  today!!! 


http;//www.mediainfo.com 


ADVERTISING 


ADVERTISING  MANAGER 

The  Sidney  Daily  News,  a  division  of 
Amos  Press  Inc.,  a  Total  Quality  pub¬ 
lishing  company,  has  a  position  avail¬ 
able  for  an  experienced  newspaper 
advertising  department  manager.  The 
responsibilities  of  this  highly  visible, 
key  position  include  supervising  our 
retail  and  classified  ad  sales  staffs, 
creating  and  developing  ad  promo¬ 
tions,  handling  sales  calls  to  major 
accounts  and  managing  our  computer 
based  design  operations. 

The  position  requires  experience  in 
managing  ad  sales,  the  ability  to  be 
creative  and  innovative  in  the  devel¬ 
opment  of  sales  promotions,  effective 
selling  skills,  and  the  ability  to  motivate 
and  develop  ad  sales  people. 

If  you  have  been  searching  for  a  great 
opportunity  with  an  award  winning 
daily  newspaper,  we  would  like  to 
hear  from  you.  Please  send  resume 
and  cover  letter  (please  include  salary 
requirements)  to: 

HUMAN  RESOURCES  DIREaOR  (AM) 
AMOS  PRESS  INC. 

P.O.  BOX  41 29 
SIDNEY,  OH  45365-4129 

Amos  Press  is  an 
Equal  Opportunity  Employer 

RECENTLY-RETIRED  SALES  EXECUTIVE 
needed  as  publisher  for  3  year  stint  at 
Midwest  county  seat  paper.  Full  bene¬ 
fits,  good  pay,  superb  profit  sharing. 
Can  be  very  lucrative  for  the  right 
person.  Reply  to  Box  08527,  Editor  & 
Publisher. 


July  11, 1998 


1 1  W.  19th  Street  •  New  Yoik,  NY  1001 1  •  Phone  (212)  67543S0  •  Pax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  medio 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

Reporting  to  our  South  Shore  Regional 
Publisher,  we  seek  an  aggressive, 
experienced  sales  professional  to  direct 
a  team  (15)  of  highly  motivated  retail 
advertising  representatives.  Primary 
responsibility  is  revenue  growth,  there¬ 
fore  the  successful  candidate  must 
be  able  to  hire,  train  and  develop  in 
a  climate  which  fosters  individual 
initiative  within  a  team  concept.  Prior 
experience  with  goal  setting,  per¬ 
formance  appraisal  and  the  ability 
to  develop  and  mentor  sales  reps  is 
essential.  The  ideal  candidate  has 
experience  in  cross  selling  a  diverse 
product  line  (Internet,  dailies,  weeklies, 
niche  products)  to  maximize  company 
revenue  and  customer  response.  Ex¬ 
cellent  opportunity  for  those  who 
seek  a  challenge.  Unparalleled  finan¬ 
cial  opportunity  for  an  aggressive 
overachiever. 

Please  send  resume  and  salary  history 
and  requirements  to  John  McNamee, 
CNC,  254  Second  Avenue,  Needham, 
MA  02194.  Fax  (781 )  433-6740 


RETAIL  ADVERTISING 
DIVISION  LEADER 

THE  TAMPA  TRIBUNE,  a  Media  Gen¬ 
eral  Newspaper,  has  an  opening  for  a 
retail  advertising  division  team  l^der. 
Responsible  for  hiring,  training  and 
leading  a  7-9  member  market  team  in 
a  highly  competitive  market  area.  The 
successful  candidate  must  have  the 
ability  to  work  effectively  with  draw- 
agoinst-commission  sales  staff,  support 
and  creative/production  team  mem¬ 
bers  to  provide  excellent  customer  ser¬ 
vice  and  reach  aggressive  revenue 
goals. 

The  qualified  candidate  will  have  a 
strong  daily  newspaper  advertising 
sales  background  with  leadership  or 
supervisory  experience  preferred.  They 
must  have  excellent  communication 
skills  and  be  able  to  thrive  in  a 
dynamic,  progressive  team  environ¬ 
ment. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Human  Resources,  Attn:  L.  Haywood 
The  Tampa  Tribune 
202  S.  Parker 
Tampa,  Florida  33606 
or  FAX  (81 3)  259-7387 
Attn:  L.  Haywood 


_ ADVERTISING _ 

SALES  REPRESENTATIVE 

Online  Advertising  Sales  Represen¬ 
tative  based  in  New  York.  Responsible 
for  continued  growth  of  sales  within 
territory.  Includes  maintaining  and  ser¬ 
vicing  existing  accounts  as  well  as  de¬ 
veloping  new  client  base.  Must  demon¬ 
strate  strategic  and  creative  thinking  in 
approaching  sales  opportunities  ond 
account  analysis.  Requires  2+  years  of 
sales  experience  (preferably  in  high 
tech)  with  a  proven  record  of  meeting 
sales  goals. 

NATIONAL  ACCOUNT  AAANAGER 

Looking  for  an  East  Coast  National 
Account  Manager  (to  be  located  in 
Manhattan).  Will  be  responsible  for 
key  account  list  of  clients  and  agencies. 
Includes  maintaining  and  servicing 
existing  accounts  as  well  as  developing 
new  client  base.  Must  demonstrate 
strategic  and  creative  thinking  in 
approaching  sales  opportunities  and 
account  analysis.  Requires  4-5  years  of 
sales  experience  (preferably  in  high 
tech)  with  a  proven  record  of  meeting 
sales  goals. 

Excellent  communication,  presentation 
and  organizational  skills  required. 

EarthWeb,  creators  of  Gamelan,  has 
been  creating  advanced  Internet 
technologies  since  1994.  Since  our 
inception,  our  employees  receive  an  out¬ 
standing  benefits  package  which 
includes:  major  medical,  dental, 
401  (k),  paid  vacation,  and  a  health 
club  membership.  EarthWeb  is  located 
in  mid-town  Manhattan. 

To  learn  more  about  us  please  visit: 

http:/ / WWW.  developer,  com 

EOE.  Fax:  (212)  725-6559.  E-mail: 
jobs@earthweb.com.  Include  position 
applying  for  and  Editor  &  Publisher’  in 
subject  heading  of  fax  and/ or  E-mail. 


_ ADVERTISING _ 

THE  SEVEN  major  newspaper  com¬ 
panies  hove  joined  together  to  create 
Internet  products  and  services  focusing 
on  the  Real  Estate  industry.  We  are 
looking  for  highly  motivated  sales  pro¬ 
fessionals  to  manage  National 
Accounts. 

REGIONAL  SALES  MANAGERS 

As  part  of  our  launch  team,  you  will  be 
responsible  for  the  introduction  of 
Internet  sites  in  their  local  markets  pro¬ 
viding  sales  and  product  training  as 
well  as  for  setting  sales  goals  for  our 
newspaper  affiliates.  The  ideal  candi¬ 
date  will  have  5-t-  years  of  experience 
as  an  outside  Media  Rep  preferably  for 
an  Internet  or  newspaper  company. 
Additional  focus  in  real  estate  would 
be  a  plus.  These  positions  will  be 
based  in  Chicago,  Washington,  DC 
and  Los  Angeles  and  would  involve  con¬ 
siderable  travel. 

Please  send  resume  to: 

hr@classifiedventures.com 
and  include  job  code  EPRSM1  in  the 
SUBJEaiine. 

ART/GRAPHICS 

CREATIVE  SERVICES  MANAGER 
The  Patriot  News  Co,  in  Harrisburg,  PA 
is  seeking  an  energetic  and  creative 
manager  for  it's  award  winning  design 
team.  Responsibilities  include  creative 
direction/production  planning  for: 
several  full-color  magazine-style  pub¬ 
lications;  sales  and  marketing  tools; 
spec  ads  and  campaigns;  direct-mail 
and  outdoor  advertising.  Successful 
candidate  will  have  a  degree  in  art  or 
communications  design,  3-5  years 
management  experience,  outstanding 
technical  skills  in  Mac  design  and 
production  programs.  Must  hove  an  out¬ 
going  personality,  love  working  with 
peo|^e  and  know  the  importance  of 
great  customer  service.  The  Patriot 
News  offers  a  friendly,  fun  working 
environment  and  excellent  benefits. 

Anne  Hess 
Marketing  Director 
The  Patriot  News 
8 1 2  Market  Street 
Harrisburg,  PA  1 71 01 

An  Equal  Opportunity  Employer 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Times  Publishing  Company  of  Erie, 
PA,  which  publishes  the  Morning 
News,  Erie  Daily  Times  and  Sunday 
Times-News,  is  searching  for  an 
editorial  graphic  artist. 

The  successful  candidate  can  produce 
compelling  illustrations  and  informa¬ 
tion  graphics,  from  large  projects  and 
pages  to  small  locator  maps.  You  will 
understand  news,  care  about  readers, 
and  be  able  to  comprehend  and  pre¬ 
sent  complex  information  clearly  and 
accurately. 

You  must  have  expert  knowledge  of 
QuarkXPress,  Photoshop,  Freehand 
and  Illustrator,  and  the  ability  to  work 
in  both  MAC  and  PC  environments. 

Your  responsibilities  will  include  graph¬ 
ics,  some  page  and  special  project 
design  and  illustrations.  You  will  also 
design  feature  fronts  and  special  cov¬ 
ers. 

We  offer  a  very  competitive  compensa¬ 
tion  package,  the  opportunity  to  have 
a  creative  impact  on  our  newspapers, 
and  an  excellent  working  environment. 
Please  send  a  letter  detailing  your  back¬ 
ground,  a  resume  and  at  least  a  dozen 
examples  of  your  work  to: 

Tony  Posquale 
Administrative  Editor 
Times  Publishing  Company 
Times  Square 
205  West  1 2th  Street 
Erie,  PA  1 6534 

Phone:  (814)  870-1712 


NEWS  GRAPHIC  ARTIST 
The  Skagit  Valley  Herald,  a  2 1 ,0(X) 
circulation  daily  with  a  great  news 
staff,  is  creating  a  new  position  to 
create  news  graphics.  Required: 
bachelor's  degree  or  equivalent, 
excellent  visual  skills,  command  of  com¬ 
puter  illustration  software,  and  a  track 
record  of  working  collaboratively  on 
deadline.  We  are  an  independently 
owned  newspoper  in  the  nation's  best 
medium-sized  city.  Send  a  cover  letter, 
resume  with  references  listed,  and  clips 
by  July  24  to  Human  Resources,  Skagit 
Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273. 

CIRCULATION 

CIRCULATION  DIREaOR 

The  State  Journal,  a  small  market, 
independent  paper,  published  Sunday 
through  Friday,  in  Kentucky's  capital, 
Frankfort,  is  looking  for  an  individual 
with  the  ability  to  handle  all  aspects  of 
circulation  and  obtain  growth  in  home 
delivery  and  single  copy  sales.  Com¬ 
petitive  salary,  excellent  benefits, 
401  (k),  and  more.  Please  send  resume 
and  salary  history/ requirements  to 
Personnel,  The  State  Journal,  1216 
Wilkinson  Boulevard,  P.O.  Box  368, 
Frankfort,  KY  40602.  EOE 


Disappointment  is  a  feather  in  your  cap 

Beck 


PLACE  YOUR  BET 

ON  E&P  CLASSIFIEDS 
...We  Bet  You’U  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems 
used  in  newspaper  production  (or  you’re  a  Publisher  with 
surplus  equipment  on  your  hands)  E&P  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry’  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And, 
Positions  Wanted  advertisers  tell  us  that  E&P  Classified 
ads  get  results! 

EdfP  CLASSIFIEDS 
Your  Best  Bet! 


July  11, 1998 


http://www.mediainfo.com 


Editor  6?  Pi  busher  3^ 


IIW.  19th  Street  •  NewYoric.NY  10011 
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HELP  WANTED 


_ CIRCUIATION _ 

CIRCULATION  MANAGER 

Very  established  weekly  chain  in  Zone 
5  seeks  aggressive,  very  organized 
individual  to  manage  staff  of  6  full-time 
district  managers.  Must  have  a  very 
strong  work  ethic  and  be  willing  to  get 
your  hands  dirty  to  service  customers. 
This  position  reports  directly  to  the 
circulation  director.  A  solid  circulation 
background  and  supervisory  experi¬ 
ence  is  required.  Salary  plus  bonus, 
401  (k)  and  excellent  benefits  package. 
Saturday  is  a  required  workday  (off 
Sunday  and  Monday).  Send  resume 
and  cover  letter  with  salary  require¬ 
ments  in  confidence  to  Box  08559, 
Editor  &  Publisher. 


CIRCULATION  METRO  MANAGER 

The  Commercial  Appeal  (Memphis) 
has  an  immediate  opening  for  a 
hands-on  manager  (field  work 
required)  with  home  delivery  experi¬ 
ence  to  oversee  metro  circulation. 
Responsibilities  include  recruiting  and 
training  of  Division  and  District  Man¬ 
agers,  overseeing  sales  and  collection 
operations,  assisting  in  planning  and 
restructuring,  with  overall  emphasis  on 
customer  service.  Ideal  candidate  will 
have  effective  verbal  and  written  skills, 
be  computer  literate,  and  have  a  sense 
of  urgency  in  reaching  goals.  Position 
offers  salary  in  high  $40's.  Fax  resume 
and  salary  history  to  Linda  Steen, 
employment  manager  at  (901)  529- 
2618. 


Put  all  your  eggs  in  one  basket  — and 
watch  them  grow 

Andrew  Carnegie 


_ CIRCULATION _ 

CIRCULATION 
OPERATIONS  DIREaOR 

The  European  Stars  and  Stripes,  a 
daily  newspaper,  based  in  Griesheim, 
Germany,  seeks  a  Circulation  Opera¬ 
tions  Director  to  oversee  home 
delivery,  single  copy,  transportation, 
and  customer  service  throughout 
Europe,  North  Africa,  and  the  Middle 
East. 

Ideal  candidate  will  have  extensive 
experience  in  home  delivery  and  single 
copy  distribution  of  newspaper/ 
periodicals  to  a  large  geographical 
area. 

The  selected  candidate  will  manage  all 
facets  of  transportation,  distribution, 
installation  of  the  new  DSI  circulation 
system,  collections,  and  will  oversee  the 
development  of  carrier  recruitment  and 
retention  programs. 

Must  have  prior  supervisory  experience 
overseeing  distribution  personnel  and 
collections.  Requires  strong  analytical 
skills  to  identify  potential  delivery 
areas,  logistics  experience,  budgeting, 
attention  to  detail,  and  experience  in 
preparing  and  writing  reports. 

Send  resume  to  European  Stars  and 
Stripes,  ATTN:  General  Manager,  Unit 
29480,  APO  AE  09211  or  Fax  to 
(011-49)  6155  601408.  Applications 
will  be  accepted  by  E-mail  at 

dandreac@mail.estripes.osd.mil 
Applications  must  be  received  by  July 
31,1 998  to  be  considered. 

Announcement  NAF 
Position  open  to  US  citizens  only 


_ CIRCULATION _ 

CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Patriot-News  in  Harrisburg,  PA,  a 
97,000  morning  and  163,000  Sunday 
paper  is  seeking  a  circulation  sales 
and  marketing  manager  who  can 
develop,  implement  and  coordinate 
sales  programs  for  home  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  copy  sales  with 
POP  and  promotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Sales  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  17105. 


CIRCULATION  ZONE  SUPERVISOR 

The  Journal  Inquirer,  a  50,000- 
circulation  afternoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  seeks  a  manager 
to  supervise  4  district  managers, 
manage  motor  route  and  contract 
delivery,  in  a  zone.  This  position  is  for 
the  well-organized,  willing  to  take 
responsibility  person  who  nas  man¬ 
agement  experience,  leadership  skills, 
and  the  enthusiasm  needed  to  motivate 
district  managers  and  carriers.  Com- 
pjetitive  salary  and  comprehensive 
benefits  package  offered,  including 
company  vehicle.  Send  letter,  resume, 
and  salary  requirements  to: 

Circulation  Director 
Journal  Inquirer 
P.O.  Box  510 
Manchester,  CT  06045 
Fax  (860)  646-9867 


_ CIRCULATION _ 

SINGLE  COPY 

REGIONAL  SALES  MANAGER 
Since  1764,  The  Hartford  Courant  is 
the  oldest  continuously  published 
newspaper  in  the  nation.  We  are  seek¬ 
ing  an  experienced  Single  Copy  Sales 
Manager.  This  newly  created  and 
challenging  position  will  be  responsible 
for  developing  and  implementing 
strategies  to  grow  single  copy  sales  in 
our  market.  This  will  be  accomplished 
through  increased  product  visibility, 
improved  display  positioning  and 
dealer  incentives  and  sales  promotions. 
Responsibilities  will  also  include  devel¬ 
oping  targeted  alternative  sales  pro¬ 
grams  and  contributing  to  the  creation 
of  the  overall  sales  plans  across  all 
categories. 

The  ideal  candidate  must  possess  5 
years  of  circulation  management  expe¬ 
rience  or  equivalent  marketing/ 
promotions/ advertising  experience, 
preferably  in  print  media  or  packaged 
goods  industry  and  must  be  sales- 
driven  and  results-oriented  with  a 
strong/creative  ability  to  motivate  and 
work  with  others.  To  apply,  forward 
resume,  cover  letter,  salary  require¬ 
ments  to  The  Hartford  Courant,  ESCA, 
285  Broad  Street,  Hartford,  CT  061 1 5, 
or  to  halpert@courant.com  Fax:  (860) 
520-3000. 

The  Hartfard  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
Workforce  Diversity. 

WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 
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HELP  WANTED 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Press  of  Atlantic  City  has  an 
immediate  opening  for  a  Single  Copy 
Sales  Manager  who  is  responsible  for 
all  Single  Copy  activities,  and  reports 
directly  to  the  Circulation  Sales  Man¬ 
ager.  The  selected  candidate  must  have 
a  proven  success  of  increasing  circula¬ 
tion  sales  volume,  generating  new 
sales  opportunities,  and  supervising  the 
servicing/collections  of  accounts.  We 
are  seeking  a  team  player  with  a  win¬ 
ning  attitude,  and  the  ability  to  moti¬ 
vate  others.  The  selected  candidate 
must  be  able  to  plan,  implement,  and 
achieve  successful  sales  programs.  A 
minimum  of  6-8  years  of  circulation 
management  experience  is  required. 
Qualified  candidates  should  send  a 
resume,  examples  of  your  successful 
sales  programs,  and  salary  require¬ 
ments  to  Bill  Muller,  circulation  sales 
manager.  The  Press  of  Atlantic  City, 
1000  West  Washington  Avenue, 
Pleasantville,  NJ  08232.  EOE,  M/F 


CIRCULATION 


THE  GRAND  HAVEN  TRIBUNE,  a  six 
day  afternoon  daily  newspaper  with 
approximately  11,000  circulation,  is 
looking  for  an  aggressive,  goal 
orients  individual  to  lead  our  circula¬ 
tion  department.  We  are  located  on 
Michigan's  prestigious  west  coast 
along  the  shore  of  Lake  Michigan,  and 
within  25  minutes  of  Grand  Rapids. 

Grawth  in  our  county  has  been  in  the 
double  digits  and  we  are  positioned 
for  growth.  Applicants  must  possess 
strong  management  skills,  and  be 
knowledgeable  af  ABC  record  keeping 
and  regulations. 

We  offer  a  competitive  salary  and 
benefits  program.  Please  send  resume 
and  salary  history  to: 

Lee  Carter,  Publisher 
Grand  Haven  Tribune 
1 01  N.  3rd  Street 
Grand  Haven,  Ml  4941 7 
Fax:(616)842-0297 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED 
AD  COMBO  OFFER! 


Here’s  your  opportunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FPR  It’s  the  only  magazine 
exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox, 

Classified  Sales  Representative 
Tel:  (21 2)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 


ARTS  &  ENTERTAINMENT  VYRITER 

THE  FOLLOWING  DESCRIPTION 
DOES  NOT  NECESSARILY  CONTAIN 
ALL  OF  THE  AQUAL  OR  ESSENTIAL 
DUTIES  OF  THIS  POSITION. 

ESSENTIAL  DUTIES:  Responsible  for 
news  coverage  of  ihe  area  arts  and 
entertainment  community.  Will  also  be 
a  lead  reviewer. 

QUALIFICATIONS:  Strong  reporter 
with  a  bachelor's  degree.  ARTS  back¬ 
ground  and  two  years  writing  experi¬ 
ence  preferred.  Good  oral  and  inter¬ 
personal  skills  and  ability  to  operate  a 
computer  terminal  are  essential. 

Mail  resume  to  Human  Resources, 
South  Bend  Tribune,  225  W.  Colfax 
Avenue,  South  Bend,  IN  46626. 


ASSIGNMENT  EDITOR 

We're  looking  for  someone  who  can 
seek  out  interesting  stories  and  work 
with  a  talented  group  of  reporters  for  a 
30,000  circulation,  seven-day  daily  in 
Pennsylvania.  A  minimum  five  years  of 
newsroom  supervision  and  writing 
required.  Send  clips,  cover  letter  by 
July  24  to  Box  08541,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  BUSINESS  EDITOR 

This  business  editor  will  work  the  day 
slot  and  edit  the  weekly  Worklife  and 
Technology  theme  pages.  Successful 
candidates  must  be  able  to: 

•Conceptualize  and  articulate  daily 
budgets  that  provide  a  sophisticated 
mix  of  local,  national  and  international 
news. 

•Supervise  three  reporters  who  cover 
technology;  marketing  and  advertising; 
and  utilities,  telecommunications  and 
television. 

•Possess  a  thorough  knowledge  of 
major  trends  and  stories,  a  sense  of 
their  relative  importance  and  a  plan  to 
present  them  in  compelling  ways. 

The  best  candidates  will  have  a  mini¬ 
mum  of  three  years  editing  experience 
and  at  least  three  years  experience  in 
business  news.  Reply  to: 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
Fax:  (3 13)  222-5981 
E-mail:  grimm@det-freepress.com 


ASSISTANT  CITY  EDITOR 
The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  (lentral 
California,  is  seeking  an  assistant  city 
editor  in  its  team-oriented  newsroom. 
We're  looking  for  a  passionate 
journalist  who  can  help  nurture  a 
young  but  talented  staff  of  21  reporters 
and  6  correspondents.  You'll  be  one  of 
six  team  leaders,  and  one  of  four  peo¬ 
ple  in  our  metro  editing  team.  Appli¬ 
cants  should  have  a  minimum  of  three 
years'  daily  newspaper  experience 
(some  editing  preferred),  good  com¬ 
munication  and  organizational  skills, 
and  a  commitment  to  excellence. 
Please  send  a  cover  letter,  resume  ond 
work  samples  to  The  Bakersfield  Cali¬ 
fornian,  Human  Resources,  Assistant 
City  Editor,  P.O.  Bin  440,  Bakersfield, 
CA  93302-0440;  or  E-mail  to: 

bwood@bakersfield.com 


EDITORIAL 


ASSISTANT  PHOTO  EDITOR  -  We  are 
a  locally  owned,  daily  morning  news¬ 
paper  reaching  1 6  counties  and  more 
than  250  communities  in  Eastern  Iowa 
seeking  motivated  editor.  Successful 
candidate  will  become  an  integral  part 
of  the  department  on  our  72,Ci00  doily 
(85,000  Sunday)  award-winning  ten- 
person  staff.  Coordinate  coverage  for 
news,  feature  and  sports  events,  plus 
coordinate  and  provide  technical  and 
production  expertise  with  other 
departments.  Prepare  photos  for  final 
output  to  prepress  system  utilizing 
digital  darkroom.  Lay  out  pictures  and 
approve  layouts  of  pages.  High  degree 
of  proficiency  in  Photoshop  and  QuarkX¬ 
Press  required.  Competitive  salary  and 
benefits.  Send  resume,  letter  of  interest, 
slide  portfolio  and  salary  requirements 
to  Trish  Thoms,  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406.  EOE 


ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  oil  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  ond  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


ASSOCIATE  FINANCIAL  EDITOR 

:  Seeking  experienced  editor/writer. 

;  Candidates  must  be  ewerienced  in  cov- 
I  ering  consumer  affairs,  personal 
:  finances  and  workplace  issues  and 
:  trends.  Responsibilities  will  be  shared 
I  in  maintaining  timely  business  cov- 
:  erage,  and  fanning  daily,  Sunday 
;  andrelated  financial  publications. 

j  Degree  in  journalism  or  related  field. 

I  Three  to  six  years  experience  in  busi- 
:  ness  reporting,  writing,  editing  and 

■  page  design.  Competitive  salary  and 
i  benefits,  ^nd  -esume,  salary  require- 
:  ments  and  appropriate  writing,  editing 
:  and  layout  samples  to  Trish  Thoms,  The 

•  Gazette,  P.O.  Box  511,  Cedar  Rapids, 

I  lA  52406.  EOE _ 

I  BANNER-GRAPHIC,  located  in  Green- 
;  castle,  IN,  is  looking  to  fill  two  entry 

■  level  positions.  One  opening  is  for  a 
;  general  assignment  reporter  with 
j  emphasis  on  county  government.  The 
i  other  opening  is  a  news-sports  position 
:  with  emphasis  on  sports.  Send  resumes 
i  to  Steve  Fields,  Banner-Graphic,  100 
i  N.  Jackson  Street,  GreencasHe,  IN 
j  46135. 

I  BUSINESS  REPORTER 

•  The  Arizona  Daily  Star,  a  100,000 
I  circulation  AM  daily  in  sunny  Tucson, 
I  is  seeking  an  experienced  business 
:  reporter.  We  emphasize  a  teamwork 
I  approach,  and  the  reporter  will  be 
;  asked  to  work  closely  with  editors, 
i  photographers  and  graphic  artists. 

I  Equal  Opportunity  Employer.  Send 
I  resume  and  clips  to  John  Bolton,  busi- 
:  ness  editor.  The  Arizona  Daily  Star, 
j  P.O.  Box  26807,  Tucson,  AZ  85726- 
:  6807.  E-mail:  bolton@azstamet.com 
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_ EDITORIAL _ 

CHIEF  LIBRARIAN 

The  Modesto  Bee,  a  McClatchy  news¬ 
paper,  is  seeking  a  Chief  Librarian  to 
oversee  the  management  of  the 
electronic  archive  (SAVE  system)  and 
the  digital  photo  archive  as  well  as 
reference  and  research  for  the 
newsroom  staff. 

Required:  Macintosh  and  PC  skills 
required.  Must  be  familiar  with  data¬ 
bases  such  as  Dialog,  Lexis-Nexis  and 
the  Internet.  Must  have  knowledge  of 
software  applications  and  the  ability  to 
troubleshoot  computer  problems.  Expe¬ 
rience  working  with  digital  images  and 
document  management  of  text  and 
photo  archives.  B.S.  degree  or 
equivalent  training  or  experience.  3 
years  experience  as  a  newspaper 
librarian. 

We  offer  on  excellent  benefits  package 
and  competitive  salary.  Please  send 
resume  to  Modesto  Bee,  P.O.  Box 
3928,  Modesto,  CA  95352  or  fax  to 
HR  (209)  578-2095.  Deadline  to  apply 
7/24/98. 


CITY  DESK 

Pulitzer  Prize-winning  daily  seeks 
motivated  reporter  to  cover  big-city 
social  issues:  poverty,  drugs,  teen- 
pregnancy,  gangs,  joblessness  -  and 
strategies  for  attacking  them.  Strong 
writing  and  fresh  story-finding  skills 
required  in  a  city  known  for  its  flam¬ 
boyance  and  corruptibility.  Send  clips 
and  resume  to: 

The  Times-Picoyune 
Attn:  Lynn  Cunningham 
3800  Howard  Avenue 
New  Orleans,  LA  70125-1429 
EOEM/F 


COME  JOIN  OUR  TEAM:  The  Roanoke 
Times,  a  104,000-circulation  daily  in 
the  Blue  Ridge  Mountains  of  Virginia, 
is  seeking  an  experienced  copy  editor 
for  its  night  desk.  Candidates  should 
have  daily  newspaper  experience  and 
strong  editing  and  headline-writing 
skills.  Reporting  experience  and  the 
ability  to  do  wire  and  slot  work  are 
pluses.  The  Roanoke  Times  is  an  equal 
opportunity  employer.  Please  send 
resumes  and  clips  to  Don  Casey,  news 
editor,  P.O.  Box  2491,  Roanoke,  VA 
24010. 

CONGRESSIONAL  QUARTERLY  is 
seeking  an  experienced  news  editor  to 
oversee  daily  online  news  operations. 
Duties  include  supervision  of  reporters 
and  production  staff,  story  assignment, 
editing  for  print  and  online  pre¬ 
sentation.  Reauires  strong  news  skills, 
ability  to  work  on  deadline,  minimum 
3-5  years  congressional  reporting 
experience,  familiarity  with  web  pub- 
lisning.  Reply  to  C.  Caspar,  1414 
22nd  Street,  NW,  Washington,  DC 
20037. 


The  weapon  of  the  brave  is  in  his  heart 

Unknown 


_ EDITORIAL _ 

COPY  EDITOR  -  Live  in  America's  best 
small  city,  work  for  an  independently 
owned  newspaper  that  values  good 
journalism,  and  join  an  excellent  copy 
desk  with  solid  design  skills  and  an 
appreciation  for  words.  Send  letter, 
resume,  clips,  references  by  July  24  to 
Human  Resources,  Skagit  Valley 
Herald,  P.O.  Box  578,  Mount  Vernon, 
WA  98273. 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR/DESIGNER 
Want  the  best? 

Colorado  daily,  recently  chosen  NNA's 
Best  of  the  Best  in  the  nation,  may  soon 
have  openings  for  talented  designers 
who  have  a  flair  for  creative  layout 
and  good  editing  skills.  We're  convert¬ 
ing  to  AM  September  1 ,  and  we're 
looking  for  someone  who  loves  the  job 
as  much  as  the  nearby  mountains  and 
attractions  offered  here  on  the  Front 
Range. 

Our  town  always  ranks  among  the  best 
places  to  live.  Interested?  Send  letter, 
resume  and  clips  to  Personnel/News, 
Daily  Reporter-Herald,  P.O.  Box  59,  Lov¬ 
eland,  CO  80537. 


COPY  EDITORS 

Bold,  influential  lC)0,000-plus  East 
Coast  AM  daily  has  immediate  open¬ 
ings  on  universal  desk.  Clean  copy, 
sharp  heads  are  priorities.  People 
skills,  knowledge  of  newsroom  and  pre¬ 
press  functions  important.  Resume  and 
references  to  Box  08567,  Editor  &  Pub¬ 
lisher. 


EDITOR,  REPORTER  POSITIONS 

The  Sanford  Herald,  a  14,000- 
circulation  newspaper  in  the  heart  of 
North  Carolina  with  a  tradition  of 
journalistic  excellence,  seeks  an 
EDITOR,  ASSISTANT  EDITOR  and  two 
strong  REPORTERS  as  we  restructure 
our  newsroom  and  redefine  our  place 
in  the  market.  We're  looking  for  what 
everyone  else  is  looking  for  in  quality, 
conscientious  and  extraordinary 
journalists.  What  we  have  to  offer  is  a 
chance  to  shine. ..to  be  a  part  of  a 
quality,  principle-centered  team  taking 
its  role  seriously.. .and  an  opportunity 
to  live  in  o  beautiful,  growing  area 
with  many  opportunities  for  personal 
and  professional  growth. 

Submit  resume,  work  samples  and 
introductory  letter  to  Bill  Horner  III,  pub¬ 
lisher,  The  Sanford  Herald,  P.O.  Box 
100,  Sanford,  NC  27331-0100. 


_ EDITORIAL _ 

EDITOR  FOR  daily  business  pub¬ 
lication.  Must  be  able  to  translate  from 
Spanish  to  English.  Knowledge  of  Mex¬ 
ican  history  helpful.  $30,000.  Send 
resume  to  El  Financiero  International, 
2300  S.  Broadway,  Los  Angeles,  CA 
90007,  or  phone  (213)  747-7642 
after  4:00  p.m.  PST. 

EDITOR/NATURE  LOVER 

Adventurous  pro  needed  to  edit  the 
Adirondack  Explorer,  a  new  tabloid- 
style  monthly  headquartered  in  north¬ 
ern  Adirondacks.  We  cover  the 
environment,  people,  politics,  natural 
history  and  recreational  delights  of  the 
largest  American  park  (larger  than 
Massachusetts)  outside  Alaska.  Edit¬ 
ing/reporting  experience  required. 
Layout/design  skills  helpful.  Love  of 
great  outdoors  essential.  Send  letter 
and  resume  to  Dick  Beamish,  36 
Church  St.,  Saranac  Lake,  NY  1 2983. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


ENERGETIC,  ENTHUSIASTIC,  hard¬ 
working  entry-level  reporters  needed  for 
immediate  openings  at  this  20,000 
circulation  seven-day  newspaper  in 
West  Virginia's  Eastern  Panhandle. 
Located  an  hour  and  a  half  from 
Washington,  DC  and  Baltimore,  MD, 
the  area  is  growing,  and  so  is  the 
newspaper  staff.  Send  resume  and 
clips  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street,  Martins- 
burg,WV  25401. 

FWN  FINANCIAL  NEWS,  an  interna¬ 
tional  news  wire,  seeks  reporter  for 
Washington,  DC  bureau.  Must  be 
eager  to  cover  wide  range  of  financial, 
economic  stories  and  thrive  under 
deadline  pressure.  Recent  grads  con¬ 
sidered.  Contact  Bill  Watts,  bureau 
chief,  FWN,  1000  Vermont  Ave.,  Suite 
810,  Washington,  DC  20005.  E-mail: 
bwatts@fwn .  com 


_ EDITORIAL _ 

HAWAII'S  LARGEST  newspaper.  The 
Honolulu  Advertiser  (106,000  daily, 
192,000  Sunday),  is  looking  for  a 
Copy  Desk  Chief  and  an  Assistant  Busi¬ 
ness  Editar.  The  desk  chief  should  have 
strong  word-editing  skills,  a  critical  eye 
for  headlines  and  some  management 
experience.  The  assistant  business 
editor  will  be  expected  to  help  with  the 
local  news  report,  wire  selection  and 
developing  depth  in  the  paper's  cov¬ 
erage.  He  or  she  also  will  have  some 
reporting  duties.  Both  jobs  offer  com¬ 
petitive  salaries,  good  benefits,  reloca¬ 
tion,  other  extras.  Please  send  a  cover 
letter,  resume  and  samples  to  M.J. 
Smith,  managing  editor.  The 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  9681 3. 

JOB  OPENING:  General  assignment 
reporter  for  the  Sunday  Rutland  (VT) 
Herald  and  Barre-Montpelier  Times 
Argus.  We're  looking  for  an  experi¬ 
enced  self-starter  with  solid  reporting 
and  writing  skills.  Candidates  must 
demonstrate  an  ability  to  write  lively, 
in-depth  features  on  a  variety  of  sub- 
ects.  Please  send  clips  and  resume  to 
Dirk  Van  Susteren,  Sunday  editor. 
Times  Argus,  P.O.  Box  707,  Barre,  VT 
05641 . 

LAYOUT  EDITOR 

National  Geographic  Magazine  seeks 
an  experienced,  imaginative  person 
able  to  lay  out  and  design  stories  for 
the  magazine.  The  job  requires  pro¬ 
fessional  knowledge  of  photography, 
journalism,  typography,  color  theory, 
design  principles,  the  engraving  pro¬ 
cess  and  various  complex  graphics  com¬ 
puter  programs.  It  involves  picture  edit¬ 
ing  coverages  with  the  photographer 
and  illustrations  editor  for  final 
editorial  focus.  It  involves  working 
closely  with  the  cartographic  and  art 
departments  to  develop  concepts 
appropriate  to  the  story  and  finally 
with  text  and  issue  editors  to  determine 
length  and  fit  of  the  manuscripts.  The 
position  offers  excellent  creative  growth 
potential  and  outstanding  benefits. 
Please  send  your  resume  and  we  will 
contact  you  if  we  would  like  to  review 
your  portfolio.  National  Geographic 
Magazine,  Attention:  CHP,  1 145  17th 
Street,  NW,  Washington,  DC  20036- 
4688.  Fax:  (202)  857-7741 .  We  are 
an  Equal  Opportunity  Employer. 

MANAGING  EDITOR 

The  Missoula  Independent,  an  award¬ 
winning  weekly  newspaper  in  a 
rapidly  growing  Rocky  Mountain  city, 
seeks  a  talented  editor  to  manage  a 
small,  young  staff.  The  Independent 
provides  in-depth,  stylish  coverage  of 
the  broadest  possible  spectrum  of  local 
news.  From  crime,  to  environmental 
politics,  to  our  seasonal  recreation 
features  and  our  thorough  coverage  of 
the  local  arts  scene,  we  strive  to  be  the 
most  incisive,  entertaining  news  source 
available.  Send  cover  letter  and 
resume  to  Mott  Gibson,  publisher, 
Missoula  Independent,  1 1 5  South  4th 
Street  West,  Missoula,  MT  59801. 
E-mail  inquiries  can  be  directed  to: 
i  ndependent@everyweek .  com 

No  phone  calls,  please 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR:  Award-winning 
chain  of  12  weekly  newspapers  in 
Queens,  NY,  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing,  organizational 
skills  and  layout  skills  required.  News¬ 
paper  experience  required.  Send 
resume,  clips  to  Roz  Liston,  Times- 
Ledger  Newspapers,  41  -02  Bell  Boule¬ 
vard,  Boyside,  NY  11361. 


METRO  BOSTON  ARTS  EDITOR 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  medio 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news¬ 
papers  and  Internet  products,  com¬ 
bined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

We  seek  an  experienced  and  creative 
arts  and  entertainment  editor  to  direct 
an  award-winning  metropolitan  arts 
team  and  produce  weekly  arts  and 
culture  package.  Ideal  candidate  must 
have  strong  story  planning,  editing  and 
design  skills  and  be  comfortable 
navigating  in  a  big-city  arts  arena. 
Please  send  resume  to  Vicki  Ogden, 
Community  Newspaper  Company, 
254  Second  Avenue,  Needham,  AAA 
021 94  or  E-mail  to  vogden@cnc.com 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  DeVoord, 
P.O.  Box  5970,  Denver,  CO  8021 7. 

No  calls  or  E-mail,  please 


MUSIC  NEWS  EDITOR  wanted  for  BO¬ 
SS  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  E-mail: 
lisa@sonicnet.com  for  more.  San  Fran¬ 
cisco  area  residents  only. 


NEWS  DIRECTOR,  group  of  Northern 
California  weeklies.  Supervise  staff  of 
6.  Need  strong  editor  with  minimum  of 
5  years  experience  in  design, 
headlines,  reporting.  Salary  $32K  to 
$34K.  Resume  to  Box  08568,  Editor  & 
Publisher. 


NEWS  EDITOR  NEEDED  for  dailv  NYT 
newspaper.  Strong  copy  editing,  layout 
and  people  skills  required.  Send 
resume  to  Executive  Editor  David 
Brown,  Lake  City  Reporter,  P.O.  Box 
1709,  Lake  City,  FL  32056. 


EDITORIAL 


NEWS  EDITOR:  We  need  a  pro  to  take 
6-person  design/copy  desk  to  next 
level.  Competitive  salary,  incentives  for 
right  person.  We're  a  rapidly  growing, 
25,000  circulation,  7-day  AM.  Contact 
Mike  Perry,  editor.  The  Spectrum,  275 
E.  St.  George  Blvd.,  Saint  George,  UT 
84770  or  mperry@thespectrum.com 


NEWSROOM  LEADER 

The  Observer-Dispatch  in  Utica,  NY,  a 
51 ,000  daily/63,000  Sunday  Gannett 
daily,  is  seeking  an  experienced  news¬ 
room  manager  for  an  assignment 
editor  position  either  in  news  or  fea¬ 
tures.  The  ideal  candidate  is  a  well- 
organized,  energetic  and  inspirational 
editor  with  strong  editing  and  people 
skills  who  puts  readers  and  their  inter¬ 
ests  first.  Send  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 


REPORTER  -  Growing  Midwestern  60K 
daily  seeks  hard-charging  reporter  to 
tackle  city  hall  coverage.  We  need 
someone  who  can  develop  sources  in 
all  the  right  places  and  hates  to  get 
beat  by  the  competition.  We  place  a  pre¬ 
mium  on  enterprise  reporting.  Send 
resume,  references  and  your  five  best 
clips  to  Box  08570,  Editor  &  Publisher. 


REPORTER:  Energetic,  resourceful 

writer  with  well  developed  personal 
standard  of  excellence  needed  to  cover 
local,  federal  courts.  Degree,  2  years 
of  reporting  experience  required.  Com- 
(jetitive  salary,  excellent  benefits.  Send 
cover  letter,  resume  and  clips  to  Paul 
Gottbrath,  The  Daily  Independent,  P.O. 
Box  31 1 ,  Ashland,  KY  41 1 05-031 1 . 


REPORTER:  Looking  for  a  challenge  at 
one  of  California's  emerging  newspa¬ 
pers?  The  Bakersfield  Californian,  an 
85,000-circulation  daily  serving  a 
great  news  town  in  Central  California, 
has  one  opening  for  a  hotshot  reporter 
in  its  team-oriented  newsroom.  Appli¬ 
cants  should  have  a  minimum  of  two 
years'  of  daily  newspaper  experience, 
strong  writing  and  reporting  skills,  and 
a  passion  for  journalism.  Please  send  a 
cover  letter,  resume  and  work  samples 
to  The  Bakersfield  Californian,  Human 
Resources,  Reporter,  P.O.  Bin  440, 
Bakersfield,  CA  93302-01 1 0;  or 
E-mail  to:  bwood@bakersfield.com 


RESTAURANT  CRITIC 

The  Times-Picayune  in  New  Orleans  is 
seeking  a  restaurant  critic  who  can 
write  authoritative,  entertaining  reviews 
and  cover  the  dining  beat  in  a  city  that 
lives  for  food.  Experience  in  daily  news 
reporting  and  food  writing  required. 
Send  resumes  and  clips  to: 

The  Times-Picayune 
Attn:  Karen  Taylor  Gist 
Entertainment  Editor 
3800  Howard  Avenue 
New  Orleans,  LA  70 1 25- 1 429 
EOEM/F 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriea  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  AAanaging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 

i  Include  a  cover  letter;  a  resume;  your 
:  best  clips;  and  three  well-developed, 
:  tightly  focused  story  ideas  from  your 
•  town  that  you'd  pursue  if  you  had  the 
I  time  and  the  space. 


SEEKING  JOURNALISTS  with  copy¬ 
editing  and  web-building  skills,  and  a 
drive  to  moke  a  mark  in  new  media 
and  bring  New  Orleans  into  Internet 
era.  Sports  experience  a  plus. 

E-mail:  jdonely@nolalive.com 


SENIOR  REPORTER 

Large,  century-old  Queens  newsweekly 
seeks  full-time  reporter  for  comprehen¬ 
sive  local  coverage.  Community,  civic 
group  meetings,  spot  news,  photo  and 
photocaption  work,  as  well  as  general 
rewrite,  press  release,  edit,  headline 
and  feature  story  skills.  Deadline  and 
detail  oriented.  Full  benefits  including 
pension.  Car  essential.  Fax  resume  and 
salary  requirements  to 

(718)  456-0120 


EDITORIAL 


SENIOR  EDITOR 

The  News  Tribune  of  Tacoma,  WA,  is 
looking  for  an  editor  to  fill  an  opening 
on  its  newsroom  leadership  team.  The 
position  is  senior  editor  -  one  of  three 
senior  editors  who  work  with  an  execu¬ 
tive  editor  to  form  the  leadership  team 
in  a  newsroom  organized  into  teams. 
The  day-to-day  duties  blend  the 
responsibilities  that  would  belong  to  a 
managing  editor  and  assistant  manag¬ 
ing  editor  in  a  conventionally  orga¬ 
nized  newsroom.  We  are  looking 
for  an  editor  who  shares  our  commit¬ 
ment  to  local  news  and  is  a  student  of 
leadership  and  organization.  We  want 
a  colleague,  a  problem  solver,  a 
leader  who  will  apply  himself  or  herself 
to  all  challenges,  from  pulling  together 
coverage  plans  for  a  big  story  to  help¬ 
ing  a  reoder  with  a  problem.  This  is  a 
demanding  but  rewarding  position  in  a 
1 1 5-person  newsroom  that  puts  more 
emphasis  on  putting  journalists  on  the 
street  than  editors  in  private  offices. 
We  operate  with  a  low  manager/ 
staffer  ratio  and  expect  a  lot  from 
managers.  It  is  a  great  opportunity  for 
i  an  established  senior-level  editor  or  an 
:  aspiring  mid-level  editor  who  would 
j  like  to  further  his  or  her  career  in  a  top 
:  newsroom  at  a  AAcClatchy  newspaper. 

;  The  News  Tribune  has  daily  circulation 
:  of  130K.  Tacoma  is  one  of  the  top 
j  cities  in  the  Pacific  Northwest.  It  is 
j  located  30  miles  from  Seattle  and  was 
:  recently  ranked  No.  2  on  Money  Mag- 
j  azine's  list  of  the  most  livable  medium- 
:  sized  cities  in  the  Western  U  S.  Send 
•  cover  letter  and  resume  to  Newsroom  - 
Senior  Editor  Search,  The  News 
Tribune,  P.O.  Box  1 1 000,  Tacoma, 
WA  98411. 


SPORTS  ASSISTANT 

The  Manassas  Journal  Messenger,  in 
Virginia,  outside  Washington,  DC 
seeks  an  assistant  sports  editor  to 
supervise  the  sports  desk.  Basic  pagina¬ 
tion  skills  and  knowledge  of  QuarkX¬ 
Press  essential  with  a  flair  for  page 
design  preferred.  Other  responsibilities 
include  editing  of  stories  and  column, 
feature  and  enterprise  writing 
opportunities.  Send  cover  letter  and 
resume  to  Nick  Hut,  sports  ed'tor,  P.O. 
Drawer  431,  Manassas,  VA  20108  or 
Fox  (703)  368-901 7.  EOE 


EDITOR  &  PUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884- 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  COPY  DESK  CHIEF 
The  Atlanta  Journal-Constitution  is  seek¬ 
ing  a  sports  copy  desk  chief.  Reauires 
organized,  fast  thinking  individual  who 
is  calm  under  pressure.  Minimum  five 
years  daily  journalism  experience, 
extensive  sports  background  and  man¬ 
agement  experience  preferred.  Send 
resume  to  Jim  Smith,  copy  desk  man- 
oger,  Atlanta  Journal-Constitution,  72 
Marietta  Street,  NW,  Atlanta,  GA 
30303.  Or  E-mail  resume  to 
Jdsmith@aic.com 


SPORTS  COPY  EDITOR 
The  Skagit  Valley  Herald,  a  21,000 
circulation  daily  with  a  great  news 
staff,  is  creating  a  new  late  night  slot 
position  in  sports.  Required:  proven 
ability  to  work  alone  and  under 
deadline  pressure,  bachelor's  degree 
or  equivolent,  solid  experience  in 
newspaper  copy  editing,  and  a  broad 
understanding  of  sports.  We  are  an 
independently  owned  newspaper  in  the 
nation's  best  medium-sized  city.  Send 
a  cover  letter,  resume  with  references 
listed,  and  clips  by  July  24  to  Human 
Resources,  Skagit  Valley  Herald,  PO. 
Box  578,  Mount  Vernon,  WA  98273. 


SPORTS  PAGE  DESIGNER/COPY 
EDITOR:  Here's  an  opportunity  to 
make  your  mark  designing  full  color 
lead  sports  page  and  inside  pages  in  a 
burgeoning  sports  market  which 
includes  Penn  State  football  and  a 
wealth  of  scholastic  sports.  Proficiency 
with  QuarkXPress  required. 
PHOTOGRAPHER:  Seeking  experi¬ 
enced  photajournalist  to  cover  news 
and  sports  for  30,000-circulation, 
seven-day  daily  in  Pennsylvania.  Full 
color  section  fronts  with  great  play  for 
your  work.  Computerized  darkroom. 

To  apply  for  either  position,  send 
resume  and  samples  of  your  work  by 
July  24  to  Box  08571,  Editor  &  Pub¬ 
lisher. 


SPORTS 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  an 
assistant  sports  editor  for  our  7-day, 
1 5,000-circulation,  award-winning  news¬ 
paper.  The  ideal  candidate  will  have 
strong  writing,  spelling  and  gram¬ 
mar  skills,  as  well  as  a  love  of  local 
sports.  Pagination  skills  with  Microsoft 
Word  6  and  QuarkXPress  4.02  on  a 
Macintosh  computer  helpful.  Send 
cover  letter,  resume  and  clips  to  James 
Smith,  managing  editor.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562  or  fax  to  (3 1 8)  367-9640. 

Or  E-mail  to  dailyiberian@AISP.net 


STAR  SEARCH 

TIME  magazine  called  The  Anniston 
Star  one  of  the  best  small  dailies  in  the 
country.  A  cover  story  in  American 
Journalism  Review  praised  The  Star  as 
one  of  the  last  of  the  independents. 
Don't  you  aspire  to  work  at  such  a 
paper  where  excellence  isn't  a  matter 
of  size  or  performance  a  directive  from 
corporate  headquarters?  Resumes 
sought  from  reporters  ond  editors. 
Chris  Waddle,  executive  editor  and 
VP/News,  The  Anniston  Star,  P.O.  Box 
1 89,  Anniston,  AL  36202  or  fax  (256) 
235-3535. 


_ EDITORIAL _ 

STYLE  EDITOR:  Unique  opportunity  to 
leod  a  team  of  talented  writers  at  an 
award-winning  independent  daily 
newspaper.  Produce  and  edit  style  sec¬ 
tion  and  weekly  magazine  supplement. 
Need  daily  newspaper  experience  and 
sound  news  judgment,  along  with  prov¬ 
en  editorial  and  people  «ills.  Mini¬ 
mum  five  years  reporting  and  editing 
experience.  Send  sample  tearsheets  of 
editorial  work,  resume  and  cover  letter 
with  salory  requirements  to  Human 
Resources,  The  Free  Lance-Star,  616 
Amelia  Street,  Fredericksburg,  VA 
22401 .  Equal  Opportunity  Employer. 

THE  ASPEN  TIMES,  a  combined  daily/ 
weekly  in  a  competitive  news  market 
(circ.  1 2,000)  in  Colorado  ski  resort 
town,  seeks  a  highly  motivated  general 
assignment  reporter.  Our  reporters 
cover  a  variety  of  beats,  including  a 
number  of  topics  peculiar  to  ski  resort 
towns  in  the  Rockies.  Reporters  are 
expected  to  generate  their  own  story 
ideas  and  there  is  a  strong  emphasis 
on  feature  writing  and  in-depth  report- 
ng.  Send  resume  and  clips  to  Aspen 
Times,  P.O.  Box  E,  Aspen,  CO  81611, 
or  call  (970)  925-341 4. _ 

THE  BRISTOL  HERALD  COURIER,  a 
medium  size  daily  in  Southwest  Vir¬ 
ginia,  is  seeking  to  fill  the  following 
Dositions:  Copy  Editor,  Business/ 
Agriculture  Writer,  Feature  Writer, 
Reporter  and  Feature  Writer/Web 
Resource  Person.  Experience  preferred 
for  Business/Agriculture  Writer  and 
Copy  Editor  positions.  Immediate  open¬ 
ings.  Send  resume,  clips  and  cover  let¬ 
ter  including  salary  requirements  to 
Managing  Editor,  Bristol  Herald 
Caurier,  P.O.  Box  609,  Bristol,  VA 
24203. _ 

THE  CONCORD  (NH)  Monitor  has  an 
opening  for  a  night  local  editor.  We're 
looking  for  a  critical  thinker  with  strong 
word  skills  to  help  our  staff  of  talented 
writers  achieve  excellence.  Layout  skills 
required;  paginotion  experience 
helpful.  Minimum  of  2  years  editing 
experience.  Send  resume,  tearsheets  or 
any  other  supporting  material  to  Hans 
Schulz,  Concord  Monitor,  Box  1 1 77, 
Concord,  NH  03302-1 177. 

THE  RUTLAND  HERALD  is  seeking  an 
energetic,  full-time  reporter  to  join  its 
city  desk.  Daily  newspaper  experience 
preferred.  Familiarity  with  the  North¬ 
east  a  plus.  This  beat  includes  hard 
news,  feature  and  enterprise  reporting. 
Please  send  a  resume  and  clips  to  Jo- 
Anne  MacKenzie,  city  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 

THE  SEATTLE  TIMES  seeks  an  experi¬ 
enced  sports  designer  with  the  desire, 
creativity  and  drive  to  make  a  good 
section  great.  At  least  three  years  of 
design  experience  for  a  Metro  daily 
required,  with  sports  experience  pre¬ 
ferred.  You  will  handle  daily  design  as 
well  as  selected  projects  for  the  North¬ 
west's  best  newspaper.  Send  resume 
and  at  least  five  page  designs  or  sec¬ 
tions  to  Cathy  Henkel,  sports  editor. 
The  Seattle  Times,  1 1 20  John  Street, 
Seattle,  WA  98109-5321 .  We're  on  a 
fast  track,  so  don't  hesitate.  Only  can¬ 
didates  to  be  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H 


_ EDITORIAL _ 

THE  TUSCALOOSA  NEWS,  a  39,000 
circulation  New  York  Times  Regional 
Newspaper  located  at  the  home  of  the 
University  of  Alabama,  has  three  open¬ 
ings: 

REPORTER,  LIFE:  Seeking  someone 
who  shows  initiative  in  capturing  the 
people,  trends  and  lifestyles  of  all  seg¬ 
ments  of  a  community,  then  tells  the 
story  compellingly. 

REPORTER,  CITY  DESK:  Seeking 
someone  with  proven  investigative 
skills  who  can  "work”  a  beat  and  tell  a 
story  persuasively. 

GRAPHICS  COORDINATOR:  Need 
someone  who  can  create  illustrations, 
charts  and  graphics  that  complement 
the  words.  Also  will  be  heavily 
involved  in  page  design. 

Send  resume  and  samples  of  your 
work  to  Bruce  Giles,  executive  editor. 
The  Tuscaloosa  News,  P.O.  Box 
20587,  Tuscaloosa,  AL  35402-0587. 


THE  TIMES  RECORDER  is  looking  for 
an  editor  to  run  the  evening  opera¬ 
tions.  Are  you  so  responsible  you're 
always  filling  in  for  peers  who  are  on 
vacation?  We  want  you  to  be  the  night 
boss  in  charge  of  pagination  and  meet¬ 
ing  deadlines.  Candidate  must  be 
creative,  flexible  and  deal  with  dif¬ 
ferent  people  and  tasks  at  once.  Send 
letter  of  interest  and  resume  to  Kim 
Margolis,  managing  editor,  34  S. 
Fourth  Street,  Zanesville,  OH  43701 . 
kmargolis@cosmg.com 


_ EDITORIAL _ 

THINK  OF  IT  os  the  Silicon  Valley  of 
steel,  minus  the  earthquakes.  Steel  is 
THE  business,  and  covering  the  indus¬ 
try  here  is  the  perfect  job  for  an 
ambitious,  talented  journalist.  You'll 
also  cover  lobor,  manufacturing,  and 
chemical  industries  -  companies  that 
actually  MAKE  things. 

You'll  do  it  for  a  daily  newspaper 
that's  been  named  best  in  the  state  five 
years  running  and  only  1/2  hour  from 
downtown  Chicogo.  You  have  to  want 
to  do  this  job  well.  Thousands  of 
readers  in  the  area  and  across  the 
country  look  to  us  as  the  source  for 
steel  news.  Send  resume,  references 
and  clips  to  Crista  Zivanovic,  The 
TIMES  of  Northwest  Indiana,  601  45th 
Avenue,  Munster,  IN  46321 . 

WEB  PRODUCER  for  Quicken.com  site. 
Responsible  for  the  development  and 
design  of  editorial  cantent  that  helps 
people  make  better  investing  choices. 
Work  with  content  partners,  integrating 
tools  and  editorial  material,  write  and 
edit  articles.  B.A./M.A.  in  Journalism, 
English,  Economy.  Excellent  writing 
and  editing  skills,  5  plus  years  media, 
Internet,  or  software  industry  environ¬ 
ment.  Extensive  knowledge  of  invest¬ 
ing.  1  year  producing  online  content. 

Respond  to:  erin_olson@intuit.com 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


Classified 


It's  Your  People-to-People 
Meeting  Place 


Finid  your  editor,  advertising  manager,  artist, 
sales  representative,  circulation  manager, 
public  relations  or  production  person  with 
an  ad  in  Editor  &  Publisher.  We  reach  the  work¬ 
ing  journalists  you  want  to  reach,  every 
week...  83,000  strong. 

Rate  information  is  at  the  end  of  the  Classified 
section.  To  increase  accuracy  and  expedite 
placement.  Fax  your  ad  to  (212)  929-1259, 
e-mail  to  mattw(a»mediainfo.com,  or  mail  it 
to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 
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HELP  WANTED 


Award-winning  national  trucking 
industry  weekly  newspaper  seeks 
energetic  self-starters  to  build  beats 
reporting  on  transportation  policy,  busi¬ 
ness,  technology  and  regulatory 
affairs.  Minimum  five  years  newswrit¬ 
ing  experience,  proven  news  judgment 
and  a  desire  to  excel  required.  Busi¬ 
ness  reporting,  Internet  experience  a 
plus. 

Excellent  salary  and  benefits  package, 
including  medical/dental  and  prescrip¬ 
tion  plans,  pension  plan,  tuition 
ossistance,  and  free  parking. 

Resume  and  clips  to: 

Editor 

Transport  Topics 
2200  Mill  Road 
Alexandria,  VA  223 1 4 
Fax;  (703)  548-3662 
EOEM/F/D/V 

FINANCE 

ACCOUNTING  MANAGER 

Are  you  looking  for  an  excellent  career 
opportunity  in  Finance? 

Copley  Newspapers,  the  leader  in  sub¬ 
urban  newspapers,  is  seeking  an 
Accounting  Manager  at  our  Plainfield 
location.  This  position  will  report 
directly  to  the  Vice  President  of  Finance 
with  responsibilities  including  multi¬ 
divisional  financial  reporting  and 
budgeting,  preparation  of  monthly 
operations  reports,  assisting  in  the 
monthly  closing,  coordination  of  the 
annual  budget  process  and  special 
projects. 

QUAUFICATIONS  REQUIRED: 

•A  minimum  of  5  years  experience  in 
newspaper  accounting/finance. 

•A  degree  in  accounting,  finance  or 
business.  A  CPA  and/or  MBA  pre¬ 
ferred. 

•Excellent  interpersonal  skills  with  the 
ability  to  establish  and  maintain 
effective  working  relationships  with 
staff  at  all  levels. 

•Supervisory  experience. 
•Multi-publication  experience  a  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefit  package.  If  you 
are  ready  for  a  challenging  career  with 
a  great  company,  please  send  your 
resume  and  salary  history  to  the  follow¬ 
ing  address: 

Vice  President  -  Finance 
Copley  Newspapers/Fox  Valley  Press 
P.O.Box  129 
Plainfield,  IL  60544 


WRITER/INTERVIEWER  to  write  bio¬ 
graphical  features  for  career  guidance 
periodical.  Please  send  resume  ta  Ms. 
Jone  Meyer,  editor.  Vocational  Bio¬ 
graphies,  Inc.,  P.O.  Box  31,  Sauk 
Centre,  MN  56378. 


HUMAN  RESOURCES 


LABOR  RELATIONS 

The  Buffalo  News  seeks  an  experi¬ 
enced  labor  relations  professional. 
Minimum  of  five  years  experience,  in¬ 
cluding  contract  and  grievance  admin¬ 
istration,  arbitration,  contract  negotia¬ 
tion  and  safety.  Experience  with  EEOC, 
NLRB  and  OSHA  would  be  a  plus. 

Please  submit  a  confidential  resume, 
with  cover  letter  and  salary  history  to 
Joseph  F.  Soeli,  Jr.,  vice  president 
Human  Resources/Legal,  The  Buffalo 
News,  One  News  Plaza,  Buffalo,  NY 
1 4240,  or  fax  to  (71 6)  849-451 9. 

We  are  an 

Equal  Opportunity  Employer 

INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your 
name  on  the  subject  line. 

MIS  -  Information  Systems  Manager 
needed  to  smooth  transition  of  mid¬ 
sized  daily  newspaper  to  full  pagina¬ 
tion  and  Y2K  compliance,  while  sup¬ 
porting  day-to-day  needs  of  deadline- 
oriented  users.  Mixed  platform  environ¬ 
ment:  UNIX,  Novell,  NT,  Win  3.11, 
Macintosh,  DOS.  Desktop  publishing 
experience/newspaper  background  a 
BIG  plus.  SetxJ  resume  and  salary 
requirements  to  The  Journal  Times,  212 
Fourth  Street,  Racine,  Wl  53403. 

E-mail:  Peter91 1sc@aol.com  EOE 


INFORMATION  SYSTEMS 


MONTGOMERY  NEWSPAPERS,  a 
rapidly  growing  weekly  group  in  the  sub¬ 


urban  l^iladelphia  market,  is  seeking 
a  Computer  Systems  Manager.  This 
hands  on  position  will  have  responsibil¬ 
ity  for  maintaining  all  company  hard¬ 
ware  and  software;  recommending, 
researching  and  purchasing  system 
upgrades  and  improvements;  and 
Internet  supervision. 

Experience  with  Appleshore,  Novell 
and  NT  server  platforms  necessary. 
WAN  experience  helpful.  Must  be  able 
to  work  independently,  provide  support 
to  all  departments  and  communicate  at 
all  levels. 

We  offer  a  competitive  salary,  full 
benefits  including  401  (k),  medical  and 
dental.  Please  send  resume  to; 

Production  Director 
Montgomery  Newspapers 
290  Commerce  Drive 
Fort  Washington,  PA  1 9034 

PUBUSHING  SYSTEMS  SPECIAUST 

If  you'd  like  to  put  your  networking 
and  desktop  systems  support  skills  to 
work  in  a  professional  environment. 
Central  California's  leading  daily 
newspaper  has  an  immediate  opening 
worth  looking  into.  The  Fresno  Bee's 
information  Systems  department  is  look¬ 
ing  for  someone  with  Sll,  AJI,  WinNT 
and  95,  Unix,  and  Mac  experience  to 
provide  publishing  systems  support. 
Strength  in  Sll  STYL,  QuarkXPress,  Vis¬ 
ual  Basic,  and  All  Output  Manager 
would  be  an  asset.  Applicant  should 
have  strong  problem-solving  and  com¬ 
puter  networking  skills  ana  the  ability 
to  work  with  little  supervision  under 
deadline  pressure.  Competitive  salary 
based  on  experience  plus  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  pension  and 
401  (k)  with  company  match.  E-mail 
to  resume@fresnobee.com  or  send 
resume  and  cover  letter  before  July  20 
to: 

THE  FRESNO  BEE 
Human  Resources  Department 
1 626  E  Street 
Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


MAILROOM 


MAILROOM  SUPERVISOR,  NIGHT- 
SIDE  -  Take  charge  supervisor  needed 
for  challenging  distribution  center  posi¬ 
tion  at  daily  newspaper  with  38,000 
circulation.  Requires  strong  hands-on 
mechanical  know-how,  and  a  good 
mix  of  people  skills,  customer  service 
orientation,  sense  of  immediacy,  and 
commitment  to  quality.  Send  resume 
and  salary  requirements  to  The  Journal 
Times,  212  Fourth  Street,  Racine,  Wl 
53403.  Peter91 1  sc@aol.com 
EOE 


MARKET  RESEARCH 


RESEARCH  ANALYST 
The  Patriot  News  is  seeking  a  highly 
motivated  research  analyst  to  join  our 
innovative  new  Marketing  Team. 
Responsibilities  will  include:  ^thering 
local/ national  market  research  of  buy¬ 
ing/  readership  trends;  developing 
customized  readership  studies;  com¬ 
petitive  media  analysis;  multi-media 
presentations  and  media  kit  content;  col¬ 
lecting  primary  and  secondary  data  to 
j  develop  targeted  sales  efforts;  devel- 
j  oping  programs  that  strengthen  our 
;  relationship  with  current  subscribers 
:  and  measurably  enhance  the  retention 
:  of  home  delivery  subscribers;  identi- 
:  fying  marketing  opportunities  based  on 
i  profiling  and  analysis  of  marketing 
i  campaign  results;  conducting  and  ana- 
:  lyzing  reader  surveys  and  focus 
:  groups.  Successful  candidate  will  hove 
I  3-5  years  marketing  research  experi- 
i  ence.  Experience  in  database  analysis/ 
i  database  reporting  tools,  thorough 
■  understanding  of  sales  and  marketing 
:  trends  from  a  newspaper  or  magazine 
:  perspective  is  helpful. 

I  Candidate  must  possess  excellent 
i  communication  and  interpersonal  skills. 

:  Anne  Hess 

I  Marketing  Director 

:  The  Patriot  Nevrs 

81 2  Market  Street 
j  Harrisburg,  PA  1 71 01 

•  An  Equal  Opportunity  Employer 


NEWSPAPER  RECRUITMENT 

1998  Recruitment  &  HR  Features  and  ^Special  Sections 

E&P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  professionals 
and  employees  at  newspapers. 


To  place  an  advertisement  in 
any  of  these  sections  call  the 
E&P  Classified  Department 

(212)  675-4380.  Ext.  171  or  173. 


Issue  Dates  Space  Deadlines 


♦August  22 
September  19 
October  17 
November  21 
December  19 


July  11, 1998 
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August  11 
September  8 
October  6 
November  10 
December  8 
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HELP  WANTED 


NEW  MEDIA 


NEW  MEDIA  DIREQOR 

Major  District  2  newspaper  seeks  a 
general  manager  to  develop  and  imple¬ 
ment  a  regional  web  site.  Great 
opportunity  for  experienced  web  man¬ 
ager  ready  for  a  larger  challenge.  Be 
prepared  to  develop  a  regional  web 
plan,  identify  staffing  needs,  work  with 
content  providers,  lead  design  of  the 
physical  site.  Tell  us  how  you  see  the 
relationship  between  a  web  site  and 
the  newspaper.  Duties  require  man¬ 
agement  and  web  site  experience. 
Excellent  compensation  and  benefits. 
Send  resumes  to  Box  08564,  Editor  & 
Publisher. 


PH0TCX3RAPHY 


STAFF  PHOTOGRAPHER 
position  available  on  3  person  staff  at 
a  16,000  circulation  daily.  We  use  lots 
of  color  and  shoot  lots  of  features  and 
sports.  Must  have  own  equipment  and 
knowledge  of  Photoshop  is  helpful,  but 
not  required.  Send  resume,  clips  or 
portfolio  to  Mark  Crowley,  Vincennes 
Sun-Commercial,  702  Main  Street,  Vin¬ 
cennes,  IN  47591 . 


PRESSROOM 


COMMERCIAL  PRINTING  MANAGER 

Immediate  opening  for  a  person  with  a 
minimum  of  5-years  experience  with 
Goss  Community  Presses  (Zone  6). 

We  are  searching  for  a  working  man¬ 
ager  with  exceptional  communication 
and  people  skills.  Successful  applicant 
must  also  have  the  ability  to  establish  a 
strong  preventative  Maintenance  pro¬ 
gram  as  well  as  set  and  maintain  qual¬ 
ity  standards. 

We  offer  an  excellent  benefit  package 

Send  resume  and  salary  history/ 
requirements  to  Box  08569,  Editor  & 
Publisher. 


POSITIONS  AVAILABLE  in  modern, 
clean  printing  plant  in  Memphis,  TN 
area.  Have  opening  for  web  press 
operator  (Goss  Community)  camera/ 
imaging  personnel  and  mail  machine 
operators.  Competitive  salaries,  ex¬ 
cellent  benefits  including  medical, 
dental,  401  (k)  and  profit  sharing.  IMC 
Web  Graphics,  10666  Ridgewood 
Drive,  Olive  Branch,  MS  38654. 

Fax  (601)  895-0404 
SALESIMC@AOL.COM 
Attn;  Dave  Sorensen 
An  Equal  Opportunity  Employer 


PRESS  OPERATOR 

The  Sun  Herold  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
have  a  commitment  to  quality,  good 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Press¬ 
room  Manager,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 


PRESSROOM 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUCTION/TECH 


EXCELLENT  MANAGEMENT  oppor¬ 
tunity  with  progressive  printing 
company  in  the  Memphis,  TN  area. 
We  are  seeking  a  proven  plant  man¬ 
ager  to  fill  this  valued  position  on  our 
management  team.  We  offer  a  com¬ 
petitive  package  including  profit  shar¬ 
ing  bonuses,  health/dental  insurance, 
life  insurance,  long/short  term  dis¬ 
ability  insurance,  and  401  (k),  among 
other  excellent  fringe  benefits.  Contact 
Dave  Sorensen  at  10666  Ridgewood 
Drive,  Olive  Branch,  MS  38654.  (601) 
895-0303.  Fax  (601 )  895-0404.  EOE 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  nec¬ 
essary.  If  you  know  prepress,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Avenue,  Suite  330,  Jenkin- 
town,  PA  1 9046  or 

E-mail:  pkelts@maned.com 


PUBLIC  RELATIONS 


PUBLIC  INFORMATION  OFFICER  -  The 
United  States  District  Court  for  the 
Northern  District  of  Illinois,  Chicago. 
The  incumbent  must  be  a  dynamic  self 
starter  with  the  ability  to  promote  a 
positive  image  for  the  court  and  its 
units.  The  Officer  is  responsible  for  all 
aspects  of  public  relations  to  the  court. 
Applicants  must  have  5  to  8  years  of 
experience  in  business  and/or  public 
relations.  Applicants  should  be  profi¬ 
cient  with  court  computer  systems. 
Excellent  writing,  research,  and  speak¬ 
ing  skills  are  desirable.  Please  send 
resume  to  Personel  Department,  United 
States  District  Court,  NDIL,  219  South 
Dearborn  Street,  Chicago,  IL  60604. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  maga¬ 
zine  covering  the  newspaper 
industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  discover  new  employ¬ 
ment  opportunities,  get  a  feel  for  who's  hiring 
where,  find  the  key  professionals  to  make  your 
newspaper  run,  sell  your  used  equipment,  locate 
industry  service  providers,  even  buy  or  sell  your 
newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@medlainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 


THE  FOI  RTH  ESTATE 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  postio 

1  week  . ! 

2  weeks  . 

3  weeks  . 

4  weeks  . 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
■IgUg  6!S!fr!S!SI  charge  to  your  American  Express. 

VISA  MasterCard  or  Visa.  Please  supply  name 

MB  'WNNP  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  Imemalkml  ads,  new  accounts  and  positions  wanted  ads  niust  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATOR  skilled  In  personal  sell¬ 
ing,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


AWARD-WINNING  journalist,  1 3 
years  experience,  seeks  challenging 
paper,  100K  and  up,  and  looking  to 
grow.  My  salary  requirements  are 
37K.  I'm  looking  for  a  home.  Pitts¬ 
burgh,  Midwest  preferred.  I've  cov¬ 
ered  the  courthouse  and  the  state 
house,  but  I  want  more.  Reply  to: 
chott@ti  mesnet.  net 


COLLEGE  STUDENT  with  2  years  daily 
newspaper  freelance  experience  seek¬ 
ing  new  clients.  News,  opinion,  feats. 
Call  lanKoski  (914)928-3182. 


EDUCATION,  FAMILY  ISSUES  WRITER 
Award-winner  seeks  ambitious  rural 
Zone  1,  2  paper.  Bonus  if  format 
allows:  Column  that's  now  a  first- 
read  Sunday  morning  for  parents, 
educators.  Bleedsink@aol.com 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EDITORIAL 


EXPERIENCED  photoiournalist,  good 
with  QuarkXPress  and  Photoshop  plus 
newswriter,  environmental,  theater, 
cuisine,  politics  seeks  to  relocate 
immediately  to  Zone  3.  Particularly 
Raleigh,  Charlotte,  Durham  area. 

I'M  IN  AREA  NOW! 

Call  Abner  Symons  (800)  953-91 90 


LAW  REPORTER,  lawyer,  award¬ 
winning  writer,  will  cover  your  law 
beat.  What  did  the  judge  say  and 
what  are  the  lawyers  arguing?  I  will  tell 
your  readers  better  than  anyone  else 
can.  Well-connected  in  top  legal  cir¬ 
cles.  (781)  259-9387  (ph),  (781)  259- 
0370  (fax). 


SHORT  STAFFED  AT  TRADE  SHOWS? 
“Convention  Man”  to  the  rescue.  Fast, 
accurate  writer,  all  topics.  Will  travel 
and  file,  (703)534-5022. 


AWARD-WINNING  reporter,  editorial 
writer.  (General,  lifestyle,  medical,  busi¬ 
ness,  entertainment,  technology.  Your 
West  Coast  correspondent.  Roger 
Angle  (949)  642-9523,  or: 

rogerangle@earthlink.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575-1005 
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SHOP  TALK  AT  THIRTY  by  ford  risley 


A  Georgia  Journalism 
Gem  Inspires  Still 


Twenty  years  ago,  a  uttie 

weekly  newspaper  began 
publishing  and  reminded  us, 
if  only  briefly,  of  how  power¬ 
ful  a  strong  editorial  voice  can  be. 

The  Georgia  Gazette  was  founded 
on  April  10, 1978,  by  Albert  and 
Marjorie  Scardino,  a  young  couple 
determined  to  wake  up  the  journalism 
establishment  in  Savannah,  Ga. 

To  say  they  were  successful  would 
be  like  saying  Southerners  enjoy  a  little 
sugar  with  their  iced  tea.  For  seven 
years,  the  Gazette  broke  one  big  story 
after  another,  earning  a  reputation  as 
one  of  the  most  enterprising  and 
aggressive  weekly  newspapers  in 
America. 

The  Gazette's  small  staff  could  be 
justifiably  proud  of  many  journalistic 
accomplishments.  They  published  a 
remarkable  series  of  stories  exposing 
widespread  corruption  by  top  officials 
in  the  Georgia  Department  of  Labor,  a 
subject  the  state’s  major  dailies  had 
overlooked.  They  broke  the  stor>'  of 
the  kidnapping  of  a  prominent 
Savannah  resident. They  revealed  that 
one  of  Savannah’s  largest  employers 
had  avoided  paying  millions  of  dollars 
in  property  taxes.  And  they  successful¬ 
ly  argued  a  legal  notices  case  before 
the  state  Supreme  Court. 

Yet  the  Gazette's  most  enduring 


Risley,  a  former  newspaper  reporter, 
is  an  assistant  professor  in  the 
College  of  Communications  at 
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achievements  were  found  each  week 
on  its  editorial  page.  There  in  crisp, 
clear  fashion,Albert  Scardino  passion¬ 
ately  expressed  the  newspaper’s  views. 
The  subjects  of  his  editorials  were  myr¬ 
iad,  the  tone  and  style  almost  always 
appropriate. 

Scardino  could  be 
angry'  in  expressing 
outrage  over  the  death 
of  a  family  killed  by 
drunken  drivers.  He 
also  could  be  sarcastic 
in  criticizing  school 
officials  for  failing  to 
improve  the  quality  of 
education.  His  editori¬ 
als  could  be  graceful 
when  celebrating 
Georgia’s  250th 
anniversary'  as  a  state.  And  they  could 
be  moving  when  noting  the  passing  of 
a  longtime  Savannah  resident. 

Some  of  the  Gazette's  most  power¬ 
ful  editorials  were  aimed  at  govern¬ 
ment  officials,  many  of  whom  were 
doing  things  pretty  much  as  they  saw 
fit.  In  one,  Scardino  criticized  leaders 
of  the  county  government  for  their 
propensity  to  do  business  behind 
closed  doors. “Just  whose  government 
is  it  anyway?”  he  asked.  “Over  the  past 
three  or  four  years,  the  operations  of 
our  county  government  have  grown 
more  and  more  secretive. . .  .When 
government  operates  in  secret,  it  no 
longer  belongs  to  the  governed.  It 
becomes  the  property'  of  those  in 
office.  They  can  twist  it,  abuse  it,  steal 
from  it,  destroy  it  or  expand  it,  as  they 
see  fit.  Or  they  can  just  take  advantage 
of  their  privacy  to  avoid  answering  to 
anyone  else.” 

Scardino  wrote  a  series  of  editorials 
on  the  revelations  of  corruption  at  the 
Georgia  Department  of  Labor.  In  one, 
he  argued  that  problems  in  the  depart¬ 
ment  were  symptomatic  of  a  broader 
ailment  afflicting  state  government,  in 
particular,  the  system  of  hiring  and  pro¬ 
moting  employees. 

“Corruption  in  government  grows 
like  mold,”  he  wrote.  “Give  it  something 
to  live  on  and  provide  just  the  right 


conditions  for  growth  and  it  will 
spread  until  it  covers  everything  in 
sight. . .  .We  have  a  long  way  to  go  to 
reform  the  government  of  Georgia.  If 
we  stop  with  the  Dept,  of  Labor,  the 
mold  will  grow  back  as  soon  as  we 
turn  off  the  light.” 

This  was  writing  that 
had  impact. There  were 
state  awards,  the 
Golden  Quill  Award 
and,  finally,  the  1984 
Pulitzer  Prize  for  edito¬ 
rial  writing.  It  marked 
the  first  time  since 
1963  that  a  weekly 
won  journalism’s  most 
prestigious  award  for 
editorial  writing.  The 
winner  that  year  was 
the  courageous  Mississippi  editor 
Hazel  Brannon-Smith,  who  was  recog¬ 
nized  for  her  editorials  on  civil  rights 
abuses. 

For  a  few  weeks  after  the  Pulitzer 
Prize  was  announced,  Scardino  and  the 
Gazette  enjoyed  the  spotlight. The 
story  of  an  outspoken  little  weekly  and 
its  editor  made  good  copy,  and  the 
national  media  trekked  to  Savannah  to 
profile  Scardino  and  the  Gazette. There 
were  stories  in  the  New  York  Times, 
the  Washington  Post,  Time  and  even 
People. 

Less  than  a  year  after  Scardino  won 
the  Pulitzer  Prize,  however,  the  Gazette 
closed,  a  victim  of  mounting  debt  and 
poor  business  decisions.  By  any  mea¬ 
sure,  the  Scardinos  were  superb  jour¬ 
nalists,  but  not  so  great  businesspeo¬ 
ple,  they  frankly  admitted  afterward. 

Albert  Scardino  went  on  to  write  for 
the  New  York  Times  and  later  to 
weather  a  stormy  tenure  as  press  sec¬ 
retary'  to  then-New  York  City  Mayor 
David  Dinkins.  Marjorie  Scardino,  who 
had  been  a  practicing  attorney  in 
Savannah,  joined  Britain’s  Economist 
magazine  group  and  last  year  was 
named  chief  executive  of  its  parent 
company,  Pearson  PLC. 

Sadly  though,  the  Gazette  has 
become  little  more  than  a  footnote  in 
(See  Shop  Talk  on  page  33) 


In  its  brief  life, 
the  weekly 
Georgia  Gazette 
set  an  enduring 
example  of  the 
power  a  strong 
editorial  voice 
can  wield 
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Are  you  sure  you’re  ahead  of  the  pack? 

Find  out  at  the  3rd  Annual  America  West  conference  and  trade  show.  You  will  hear 
professional  motivational  speakers  and  newspaper  industry  experts  who  will  inspire 
and  educate  you  and  your  people.  These  experts  will  address  management  challenges, 
quality  issues,  and  technological  concepts.  Learn  what  it  takes  to  stay  ahead  of  the 
crowd.  Sign  up  by  August  21  and  gain  all  this  knowledge  for  only  $50  per  newspaper  person! 


3Rd  AimimijaL  America  West 

Newspaper  Operations  and 

Technology  Conference 

September  23-25,  1998 

John  Ascuaga's  Nugget  •  Reno,  Nevada 


113th  National  Newspaper 
Association  Convention 
and  Trade  Show 


This  year  the  America  West  Conference  and  the  Nationai  Newspaper  Association's  Annual  Convention  are  being  held  at  the  same 
time  at  the  Nugget.  While  programming  will  be  offered  separately,  the  trade  show  is  a  combined  presentation  available  to  both 
conference  attendees. 


America  West  Headquarters,  1225  8th  Street,  Suite  260,  Sacramento.  CA  95814-4809 
Tel:  916.449.6000  •  Fax:  916.443.6447  •  www.america-west.com  •  Questions?  Call  Diane  Donohue,  916.449.3684 
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click  here. 


Web's  leading  recruitment  site, 
solutions  for  your  advertisers  that 
^vem^Jor  you. 

CareerPath.com  comNnes  the  depth  of  your  local 
coverage  with  the  national  reach  of  the  Internet  to  offer 
advertisers  one-stop  shopping  for  all  their  recruitment 
needs.  Created  by  newspapers  for  newspapers, 

CareerPath.com's  products  are  designed  to  be 
implemented  quickly,  easily  and  to  complement  your 
existing  sales  efforts: 

Newspaper  job  Database,  a  unique  up-sell 
opportunity  that  gives  your  advertisers  additional  reach. 

CareerPathEXTRA,  extra  exposure  for  all  of  an 
advertisers  open  positions  means  extra  revenue  for  you. 

Resume  Connection,  the  fastest  growing  segment 
of  online  recruiting,  provides  employers  a  cost  effective 
way  to  locate  qualified  candidates. 

Employer  Profiles,  an  additional  revenue  source 
that  conveys  an  employer's  strengths  to  a  national 
audience  of  potential  candidates. 

Find  out  how  CareerPath.com  can  deliver  a  more 
efficient  buy  for  your  advertisers  by  calling  Ira  Gordon  at 
516.764.0790  or  email  ira@careerpath.com. 
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